LPHIA 
ATI 


CHICAGO 


——— ll 


PUBLISHED 
WEEKLY at 100 
. OHIO ST. 
DEL. t337 


Aavertisi 


THE NATIONAL NEWSPAPER OF ADVERTISING 


Entered as second-class matter Jan. 9, 1932 at the postoffice at Chicago, IIli., 


First Conv 


Ng 


under the act of March 3, 1879. 


. Pree ee 1 ‘ 2 eo 
ed ps! f 


weer ee 


ee a ne 


PUBLIC LtppaRyl 


SECOND ST. 
BR. 9-6432 


Vol. 7, No. 352, 


AUGUST 17, 1936 


5 Cents a Copy, $1 a Year 


Rough Proofs 


Nash has been building cars for 
twenty years now, and if Tennessee 
hadn't thought of it first, Kenosha 
would undoubtedly be known as 
Nashville. 

7, 3’? 


A more feminine type of woman is 
to be idealized by the Lingerie and 
Allied Trades Guild, which visualizes 
a lady with lots of mystery and lace 
on her panties. Husbands insist that 
they have not been complaining, how- 
ever. 

vey 


Phileo accuses RCA of trying to 


learn its trade secrets. All they 
wanted to know, probably, was how 
Boake Carter came out in his row 
with Gov. Hoffman. 
vewey 
Business publishers who quote 
prices on important commodities 


are going to run the risk of being 
indicted for conspiracy, it appears. 
And just a couple of years ago, they 


were being urged to help “stabilize” 
them by the NRA. 
vvwey 
Radio interests are _ breathing 
easier as a result of the burial of 
the hatchet by Warner Bros. and 
ASCAP. Everybody was worrying 


except the listeners. 


Vvev 


John Barrus says that women are 
not as price-conscious as Had been 
supposed. Now you know why the 
retailers have quit featuring their 
bargains by the erstwhile alluring 
figures of 49 cents, $1.98 and so forth. 


yvvwey 
Maybe it’s true what they say 
about Dixie and the scenery along 


the bus routes, but anyway the buses 
are now going to exhibit advertising 
films with the promise that the pas- 
sengers won’t always be looking out 
of the windows. 
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The human side of bank relations 
Will be studied with loving care at 
the next convention of the financial 
advertisers. When the bankers begin 
to worry about the human side of 
their business, the depression must 
ne over, 
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Publishers can now buy insurance 
which will protect their advertisers 
from loss in case of a downpour on 
the day of the big sale. So the mod- 
ern advertising contract is now to 
carry a rain-check? 
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Henry Ford, it is reported, is con- 
sidering manufacturing his own 
tires, Is it possible that another 
‘eautiful friendship is about to be 
terminated? 
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Featured in Swift’s case histories 
°t dogs which need Pard food is the 
alarming symptom of ‘excessive 
shedding of hair.” When the own- 
*rs hear about this they will start 
‘ating Pard food, too. 
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Lumbermen who worry about dis- 
haraging remarks in other people’s 
“PY, ADVERTISING AGE suggests, 
“ould do some advertising of their 
“wh. In other words, why not come 

the park instead of looking 
‘igh the knot-holes? 


Into 


THREE RECRUITS 
FROM CAR FIELD 
MAKING TRAILERS 


Exhibition of Rolling Homes 
Held at Sandusky 


Sandusky, O., Aug. 13.—The grow- 
ing army of travelers which has cre- 
ated the lively young house trailer 
industry camped at Sandusky this 
week to see what manufacturers had 
to offer to make life on the road 
even more interesting. The conven- 
tion here followed a similar one last 
week at Manistee, Mich. 

By far the outstanding develop- 
ments of these two shows were the 
announcements of three significant 
additions to the manufacturing fold. 
Culminating rumors which have per- 
sisted for months that the automo- 
bile industry is more than casually 
interested in house trailers, Pierce- 
Arrow, Federal Motor Truck and 


Hayes Body revealed the formation 
of trailer divisions with two of the 
three, Pierce-Arrow and Federal, ex- 
hibiting models at the Sandusky 
meeting. That other automotive in- 
terests plan similar announcements 
in the near future was generally pre- 
dicted at Sandusky by trailer en- 
thusiasts who professed confidential 
information of impending entries. 


Designs Are Uniform 


The exhibits at both Manistee and 
Sandusky were marked by uniform- 
ity of design in competing lines. 
Only in the top price brackets is 
there any appreciable variation. In 
the medium and low price classes 
the prospective purchaser finds only 
trivial differences in layout and con- 
struction features to help him in de- 
termining his choice of a coach. This 
uniformity, however, manufacturers 
and designers insist, is the fault of 
Mr. John Public. 

The majority of coach manufac- 
turers already have definite plans 
for distinctive designs and improve- 
ments many of which are already 
off the drawing boards but with a 
bank of unfilled orders no producer 
dares to rob his present output of 
the month or so required to change 
over. 

This curious design situation also 
brought to light the quandary which 
faces most of the designers in the 
industry. To be able to satisfy the 
future buyers someone must deter- 
mine the desires of the future own- 
ers, and therein lies the problem for 
as yet the public has offered little | 
evidence of having made up its 
mind. 

Variation in Demand 


Roughly, it has separated into two 
schools of thought. One group thinks 
at the moment that it wants its 
house trailers streamlined to give 
the maximum of towing efficiency 

(Continued on Page 40) 
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vertising will henceforth feature the 
fact that the Dionne quintuplets have 
been using that soap on the prescrip- 
tion of Dr. Dafoe. 
in newspapers will begin Aug. 23, 
and full pages in 
scheduled in October publications 
through Benton & Bowles. 


Dionne-Dafoe endorsement have al- 
ready been made through the Palm- 
olive Community Sing program, and 
on regional stations. 


will be three-fold in appeal. 
will promote Palmolive soap for use 
in babies’ baths; second, for use as a 
complexion and beauty soap, 
third, for general use by the entire 


of beauty 
first half of this year, 
used comic sections of newspapers 
heavily. 


larly of 
seems inexhaustible. 
pared to cash in on this with photo- 


QUINTUPLETS IN ROTOGRAVURE 


FOR THEIR TINY BABY eare® 
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A nwemkce OW GME 


Now the lovely Dionne Quintuplets 
| use only PALMOLIVE 


Colgate Will Feature 


Quints’ Endorsement 


New York, Aug. 12.--Palmolive ad-| graphs showing the youngsters in 
their most angelic poses. 

In announcing the new campaign, 
Mr. Peet quoted the following state- 
ment by Dr. Dafoe: 

“At the time of the birth of the 
Dionne quintuplets, and for some 
time afterward, they were bathed in 
olive oil. When the time arrived for 
soap and water baths, we selected 
Palmolive Soap exclusively for daily 
use in bathing these world-famous 
babies.” 

This endorsement is the first and 
only one given to a soap by the quin- 
tuplets, Mr. Peet said. 


A new campaign 


magazines are 


Radio announcements of the 


Makes Three-Fold Appeal 


The new campaign, according to The newspaper advertising in- 
Roy W. Peet, advertising manager,| cludes color as well as rotogravure, 
Colgate - Palmolive - Peet Company,|to appear in a list that covers all 


First, it| sections of the country. Magazine 
pages are in four colors, the sched- 
ule including general publications, 


weeklies, and women’s magazines. 


and 


“sr loos eee eed ‘ Department Store 
almolive advertising was former- . 
ly characterized by the endorsement Adapts Quint Idea 


Chicago, Aug. 14.— Mandel Broth- 
ers, operating a local department 
store, has applied the quintuplet idea 
to stockings, selling five in one pack- 
age—‘“two pair and one spare.” 

The stockings sell at $1 per pair 
regularly and the “spare” is added 
for a mere 25 cents. 


specialists. During the 


Palmolive 


Interest of the public, and particu- 
women, in the Dionnes, 
Colgate is pre- 


Last Minute News Flashes 
Scripps-Howard to Air Louis-Sharkey Battle 


New York, Aug. 14.—Scripps-Howard Newspapers will sponsor a broad- 
cast of the Joe Louis-Jack Sharkey fight Aug. 18, over 29 stations in 28 
cities, coast-to-coast, from 10 to 11 p. m. EDT. The list comprises largely 
CBS stations. 


Rabe Succeeds nan on Continental Oil 


Ponca City, Okla., Aug. 14—Continental Oil Company has named A. J. 
Rabe, formerly assistant advertising manager, as advertising manager. 
He succeeds Wesley I. Nunn, who recently resigned to become advertising 
manager of the Standard Oil Company of Indiana. 


Fish, Former Studebaker Chairman, Dies 


South Bend, Ind., Aug. 14.—Frederick Samuel Fish, 84, chairman of 
the board of The Studebaker Corporation from 1915 to 1935, died here 
yesterday. Through his efforts, the company changed from manufacture 
of wagons and carriages to automobile production. 


Van Kronkhite Gets CBS West Coast Post 
Chicago, Aug. 14-—Jack Van Kronkhite, editor in chief of the WBBM 
news service, Chicago, will go to the West Coast early next month as 
assistant to Donald W. Thornburgh, vice-president in charge of west coast 
operations for Columbia Broadcasting System. Mr. Kronkhite was asso- 
ciated with Trans-Radio Press before coming to WBBM. 


FOOD INDUSTRY 
IN PARLEY WITH 
FT. C. COUNSEL 


Indicate That Allowance Rec- 
ords Must Be Kept 


Washington, D. C., Aug. 
emphasize the statement that any 
views expressed are mere opinions 
and not necessarily binding on the 
Federal Trade Commission, counsel 
for that organization barred the 
press from meetings held this week 
with representatives of organiza- 
tions in the retail and manufactur- 
ing food field. 

By consenting to discuss the Rob- 
inson-Patman Act, which apparently 
is the most baffling to industry ever 
passed, the F. T. C. made one of the 
most significant concessions in its 
history. Hitherto, it has invariably 
taken the view that the best way 
to secure an interpretation of a law 
which it is administering is for some 
one to bring up a test case. 

Concerning advertising allowances, 
consensus appeared to be that a 
manufacturer or distributor can pay 
for space used in promoting his 
product without limitation, provided 
he makes the same arrangement 
available on a poportionate basis to 


14.—To 


all of his customers, and further 


provided that he keeps an auditable 
account of such advertising expen- 
ditures. 

Some of the questions propounded 
to the F. T. C. attorneys included 
the following: 


Some of Questions 


“If Manufacturer A sells to Whole- 
saler B and also to Retailer C coin- 
cidentally, are retail customers of 
Wholesaler B in competition with 
Retailer C, who buys direct from 
Manufacturer A?” 

The opinion of counsel was that 
the Robinson-Patman Act was not 
designed to revolutionize distribu- 
tion methods, and that the F. T. C. 
would probably view such a situa- 
tion with equanimity. 

“Manufacturer A sells to whole- 
saler B, who in turn sells to Retailer 
C and also to Retailer B, who are 
in competition with each other. Can 
Manufacturer A send a_ specialty 
salesman into Retailer C, dress up 
his windows, place advertising ma- 
terial, help to make displays, and 
not provide similar service propor- 
tionately to Retailer B?” 

The tentative response was the 
same as for the preceding question. 
The F. T. C., it was indicated, will 
allow manufacturers some latitude 
and will not be inclined to go out 
of its way looking for trouble. It 
was inferred, however, that if Re- 
tailer B protested loudly enough, 
however, the Commission might 
have to hold up an admonitory 
finger. 

“Manufacturer A has sold an ar- 
ticle regularly at $1.00. Because of 
competition, he reduces the price to 
90 cents, thereby creating an appar- 
ent discrimination between his 
prior and subsequent customers. 
What is Manufacturer A’s responsi- 
bility?” 


How Much Service? 


This question proved a puzzler for 
the attorneys. It was indicated by 
one that under such circumstances, 
the manufacturer might have to buy 
in outstanding stock or make some 
other arrangement which would put 
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ADVERTISING AGE 


August 17, 1936 


all customers on the same plane, 
with exceptions due to quantity. 

“Can one who under the law has 
qualified and is rendering a sales 
service to his principal and receives 
a commission or other compensation 
therefor, assist a customer of the 
vendor in merchandising, selling and 
increasing the sale of the vendor’s 
products?” 

This question was regarded as em- 
bodying the same principle as the 
second asked. It was indicated that 
the F. T. C. is more concerned with 
prices than with incidental services 
and with preserving a general bal- 
ance, rather than making an issue of 
isolated and relatively unimportant 
cases. 


Hanofee with Agency 

James S. Hanofee, former adver- 
tising manager of the G. Krueger 
Brewing Co., Newark, N. J., has 
joined the copy staff of Bermingham, 
Castleman and Pierce, New York. Mr. 
Hanofee also has been connected with 
the Blaker Agency and the Caples 
Advertising Company. 


Taylor “Sells” Hotels 


Harold A. Taylor has been named 
head of the sales manager’s division 
of the Sherrard Hotels in Boston. 
Ralph Bristol has been appointed 
sales manager of the Parker House, 
one of the chain. 


Push Prestwood 
as Material for 
Imperial Desk 


Evansville, Ind., Aug. 13.—Intro- 
ducing an entirely new material in | 
the office furniture field, the Imperial 
Desk Company of Evansville has) 
brought out the Imperial Temperdesk 
group of furniture, made of Masonite | 
Tempered Prestwood. 

Prestwood is made from wood | 
fibres compressed under great heat | 
and pressure to form a dense, grain- | 
less sheet. It has the warmth and 
color of wood, but will not chip, 
crack, or splinter. Impervious to) 
atmospheric conditions, it is also 
highly resistant to fire and moisture. 
The product is widely used by archi- 
tects and builders. 

The Temperdesk group includes 
nine pieces of furniture, ranging 
from executive desk to bookcase. It 
was designed in the modern style by 
Grover J. Daly, who served as direc- 
tor of design for the Masonite House 
at A Century of Progress Exposition 
at Chicago and decorated and fur- 
nished the Masonite House for the 
Texas Centennial at Dallas. 

Advertising and sales promotion 


helps, prepared for Imperial dealers. 


NEW FIELD FOR PRESTWOOD 


Imperial Desk Co., Evansville, Ind., is displaying this office table, among other 


equipment in the Temperdesk line at the Texas Centennial. 
is provided by Masonite Corporation, Chicago. 


The raw material 


Grover J. Daly styled the line. 


include newspaper mats, a five-piece 
window display, envelope enclosures, 
and brochures, 

Corners of each piece of Temper- 
desk furniture are round, to prevent 
damage to clothing and to the furni- 
ture itself. Bases are recessed and 
covered with stainless steel to guard 
against mop-marks and _= scuffing. 
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advertising 
reaching over 
Iowa’s 


--- Ata bite! 


... the billion 
dollar Iowa “sales city” at 
a bite! ... for “Big City” 
schedules 
40% of 
2,470,939 people 
through The Des Moines 
Register and Tribune... 
280,331 circulation ...low- 
est millines rates in Iowa! 
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WHITE CO. 


Chromium drawer pulls are wide so 
that drawers may be opened with 
ease from any position. The waste 
basket is out of sight, readily avail- 
able, yet concealed in the telephone 
cabinet. 


MARKETERS OF 
COFFEE INSPECT 
NEWEST ROASTER 


Revolutionary Changes Are 
Feared by Some 


New York, Aug. 13.—Top execu- 
tives representing several national 
advertisers of coffee and their agen- 
cies did not quite conceal all traces 
of anxiety behind well-bred cordiality 
when they met here this week at a 
demonstration of a new, patented 
electric coffee roaster, which the 
owners claim will revolutionize coffee 
merchandising by providing the 
freshly-roasted product at the point 
of sale. 

The machine is being placed on the 
market by the Coffee Electrost Cor- 
poration, Chicago, of which Don 
Adams, Louisville, Ky., the inventor, 
is president. Other officers are 
Richard Schuhmann, Louisville, vice- 
president, and Gerard Ungaro, Chi- 
cago, secretary and treasurer. 

Frank Grimes, of the Independent 
Grocers Alliance, who had charge 
of the demonstration, glanced re- 
peatedly at Clarence Francis, presi- 
dent of General Foods Corporation, 
as he explained how a leading coffee, 
such as Maxwell House, might se- 
cure a monopoly on the machine and 
then launch a tremendous advertis- 
ing campaign to sell the famous 
blend freshly-roasted the day of pur- 
chase. 

The officers of the Coffee Electrost 
Corporation said later that they were 


— 
ee 


not committed to any plan of mar. 
keting the roaster but that they hag 
arranged the meeting to invite sug. 
gestions from the industry. It migh; 
be best, they said, to make the ma. 
chine available to all national coffee 
advertisers who wanted to pay for 
a franchise to use it jointly. 

They are also considering market. 
ing their own blend of coffee with the 
machine, advertising it nationally. Ip 
case they arrange for its use by 
other roasters on a cOOperative 
basis, they will insist that those par. 
ticipating contribute to supporting a 
major campaign. 

The owners have not decided 
whether the machine will be leased 
or sold outright to grocers, restavy- 
rants, hotels, and possibly homes, 
It can be sold for about $200. 

The roaster is about the size of a 
large, domestic electric refrigerator, 
and is constructed so that it can be 
used to roast only those coffees ap- 
proved by the manufacturers. 


How It Operates 


The green beans are packed in a 
specially designed can which is in- 
verted and inserted in a drawer-like 
container at the top of the machine. 
As the container drawer is closed, 
the top of the can is automatically 
sheared off and the coffee drops into 
the roaster. There is an automatic 
control for the degree of roasting de- 
sired, the time required ranging from 
10 to 20 minutes. 

The green-bean container holds 
11% pounds and this quantity makes 
10 pounds of roasted coffee. Ten, 
labeled, empty, one-pound bags will 
be supplied the grocer-roaster with 
each green-bean container. 

A prominent home economics ex- 
pert present remarked that some 
grocers and their customers might 
object to the odor of roasting coffee. 


Leopold Named to Head 
Selby Shoe Subsidiary 


Louis A. Leopold has been ap- 
pointed general manager of Physical 
Culture Shoe Sales Corporation, New 
York, a subsidiary of Selby Shoe 
Company. Physical Culture will fea- 
ture a style shoe at $6.50, to be sold 
through independent stores posses- 
sing exclusive franchises, as part of 
a program for the re-entry on a na- 
tional scale of the Physical Culture 
line in the medium price field. 

In 1921, Mr. Leopold founded the 
Adapto Shoe Corporation, and later 
assumed the presidency of the Co- 
ward Shoe Company, and also of the 
Leopold Shoe Company and Bender 
Shoe Company. 


Lewis Forms Firm 


J. Lewis Associates have been 
formed with headquarters at Hotel 
Roosevelt, New York, to serve as 
public relations and advertising coun- 
sel, specializing in radio. Mr. Lewis 
was formerly associated with Major 
Bowes. 


Master-Kraft on Way 


Harvey-Whipple, Inc., Springfield, 
Mass., maker of Master-Kraft oil 
heating and air conditioning equip- 
ment, has launched its fall campaign, 
employing newspapers, business pub- 
lications, direct mail, radio, and out- 


door posters. 


Ask any American 
Builder representa- 


AND BUILDING ACE 


AMERICAN BUILDER 


CHICAGO 

10S W adoms Street 
NEW YORK CITY 
30 Church Street 
ANN AREOR mich 
1930 Norway Rood 
SEATTLE 


tive, or write for ie 
. ° Unice Bonk Busiding 
information. San reancisc0 
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STOCK PHOTOGRAPHS 


Ready-to-use “Reserve Lilustra- 
tions” submitted 10 days approval 
by mall from world’s largest file- 
Cost only $10 each. Model release* 


Protect you 


“ UNDERWOOD & UNDERWOOD 


NEW YORK 


CHICAGO peTRo!! 
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~ Tuus spake the greatest writer of English 
ap prose the 19th Century produced. 

7 ‘Above all, to make you see.” 

in- 

2 But what? 

ed, 

lyf All the wonders of the earth and of the hands 
nto 

te busy about the work of the earth. 

5 . ° 

_ ' The sublime achievements, the incredible ad- 
1as P e 
es ventures, the stark tragedies that stem from 
en, 

will | greed and hate and lust. 


This is the human kaleidoscope—the revolving 
disk on which the divine story of man and 
woman is written—like the record in the rocks. 


A thing of PICTURES, no less! 


And in showing you pictures, our task, like 
Conrad’s, also is to make you see. 


DRAMA OUT OF THE NEWS 
Will 1940 Be Another Armageddon? 
Britain Girds Her Empire For Coming War 
The Ring of Steel Around Germany 

By Fannie Hurst 


CRIME OUT OF THE NEWS 
Is Capone’s Life Really Threatened? 
Uncle Sam’s Bloodhounds 


A Phone Call! A Blind Date! A Kidnapping! Deadliest Foe 


. - . And added to these—The Weekly roto- 

gravure picture show covers the wide range of 

Travel—Weird Customs—Movies—Radio—all 

the varied interests of man and woman—but 
why enumerate? 


It’s a balanced meal, we tell you, not the tur- 
nips that the old-fashioned rotogravure section 
used to be, with its pretty pictures of Washing- 


& 

= ctropo itan 
tra: 
oval 
file. 
_ © Baltimore SUN-Boston GLOBE -Buffalo TIMES-Philadelphia INQUIRER 

Chicago TRIBUNE Detroit NEWS ~New York NEWS~Fitisburgh PRESS 
Cleveland PLAIN DEALER-S¢ Louis GLOBE-DEMOCRAT-Mashington STAR 
eTRO!! 


MARVELS OF SCIENCE 


Importing Pests To War On Pests 
A Cannibal Plant That Devours Insects 
The Cuckoo Bird — the Tent Caterpillar’s 


That is the motivation back of the Metropoli- 
tan Weekly rotogravure picture sections that 
now feed a group of the largest newspapers in 
America. 


Yes, feed—and it’s a balanced meal, we don’t 
mind saying. 


For the human kaleidoscope, just to mix the 
metaphors for a moment, isn’t a thing of tur- 
nips. Turnips are excellent in their way, but 
few people, we believe, would care to make a 
meal off them, when a balanced meal is avail- 


able. 


Metropolitan offers everything in its roto- 
gravure picture sections, from soup to nuts. 


Just observe for yourself: 


ta eA SR IEE FN AS TT ST ES A TT LET TE Den EE NN eA SORORITIES 


OUT OF THE PASSING PRESENT 


Camp Fires On New York Rooftops 

*'The Dreams of Youth Must Guide Us!” 
Says Dr. William Mayo 

The Privilege Of Being A Woman 


HUMOR AND HUMAN INTEREST 


Things They Laughed At 50 Years Ago 
She Trains Dogs To Lead The Blind 
Restoring An Ancient Egyptian Statue 


SERVICE 


Beware of “Dowager’s Back’? 
How To Swim 
Coiffures That Fit The Face 


ton in Cherry Blossom Time and the Daisy 
Chain at Vassar. 


It’s the revolving disk on which is cut the 
whole human kaleidoscope—the story of 
woman and man in the world of today. 


‘My task,” said Joseph Conrad, greatest of 19th 
Century writers, “is, above all, to make you see.” 


Well, we repeat, that is our task, too. 


THE LARGEST CIRCULATION IN THE WORLD OF ANY SINGLE 
MEDIUM OR ANY GROUP--FROM 6% TO MORE THAN 8JMILLION 


Weeki 


eAdditional or alternate papers 
e Boston HERALD-B8u/fa/o COURIER-EXPRESS 
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GIN LABEL LAW 
IS CAPITALIZED 
BY FLEISCHMANN 


New York, Aug. 13.—Seizing an 
opportunity to present in forceful 
and timely fashion the story of the 
making of its dry gin and the use of 
a home-grown product, Fleischmann 
Distilling Corporation today released 


large space newspaper copy featur- 
ing the new U. S. Law on labeling of 
distilled spirits. 

The upper-third of the advertise- 
ment is devoted to quoting an ex- 
cerpt from the Federal Alcohol Ad- 
ministration Act, while the lower 
part is equally divided between ex- 
planation of the new law’s meaning 
to the consumer, and a large illustra- 
tion of a bottle of Fleischmann’s dry 
gin. A large arrow points to the line 
of the Fleischmann label which reads, 
“Distilled from American Grain.” 

Headed “New U. S. Law on Gin 
Labels in Effect Aug. 15,” the adver- 
tisement quotes as follows from Sec- 
tion 5, Paragraph E of the FAA act: 


“Labeling: *. . will require an | 
accurate statement, in the case of | 
distilled spirits (other than cordials, 
liqueurs, and specialties) produced 
by blending or rectification, if neutral 
spirits have been used in the produc- 
tion thereof informing the consumer 
of the percentage of neutral spirits 
so used and of the name of the com- 
modity from which such neutral 
spirits have been distilled, or in case 
of neutral spirits or of gin produced 
by a process of continuous distilla- 
tion, the name of the commodity 
from which distilled - 

Copy explains that these new fed- 
eral requirements mean that the 
American public can now tell from | 


COMBINATION PACKAGE FOR HERPICIDE 


The Wall Street Journal 
receives an average of 
10,000 unsolicited com- 
ments and inquiries a 
month on a wide range of 
business, financial and eco- 


nomic questions. 


The most indispensable of all reading 
The 
daily newspaper of business and finan- 
cial leaders is The Wall Street Journal. 


matter is the daily newspaper. 


_ A massage applicator is an additional sales inducement now offered 
by the New York company. 


| gin labels, first the source from 
| which the gin is made, that is, grain, 
cane products, etc., and second the 
method by which the gin is made, 
| cither compounded or distilled. 

On the Fleischmann label the con- 
sumer will find the statement, ‘“Dis- 
|tilled from American Grain,” mean- 
|ing that Fleischmann’s gin is distilled 
|in one continuous process, directly 
|from American grain, the advertise- 
| ment emphasizes. 


“Since 1870,” the company con- 
tinues, “interrupted only by the 
years of Prohibition, Fleischmann 


has been distilling gin in this, the 

time-honored American way. 
“Fleischmann starts with the pur- 

chase of the grain and controls every 


which ends with the finished bottle. 

“Fleischmann is convinced that 
there is no better way a distiller can 
consistently produce a uniform, well- 
balanced gin, especially suited to the 
distinctive American taste than by 
this method.” 

J. Walter Thompson 
handles the Fleischmann 
Corporation account. 


Company 
Distilling 


A new series of broadcasts featur- 
ing British performers, celebrities 
and music is being prepared for net- 
work presentation by B. Charles- 
Dean, president of British American 
Productions, Inc., New York, in co- 
operation with British interests. 


step in the smooth-flowing process | 


| 


| 
! 


| 


WSM Re-Broadcasts 


Program from Train 


A 15-minute broadcast was made 
from the Pan-American, Louisville & 
Nashville train, as it sped south from 
Nashville Aug. 15, at 5 p. m., CST. 
A short-wave set was installed in a 
special car and an announcer carried 
a microphone through the train, in- 
terviewing passengers. The program 
was re-broadcast from WSM, Nash- 
ville. 

The program celebrated the third 
anniversary of the daily-except-Sun- 
day broadcast by WSM of the sounds 
of the train and the engine whistle 
as the Pan-American passes the sta- 
tion’s tower. 


Starts Community Paper 


Ike Bell has launched The New 
Magazine at 1561 E. 64th St., Chi- 
cago. The first few issues will cover 
that part of Chicago bounded on the 
north by 67th St., on the south by 
75th St., on the west by Woodlawn 
Ave., and on the east by Jeffery Ave. 
Short features for the housewife, in- 
cluding recipes and games, will be 
featured. 


Davis Hes New Post 


Reginald W. Davis, formerly East- 
ern manager of National Real Estate 
Journal, has joined Industrial Pub- 
lications, Inc., Chicago, as Eastern 
advertising manager of Practical 
Builder and Building Supply News. 
His headquarters will be in New 
York City. 


Indusrrial and 
Commercial 
Air Conditioning 


Effective coverage in this Important Dual Market 
.+.two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 

ARE ABC 


HEADQUARTERS fat 


KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN . . CHICAGO 


BOTH PAPERS 


Residential 
Air Conditioning 


SEND Wow FOR THIS 
INFORMATIVE BOOK 


PORCELAIN ENAMEL INSTITUTE 
612 No. Michigan Ave., Chicago 


Send me a copy of free book lai 
Enameled Signs. your free on Porcelain 
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ADVERTISING AGE . 


GREAT, ISN’T IT? 


The general run of advertising today is better, more 
skilfully prepared, than was the advertising of ten, 
five, or even fewer years ago. That should warm 
the heart of anyone who is spending good hard 
dollars for advertising... 


IS IT? 


But wait! With all advertising better, it becomes 
more and more difficult to get outstanding advertis- 
ing. The situation calls for questioning rather than 
smugness... for looking at your advertising with the 
attitude, “It may be good, but is it good enough?” 


YOUNG & RUBICAM, Inc. 


Advertising 
NEW YORK + CHICAGO + DETROIT - MONTREAL 
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NATIONAL COPY 
TO BE PUT BACK 
OF STURDL-FLEX 


Advertising President Tells 
Success Story 


New York, Aug. 12.—One year 
after its introduction at retail, Klein- 
ert’s Sturdi-flex Reducer will be na- 
tionally advertised this fall, it was 
announced at a sales convention of 
I. B. Kleinert Rubber Company this 
week. 

This product, described as an all- 
in-one reducing corsellette, is made 
of a patented rubber material with 
controlled stretch, which has more 
strength than pure gum rubber but 
less elasticity. It is said to be non- 
absorbent, and is washable even in 
boiling water. 

It was put on sale at Gimbel’s De- 
partment store last August, and 
within two months won national dis- 
tribution. The national advertising, 
one year later, will follow the same 
technique used by Gimbel’s, that of 
using photographs of models, with 
arrows pointed at features. 

The campaign, which will be 
placed through Federal Advertising 
Agency, will appear in August, Sep- 
tember and October issues of a list 
that includes Macfadden Women’s 
Group, Modern Magazines, Pictorial 
Review and Woman's Home Com- 
panion, 

The company will also run adver- 
tising on its shower curtains in 
home furnishing magazines. Copy 
will feature the use of its curtains 
by L. Bamberger & Co., Newark de- 
partment store, in its five model 
homes. 

The company has followed a uni- 
form policy on advertising allow- 


ances, Ralph K. Guinzberg, presi- 
dent and advertising manager stated 
in commenting on the advertising 
done by retail stores to promote the 
Sturdi-flex Reducer. 

He said that the company will 
share half of the merchant’s local 
cost of space, not to exceed $1 per 
dozen bought. He emphasized that 
this allowance is paid only on proof 
of insertion, and is not deductible in 
advance. 

Other types of co-operation of- 
fered by stores are consistently 
turned down, he said, citing folders 
and radio time as frequent sugges- 
tions. Matrices and suggested copy 
and layout for advertisements on 
the Sturdi-flex were made available 
to all stores. 

Mr. Guinzberg remarked that the 
line was placed principally in no- 
tion rather than corset departments. 
“In the notion department,” he said, 
“two dollars is a big sales check, 
and the entire department is excited 
about selling it.” 

Another factor in favor of the no- 
tion department’s success with the 
line is that it is a “traffic depart- 
ment,” and is located on the ground 
floor, while corset departments are 
usually on upper floors. The Sturdi- 
flex requires no fitting, and the sales 
clerk need know only the lady’s bust 
measurement, to provide the proper 
size. 

Mr. Guinzberg’s association with 
the Kleinert Company began some 
20 years ago, as assistant treasurer, 
in charge of advertising. He became 
president in 1928, but retained con- 
trol over advertising. 


Walker Uses Matches 


on National Scale 


Jas. Barclay & Co., Ltd., a division 
of Hiram Walker and Sons, Ltd., De- 
troit, has completed plans for na- 
tional distribution of several million 
advertising book matches during the 
next year, following tests by both 
companies, 

The Barclay matches will use in- 
stitutional advertising on the outer 
cover, with a _ series of cartoons 
appearing on the under print. 


PILLSBURY AND 
FILM COMPANY 
TO JOIN HANDS 


Give Puppet Theatres in Joint 
Promotion 


New York, Aug. 13.—Columbia 
Pictures Corporation and Pillsbury 
Flour Mills Company’s Farina have 
capitalized on the popularity of the 
puppet fad to create a premium of 
nationwide appeal—a Scrappy Pup- 
pet Theatre. This premium, easy to 
operate by children, will be offered 
free to every purchaser of two boxes 
of Pillsbury’s Farina, and to chil- 
dren attending special “Scrappy- 
Puppet” matinees. 

This nationwide tie-up between 
Columbia Pictures’ animated car- 
toon, Scrappy, and Pillsbury will 
break in 150,000 grocery stores and 
thousands of theatres throughout 
the United States starting Sept. 15. 
All media will be utilized in the com- 
prehensive promotional campaign. 


Promotion for Plan 


It will be introduced to the nation 
on 36 key NBC radio stations, fea- 
turing Pillsbury’s popular “Today’s 
Children” program, which is broad- 
cast five days a week. More than 
150,000 Pillsbury grocers will be 
provided with special counter dis- 
plays featuring the Scrappy Puppet 
Theatre, while the Pillsbury staff of 
600 ace salesmen will personally 
post special 15x22 inch colored post- 
ers in the windows of these dealers. 
All this display material will provide 
space for local theatre imprinting, 
to encourage close tie-ups between 
theatre and grocer. 

All interested theatre exhibitors 
will be offered 25 Scrappy Puppet 


COUPLA FELLOWS WITH BRAND NEW JOBS 


+ re ee germ gmetetgeae get 2 
a Sat 
ie. dh 


Ralph W. Jennings (left), promoted to advertising manager of the Chicago, 
Burlington & Quincy Railroad, wishes his old boss, H. F. McLaury, good luck as 
he leaves Chicago for Washington to become advertising director of American 

Association of Railroads. 


Theatres free to be used as prizes 
at the special Scrappy matinees fea- 
tured by their theatres. In addition, 
every co-operating exhibitor will re- 
ceive a complete Scrappy-Farina 
promotion campaign book, and a 
special lobby one-sheet in full col- 
ors. All this material will be avail- 
able through the local Columbia ex- 
changes. 

The Pillsbury Scrappy Theatre 
consists of a miniature three-dimen- 
sional stage and a simple type of 
puppet which any child can operate 
without lessons or practice. Strings 
and gadgets have been entirely elim- 
inated. Each puppet is moved by a 
simple method of manipulating the 


cardboard figures themselves. The 
child simply holds the back of the 
puppet between two fingers and 
squeezes it gently. In this way the 
puppet is made to move up and 
down, wink, open its mouth and per- 
form other feats in fascinating 
fashion. A playlet is provided with 
each theatre in which the child him- 
self delivers the puppet’s speeches, 
other playlets are included on the 
theatre herald. 


Chatfield Moves 


George W. Chatfield, recently with 
Midwest Farm Paper Unit, has been 
appointed Midwestern representative 
of The Nation’s Agriculture, Chicago. 
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There is a baby born every 


Median age of mothers at 
11/, seconds in the U. S. 


birth of first child is 20. 


Babies lose weight the first 

48 hours of their lives—but 

double their weight in six 
months. 


Median age of mothers at 
birth of second child is 24. 


Your chances of becoming 
a parent of twins are 1/87, 
of triplets 1/7,569, of quad- 
ruplets 1/658,503, and of 
quintuplets 1/57,289,761. 


For every hundred married 
women over 40, there are 
only four children under 5. 


For every hundred married 

women between 30 and 40, 

there are fifty-two children 
under 5. 


91% of first babies are born 
to mothers under 30. 
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ADVERTISING AGE 


CABLE USED TO 
SPEED PARISIAN 
COLORS TO U. S. 


Marshall Field Features New 
Fashion Aid 


Chicago, Aug. 13.—A color trans- 
mitting device which permits the of- 
fering of new shades in fabrics on 
the American market’ simultane- 
ously with Parisian presentations, 
was introduced here today by Mar- 
shall Field & Co. 

Hailing the equipment as “Sci- 
ence’s latest gift to fashion,” the de- 
partment store used large display 
space, coincidentally with opening 
sales of garments in the new shades, 
to explain the color transmission. 


Takes 30 Minutes 


Color messages over the device 
called “colorcable,” are sent from 
the continent within 30 minutes, it 
is explained. 

“As fast as we received the mes- 
sages,” the description continues, 
“Marshall Field & Company’s man- 
ufacturing division began immediate 
production on exact duplicates of 
the most significant colors. Both 
fabrics and dresses were flown here 
last night on the ‘Arrow’—flag-ship 
of the American Air Lines. And 
here they are in the store today, 
long before the actual fabrics could 
cross the Atlantic.” 


Explain Reproduction Method 


In the department store’s daily ed- 
itorial column a further description 


of the operation of the machine and 
the method of reproduction was 
given. 


“4 mannikin steps forth, displaying 
a striking new garment in an elusive 


a sll 
1g the aid 


the partry, « 


DISTILLER TAKES ADVANTAGE OF CHIEF CURRENT TOPIC 


Kessler's | oui Fashions 
Private Flavor ../ 


a, Monte 
Blend ¥ > i ramtened 


Kesslers | 
Be Popa larity 
served 


Seagram affiliate reproduces political atmosphere of 90's in new window display. 


new color, it was explained. It is 
the first time this style and color 
have been beheld. .. . 

“The fabric of the garment is 
brought under specified light condi- 
tions, into proximity to a weird ma- 
chine we are using in Paris. A man 
with penetrating directness selects a 
few from the ninety colored discs, 
adjusts them on an axle, and they 
are whirled to blend the several into 
one solid tone. 


Colored Fabrics Prepared 
“Now the fabric is held against the 


color of the whirling disc. A slight 


adjustment is made. 
recommences. 
cise match.” 

By numerical description the col- 
ors are then cabled to offices in New 
York. 

Through the rapid transmission of 
the color shades, dyes are prepared 
and fabrics duplicating the new 
shades are available when the actual 
Paris garments arrive, and cutters 
may start work immediately. 

The display copy announcing gar- 
ments in the new shades features 
such colors as “Danger Red,” from 
Schiaperelli, “Smoke Blue,” from Pa- 


The whirling 
Checks verify a pre- 


tou, and “Mustard Yellow” from Mo- 
lyneux. 

The colorcable machine also was 
placed on display today at the store. 


Kenneth Goode Retires 


From Biow Company 
Kenneth M. Goode has _ resigned 
from the Biow Company, New York 
advertising agency, where he has 
been advertising counsellor for about 
five years. 
He will make his headquarters at 
Tallahassee, Fla., and engage prin- 
cipally in writing and lecturing. 


Socony- Vacuum 


Will Broadcast 
N. U. Grid Games 


Chicago, Aug. 13.—Signs of the 
approaching fall season were evi- 
denced today with announcement by 
the Chicago division of Socony- 
Vacuum Oil Company of plans to 
sponsor broadcasts of 1936 football 
games of Northwestern University. 

The broadcasts, through station 
WBBM, Chicago, will mark entrance 
of the Chicago division of the com- 
pany into the sports broadcasting 
field. Extensive merchandising plans 
are being woven around the broad- 
casts, W. J. Gerwe, division manager, 
said, including distribution of game 
schedules and point of sale material. 


Baseball Games Presented 


The company has been experi- 
menting with baseball broadcasts in 
a number of cities, including Mil- 
waukee, Detroit, St. Louis, Cincin- 
nati and Boston. The Wadhams Oil 
Company, Milwaukee, division of 
Socony-Vacuum, has broadcast Uni- 
versity of Wisconsin games and 
those of the professional Green Bay 
Packers. 

Seven games will be sponsored on 
the Northwestern University sched- 
ule, Mr. Gerwe announced, including 
the Illinois game at Champaign and 
the Notre Dame game at South 
Bend, Ind. The University of Mich- 
igan game at Ann Arbor will be 
omitted. 

Pat Flanagan, WBBM sports an- 
nouncer, will handle the broadcasts. 
The agency is J. Stirling Getchell, 
Inc. 


Starts Newspaper Drive 


Nation's Business will inaugurate a 
new series of advertisements starting 
Aug. 24, to run in metropolitan news- 
papers, through Arthur Kudner, Inc. 
Space will be approximately one page. 
Copy will deal with the magazine’s 
editorial program, and such subjects 
as American enterprise, taxation, and 
the values of thrift and self-reliance. 


For every hundred married 
women under 30, there are 
ninety-one children under 5. 


purchasers 
magazine 


SO, WE FEEL SAFEIN SAYING.. 


The manufacturer of baby 
products finds more prospec- 
tive customers per thousand 


in the youthful 


circulation of 
\ movie : radio : romance Z. B. Tf. 
publications than in generai 
magazines which appeal to 
much older readers. 


radio : 


MODERN MAGAZINES, 
outstanding in the movie : 
romance field, con- 
centrates its circulation in 
the age brackets under 30 
... THE TYRO HOUSEWIFE 
MARKET. 


MODERN 


MODERN SCREEN 
RADIO STARS 
MODERN ROMANCES 


LANE BRYANT BABY 


CLOTHES 


R. B. DAVIS COMPANY 


COCOMALT 


FLETCHER’S CASTORIA 
J&éJ BABY POWDER 
POWDER 
DENNISON’S BABY PADS 


BABY PRODUCTS ADVERTISED IN MODERN MAGAZINES for 1956 


FOLEY FOOD MILL 


GERBER’S BABY FOOD 


HYGEIA NURSING BOTTLES 


DR. HAND’S TEETHING 
LOTION 


KENDALL CURITY DIAPERS ~ 


MENNEN BABY PRODUCTS 


MAGAZINES 


149 MADISON AVENUE * NEW YORK 
560 N. MICHIGAN AVENUE ¢ CHICAGO 
714 W. 10™ STREET * LOS ANGELES 
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ADVERTISING AGE 


August 17, 1936 


Richland with Peck 


Herbert S. Richland has been ap- 
pointed vice-president, Peck Adver- 
tising Agency, New York. He was 
formerly manager of the New York 
office of H. W. Kastor & Sons, and 
previous to that with Federal Adver- 
tising Agency, New York, for more 
than 15 years. 


Session in New Post 


J. H. W. Kerston has been named 
sales promotion manager of Pfaltz 
& Bauer, New York, importers, ex- 
porters and manufacturers agents. He 
was recently European representative 
ot McGraw-Hill Publishing Company. 
Weil Joins Bamberger 


Richard Weil, Jr., has been ap- 
pointed advertising manager of L. 


Bamberger & Co., Newark, effective 
Sept. 28. He is at present manager 
of the bureau of adjustments at R. 
H. Macy & Co., New York. 


Fitch Joins NBC 
Lt. Col. C. W. Walter Fitch will 
become personnel director of Na- 
tional Broadcasting Company Sept. 1. 
Col. Fitch handled general exhibits 
during the Chicago Century of 
Progress, under Lenox Lohr, and has 
recently been connected with WPA 

housing work in Washington. 


Schedule for Wamsutta 

The fall magazine schedule of 
Wamsutta Mills, New Bedford, Mass., 
will include pages in The Bride's 
Magazine, Harper's Bazaar, House 
and Garden, House Beautiful, The 
New Yorker, and Vogue. 


Mactfadden Adds Andrews 


Lee Andrews has joined the New 
York sales staff of Macfadden’s 
Women's Group. He was formerly 
advertising promotion manager of 
the Essex House, New York. 


Returns to M anz 


Joseph C. McG. Gries, who has 
been in Los Angeles for some time, 
has returned to Manz Corporation, 
Chicago, where he will be in charge 
of the creative, art and color pho- 
tography departments. 


Galland to “Dance” 


Harry Galland has joined Dance 
magazine, New York, as advertising 
representative. He has been abroad 
during the past four years as news- 
paper correspondent. 


Appoint Hanff-Metzger 


The American Commercial Alcohol 
Corporation, New York, and the 
American Distilling Co., a subsidiary, 
have appointed Hanff-Metzger, Inc., 
New York. E. J. Rosenwald and 
E. MacAvoy are account executives. 


Galbo Joins Brack 


Vincent J. Galbo has joined Frank- 
lin Bruck Advertising Corporation, 
New York, as production manager. 
He was formerly with Donahue & 
Coe, New York. 


Increases Whisky Age 

Hiram Walker, Inc., Peoria, IIL, 
has introduced Ten High as a one- 
year-old whisky. Previously this 
brand has been marketed as a six- 


month-old product. 


more Vacuum Cleaners, more Radios, 
more Cars... more of almost every kind of 
goods than in any other period of your lifetime 


OMEWHERE between extreme youth 
and extreme age are the years when 
people buy the most goods. A recent study 
of the age of buyers of important products 
shows an amazing concentration of all pur- 
chases by men and women between the ages 


of 25 and 35. 


There are exceptions—notably in the top- 
executive brackets—but, for the great broad 
masses, the heaviest buying is concentrated 


in that one ten-year period. 


These young people from 25 to 35 are in 
the ‘Age of Accumulation” —the accumula- 
tion of goods—of automobiles, floor coverings, 
houses, washing machines—yes, even baby 


carriages. 


In selecting media to reach markets, and 
in writing advertising to appeal to buyers, 
the age factor is of much greater importance 
than has heretofore been recognized. 


Cosmopolitan, of all the 


magazines, most nearly parallels this market 


for goods. AND WE CAN PROVE IT! 


From 25 


large national 


VACUUM CLEANER BUYERS 


36% of all Vacuum Cleaner buyers 
and 36.2°% of Cosmopolitan's readers 
are concentrated between the ages of 
25 and 35—in the heavy-buying *‘Age 
of Accumulation."’ 


© em 6 


34% of all refrigerator purchases 
pile up among people in the ** Age of 
Accumutlation.'' Note how Cosmo- 
politan’s readership follows the mar- 
ket of heavy buyers. 


[ Figures from surveys by Market Research Corp. of America, a leading 
and Starch magazine studies. Detailed data on these and other purchases on request. 


MORE BUYERS...AND MORE COSMOPOLITAN READERS... 
IN THE **AGE OF ACCUMULATION” 
REFRIGERATOR BUYERS 


OVER 35 YEARS OLD 
i 


NEW CAR BUYERS 


36.6% of all new cars are bought 
in this most important ten-year 
bracket. Cosmopolitan is unique in 
its coverage of the *‘Age of Accumu- 
lation."’ 


bile finance company, ] 


OS 


IT PEAKS HIGHEST IN THE 


politan 


“AGE OF ACCUMULATION”’ 


to 35 is the 
"AGE of ACCUMULATION 


In these 10 buying years, more Household 
Articles are bought... more Refrigerators, 


77 


COURTESY OF MACY'S, NEW YORK 


How Cosmopolitan builds and holds its 
audience in the ‘‘Age of Accumulation”’ 
N September, 1,800,000 alert magazine 


buyers and two and a half times that many 
total readers will read the latest Cosmopolitan. 


36.2% of all these readers 
will be between 25 and 35. 

Cosmopolitan is edited 
to entertain an intelli- 
gent, eager, up-to-the- 
minute audience. Cosmo- 
m politan prints more best 
B sellers and more top-rank 
Me short stories than any 
other magazine. 


Copyright, 1936, Cosmopolitan Magazine 


NORGE ISSUES — 
‘PROOF’ BOOK 
ON ‘LOW-TEMP 


Milwaukee, Wis., Aug. 13.— Norge 
division of Borg-Warner Corporation 
is introducing Low-Temp Rollator re. 
frigeration, upon which company 
engineers have been at work for the 
past three years. The new line pro- 
vides lower temperatures with less 
dehydration. 

Norge has just issued a “proof” 
book on Low-Temp refrigeration, en- 
titled “Again Norge Sets the Pace,” 
revealing findings of independent lab- 
oratory experiments on the perform- 
ance of Low-Temp, other electric re- 
frigerators, and ice refrigeration in 
keeping food in “the zone of prime 
freshness.” 

This zone Norge defines as one 
within which the mineral elements, 
vitamin content and replenishment 
value of each perishable remained 
unimpaired. Tests were conducted 
on 29 perishables. ° 

The Low-Temp development came 
about as a result of opinions of 
owners in the Norge country-wide re- 
search three years ago that health 
protection and appetite appeal are 
ranking considerations in their de- 
cision to buy. 


Merits of System 


“It is conceded that standard elec- 
tric refrigeration has been a great 
improvement because of its ability to 
keep perishable foods under a con- 
stantly controlled temperature below 
50 degrees, which is the critical point 
above which bacteria and mold mul- 
tiply dangerously,” Jerry Stedman, 
vice-president in charge of market 
planning, The Cramer-Krasselt Com- 
pany, Norge agency, said. 

“Refrigeration engineers have long 
known that a constantly maintained 
temperature under 40 degrees would 
be much more perfect from the stand- 
point of health protection and appe- 
tite appeal, but, technically, it has 
been difficult to achieve such low 
temperature without excessive dehy- 
dration.” 

On the other hand, he declared, the 
ice industry has recently laid stress 
upon the fact that “cold is not 
enough” and has emphasized the im- 
portance of higher humidity in the 
proper preservation of food. 

“Working to a scientifically pro- 
portioned combination of low tem- 
peratures and higher humidities, 
Norge engineers appear to have 
achieved a fundamental advance in 
perfected electric refrigeration,’ Mr. 
Stedman declared. 


Ford to Make Snapshots 


Kenneth Ford has_ resigned as 
Eastern advertising manager of 
House Furnishing Dealer to establish 
“Candid Camera-Man” offices at 37 
Madison Ave., New York. The tele- 
phone is Lexington 2-6880. 


4 
od 


“LW > 
Something” 


ily 
SK 


ADVERTISING 


Four-color process on News- 
print, swell-elegantly printed 
on fast newspaper presses. 
Plenty low-priced. We have 
a nifty sample you may have 
for the asking. 


EXCLUSIVE PRODUCT OF — 


SHOPPING NEWS 


CLEVELAND, OHIO 
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Copies of the Oklahoman or 
Times are delivered by car- 
rier daily into 9 out of every 
10 Oklahoma City homes; 
into 6 out of every I0 in the 
trade area. 


COLOR is geared to modern high-speed merchandising! Its dominant 
flash kindles immediate attention... burns through indifference . . . and fires 


desire into buying action that speeds sales in the Oklahoma City Market. 


Many factors contribute to the nationally recognized quality of 
Oklahoman and Times COLOR advertising. Among them are a trained, 
time-seasoned personnel, the use of specially prepared inks, and the finest, 
proved-by-use equipment. Because it is produced by craftsmen with the 
finest facilities available, Oklahoman and Times COLOR advertising 
REGISTERS. ..mechanically...in readers’ minds .. . in dealers'cash drawers! 

Oklahoman and Times advertising for years has held an enviable 
position as an unequaled sales-maker in the Oklahoma City Market. 


Advertisers who want to increase the speed of their sales in this market 


will do it by adding the extra force of color to their Oklahoman and 


Times advertising. 


THE DAILY OKLAHOMAN «nd OKLAHOMA CITY TIME 


Reach 9 out 


of every 10 Oklahoma City Homes — 
ational Representative —- E-Katp Special Adve mg Agen 
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EXHIBITION OF 
LETTER PRESS 
TAKES TO RAILS 


New York, Aug. 13.—Showmanship 
invaded the ranks of heavy industry 
today with the assembling of the first 
three cars of the Printers Progress 
Special, a mobile show of modern 
printing equipment that will barn- 
storm the country by rail. 

Seveny-one cities are on the route, 
from coast to coast and from the 
Great Lakes to the Gulf of Mexico. 
The break-in engagement will be at 
Grand Central Terminal Sept. 14. 
The road trip will be 100 days. 

Red, white and blue railroad cars, 
with aluminum tops, will house a 
practical printing plant with all ac- 
cessories demonstrating under power 
the case history of letterpress from 
manuscript to finished article. 

The special will be made up of 
three exhibition cars, surgically clean 
and modernistically decorated with 
photomontage murals, and a private 
car named in honor of Craftsmen’s 
Clubs. The private car will be used 
as Offices and as living quarters for 
the crew of 14. 

The exhibition train will enable 
printers, publishers, teachers and the 
trade to see the newest models of 
presses and accessories in actual 
operation under the direction of tech- 
nical experts. The new 17x22-inch 
Kelly press will be shown in a small- 
scale amphitheater. 


Use Modern Aids 


Remote-control microphone, profes- 
sional photo and movie lighting 
equipment, inter-car and long dis- 
tance telephone service, are some 
of the showmanly and time-saving 
devices carried as accessories. 

High-light bookings of the Printers 


Progress Special, besides metropoli 
tan key cities, are the Great Lakes 
Exposition, Cleveland; Dallas, Texas. 
Centennial; Fort Worth Last Fron- 
tier Exposition and the San Diego 
Fair; Direct Mail Advertising and 
United Typothetae conventions, Cin- 
cinnati. 

Every minute of the running and 
exhibition time has been clocked in 
advance and the schedule will be fol- 
lowed rigidly. The New York Central 
Railroad acted as diplomatic agent 
in clearing the tracks for the 16,000- 
mile trek. 

Exhibitors who contributed to the 
$150,000 collection of equipment are 
Acme Staple Co., Camden, N. J.; 
American Numbering Machine Co., 
Brooklyn; Binks Manufacturing Co., 
Chicago; Boston Wire Stitcher Co.. 
East Grenwich, R. I.; Challenge Ma- 
chinery Co., Grand Haven, Mich.; 
Chandler & Price Company, Cleve- 
land, Ohio; Hamilton Manufacturing 
Co., Two Rivers, Wisc.; George W 
Prentiss Co., Holyoke, Mass.; Print- 
ing Machinery Co., Cincinnati; F. P. 
Rosback Co., Benton Harbor, Mich.; 
H. B. Rouse & Co., Chicago; Stereo- 
type Equipment Co., Chicago; Van- 
dercook & Sons, Chicago; Wetter 
Numbering Machine Co., Brooklyn. 


Grinstead to WBBM ; 
Other Duties Ahead 


Wayde Grinstead, former advertis- 
ing manager of Phillips Petroleum 
Co., Bartlesville, Okla., has been 
named director of sales promotion 
for Station WBBM, Columbia Broad- 
casting System Chicago unit. 

He will also subsequently have 
charge, it is planned, of sales promo- 
tion for three other major CBS sta- 
tions, WCCO, Minneapolis, KMOX, 
St. Louis, and KNX, Los Angeles. 


Norton Leaves RCA 


Henry K. Norton has resigned as 
assistant to David Sarnoff, president 
of Radio Corporation of America. 
and vice-president of Radiomarine 
Corporation, New York. He is a for- 
mer treasurer of National Broadcast- 
ing Co., New York. 


CHEESE PRODUCERS FLAUNT NEW MARK 


Officers of the Wisconsin Cheese 


Publicity Association display the 
new emblem to adorn their products. 


Rectifiers in 
Rebellion Over 
Labeling Rules 


Washington, D. C., Aug. 12.— 
Vigorous opposition is to be made 
by the League of Distilled Spirits 
Rectifiers against certain advertising 
and labeling regulations promulgated 
by the Federal Alcohol Administra- 
tion. The rectifiers are particularly 
epposed to the regulation providing 
that straight whisky shall not be so 
labeled and advertised unless it is 
one year old. Court action against 
this regulation is predicted. 

They also protest against the regu- 
lation prohibiting the re-use of kegs 
for aging purposes, and the require. 
ments on designating age for spirit 
blends and straight blends. The rec- 
tifiers argue that they should be per- 
mitted to state the age of the young- 


est spirit in preference to the present 
requirement that the age of the 
youngest spirit be stated as the age 
of the product. 

On straight blends, they contend, 
the present regulation which requires 
the formula to give age and per cent 
of each product used should be 
changed to permit designation of the 
average age. 

The rectifiers also protest against 
the regulation forbidding makers of 
fruit gins to label their products as 
such. 


Buffalo Issues Yearbook 


Greater Buffalo Advertising Club 
has issued its second year book, con- 
taining names of 1,100 members and 
an outline of club activities. The 
first year book was issued in 1934. 


Gibson to L. & T. 
Gibson Distilling Co., New York, 
has appointed Lord & Thomas, New 
York, for its entire line. William 

Guyer is advertising manager. 


Art Exhibition 
to Mark German 
Meet Sept. 21 


Berlin, Germany, Aug. 10.—The an- 
nouncement that Sept. 21-26 will be 
the dates for the Continental Adver- 
tising Convention here was accom- 
panied by the information that spe- 
cial efforts will be made to induce 
foreign advertising men to attend 
and that special arrangements wil] 
insure their comfort during the 
meeting. 

Tickets entitling American visitors 
to participation in all events, includ 
ing official receptions, dinners, con- 
ducted tours, etc., as listed in the 
official program, will be available for 
$15 to men and $10 for ladies. Res- 
ervations may be made by remitting 
by postal money order to Reichs. 
fachschaft Deutscher Werbefachleute, 
Berlin, Postscheck Konto 113,097. 

An exhibition of German commer- 
cial advertising will be held in 
Essen, home of the Krupp Works, 
during the convention. Special trains 
will transport the advertising men 
to Essen, where they will be enter- 
tained by the city. Further informa- 
tion about the exhibition may be 
secured from H. R. Bruckmann, 22 
Kleiststrasse, Berlin W. 62. 

The Europa, North German Lloyd 
liner, sails from New York Sept. 13, 
arriving in Bremen Sept. 19, while 
the Deutschland sails Sept. 10, arriv- 
ing at Hamburg, Sept. 18. 


Two Promoted by RCA 


Ralph B. Austrian and M. F. 
Burns, motion picture and radio ex- 
ecutives, have been elected assistant 
vice-presidents of R. C. A. Manufac- 
turing Co., New York. 


Gets Eldredge Account 

Eldredge Brewing Co., Portsmouth, 
N. H., has appointed Huber & Cree- 
den, Boston. 
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IN DISPLAY STRIPS 
CONCEIVED IN A CENTURY... 


TRADE MARK REGISTERED PATENTS PENDING ALL RIGHTS RESERVED 


The Sensational NEW 
POINT-of-SALE 
DISPLAY 


Available exclusively thru 
Kleen-Stik Licensees 


“Kleen-Stik is the Sensational New Advertising Adhesive for Display Strips, Flange Signs and all Point-of-Sale Material 


Produced by Leading Printers and Lithographers. 
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Advertising and Business 
Volume 


Through the Weekly Index of Re- 
tail Activity in Important Markets, 
which has been appearing in ADVER- 
TISING AGE since the beginning of 
1936, we have demonstrated the sig- 
nificance of retail advertising volume 
as a measure of retail business. The 
trends shown by the index have been 
definitely confirmed by other busi- 
ness indicators, so that advertisers 
are now referring to the tabulation 
with the assurance that it actually 
means something in reflecting the 
current volume of retail business 
more rapidly and accurately than 
almost any other business indicator. 

We are now expanding this service 
so as to give the index still greater 
value. Beginning with this issue, re- 
tail lineage figures for 1933 will be 
included for most of the cities re- 
ported on, for the purpose of en- 
abling figures on advertising vol- 
ume to be converted into figures on 
retail volume. The latest Census of 
Distribution, based on 1933 opera- 
tions, shows the retail totals for each 
city, and since a definite relationship 
has been established between retail 
advertising and retail sales, the com- 
parison between 1933 and 1936 line- 
age figures will enable an accurate 


estimate to be made of the change in 
retail volume, thus correcting 1933 
Census of Distribution figures on the 
basis of current retail lineage. 

Many advertisers who formerly ad- 
vertised on the basis of population 
now prefer to allocate their adver- 
tising expenditures on the basis of 
volume for each market as shown 
in the Census of Distribution. Ob- 
viously these figures change, and the 
totals vary to such an extent as to 
make it highly desirable to indicate 
the trend in each city. The retail 
lineage figures appearing in the Ab- 
VERTISING AGE index will permit the 
advertiser to correct 1933 Census of 
Distribution totals on retail volume 
on the basis of 1936 volume as indi- 
cated by retail advertising gains or 
losses. 

Thus the practical value of the 
index will be greatly increased, and 
likewise the value of the Census of 
Distribution will be enhanced because 
of the opportunity to read 1933 fig- 
ures in the light of current activities 
shown by advertising volume. We 
believe that the addition of this new 
factor will therefore prove of great 
value to advertising and merchandis- 
ing executives. 


Markets, Prices and Competition 


A Federal grand jury has brought 
indictments against twenty - three 
leading oil companies at Madison, 
Wis., for alleged conspiracy to main- 
tain prices. Oil publications which 
have published market reports for 
the petroleum industry are likewise 
indicted on the charge of having con- 
spired with the oil marketers in 
maintaining an artificial price level. 

First of all, of course, the policy of 
the government in undertaking prose- 
cutions under the Sherman law em- 
phasizes the distance we have come 
since 1933, when the NRA was put 
into effect for the specific purpose 
of fixing prices and wages at a higher 
level thar would have been possible 
under a system of free competition, 
with supply and demand permitted to 
be fully effective. 

Such a 
sound, 


change is economically 
and from the standpoint of 
advertising is greatly to be desired. 
The function of advertising in the 
maintenance of effective competition 


is unquestioned. Any business prac- 


tice which reduces competitive action 
is undesirable from the standpoint of 
giving advertising an opportunity for 
maximum effectiveness. Henée the 
policy of the government in moving 
against alleged collusion in fixing 
and maintaining prices cannot be 
criticised from the standpoint of the 
best interests of business and the 
public. 

Just how the publication of mar- 
ket prices by legitimate business 
publications, gathering and dissemi- 
nating the information in good faith, 
is held to be conspiracy is difficult 
to understand. The very fact that 
prices are reported should furnish 
the best possible basis for the de- 
velopment of competition, and, on 
the other hand, the establishment of 
lack of competition if none exists. 
But the function of the business pub- 
lisher is to report the 
finds them. 


facts as he 
No reasonable interpre- 
tation of his service could include it 
as a part of a price-maintenance con- 


FEMININE 


INFLUENCE IN BUYING 


"We'll take it." 


—Life 


spiracy. 


Voice of the Advertiser 


ADJURATION AND ALIBI 


Say You Love Me | 


Continard from page +6 


Y echt nat down 4 
rang agnins Maggie pe 


olutely 
’ § went toll wou,” phe paid, “You have 
by no righ! to ask me.” 


“You duo't have te tell ae.” he said. 
" oA, pelt Gon che ward. tM han 


Alka-Seltzer makes another break. 


Tie Up 
To the Editor: See Page 41 of the 

Aug. 1 issue of Collier’s for a tie-up 
of editorial and advertising columns, 
The reference is specifically to head- 
lines. 

NORMAN MILLER 

Jersey City, N. J. 
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Defines Marketing 
and Merchandising 


To the Editor: E. B. Howe’s letter 
in your Aug. 3 issue, requesting a 
definition of “merchandising” and 
“marketing” raises a perennial ques- 
tion. For many years these terms 
were considered synonymous but as 
far back as 1927, the late Henry S. 
Dennison tried to define merchandis- 
ing in a paper read before the Taylor 
Society at New York on December 
15th. He conceived merchandising 
to be very closely akin to the produc 
tion process and as having the fol- 
lowing four elements: 

1. The study of the merchandise 
relative to: 

(a) Creating new merchandise 


© ALITTLE 
vt? BROMO-SELTICR 


Does more for you, too! 


EXT-MORNING HEADACHES = This excess acid — caused by over- 
needht't spoil your work or . indulgence — 1 one of the rensans 


(b) Finding new uses for stand- 
ard merchandise 

(c) Watching the trends of the 
market particularly to avoid the re- 
taining of items that give indication 
of becoming obsolete. 

2. The study of the merchandise 
relative to estimating the amount of 
production necessary to meet the 
market requirements at different sea- 
sons and periods. 

3. The study of the merchandise 
relative to making price estimates on 
special merchandise and to making 
changes in list prices of stock mer- 
chandise. 

4. To make each line of merchan- 
dise of continuing interest to the 
selling organization. 

The Committee on Definitions of 
the National Association of Teachers 
of Marketing, in 1933, attempted to 
clarify the situation by the following 
definitions: 

Marketing: Marketing includes 
those business activities involved in 
the flow of goods and services from 
production to consumption. 

Merchandising: The adjustment of 


sale to customer demand. It in. 
volves the coordination of selling 
with production or buying for resale, 
Many other attempts have been 
made to define merchandising and 
marketing and to differentiate be. 
tween the two. I would suggest that 
most men associate merchandising 
with retail activities, the buying and 
selling of merchandise at a profit; 
and that the greatest apparent dif. 
ference between merchandising and 
marketing, as processes, would seem 
to be that merchandising implies a 
more complete application of the 
tools of sales promotion than does 
marketing. 

I would define the two terms as 
follows: 

Marketing is the generic term in- 
cluding all the work, services and 
responsibilities, practices, methods 
and processes involved in the move- 
ment of goods from producers to 
consumers. Merchandising is a func. 
tion of marketing. In other words, 
marketing is the entire phase or 
course of commercial activity by 
which the exchange of commodities 
or products is effected. 
Merchandising is a function of mar- 
keting which involves the coordina- 
tion of the sale and the manufacture 
ot goods to be sold; the determina- 
tion of varieties and qualities and 
quantities of items; packaging; ad- 
vertising; and the coordination of 
these in the most economical and effi- 
cient manner, to produce a profit for 
a business. 

JOHN H. FREDERICK, 


Assistant Professor of Marketing, 
Wharton School of Finance and 
Commerce, University of Pennsyl- 
vania, 
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Charge for Booklet 


To the Editor: May I call to your 
attention the Briggs Manufacturing 
Company’s advertisement in gravure 
sections of newspapers last Sunday. 
The color job alone would have made 
it news. But when they charge ten 
cents for a copy of the 40-page Briggs 
Beautyware brochure, it is the height 
of something or other. 


C. B. AXForD, 
Editor, American Banker, 
New York. 
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Copy Writers May 


Now Join the Union 

To the Editor: Copy writers, both 
employed and unemployed, can now 
take heart. The American Writer’s 
Union, suspecting that most copy 
writers are “Great American” novel- 
ists in their off hours, have issued 
an invitation to join up. Perhaps 
this will solve the old question: “Is 
advertising writing creative writ- 
ing?” 

The union in New York, Boston 
and Philadelphia has succeeded in 
putting idle copy men to work on 
WPA projects and aims in that di- 
rection in Chicago. Union head- 
quarters are temporarily at 1418 
Lake Shore Drive and meetings are 
held every Wednesday at 8 P. M. 


THEODORE GEYSER, 
Chicago. 
vyv¥s iy? 


No Headache 


To the Editor: I notice a paragraph 
in Copy Cub’s column of Aug. 10 
about Alka-Seltzer. 

The make-up man will have 10 
headache over our color advertising 
as a separate machine which attaches 
to the printing press prints a line 
along the margin of the newspaper 
from a rubber roller. This is the 
same kind of roller used to designate 
various editions by many news 
papers. 

C. S. BEARDSLEY, 
Vice-Pres., Miles Laboratories, Inc., 
Elkhart, Ind. 
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Definition 
To the Editor: I submit the fol 
lowing definition: Copy is the art o 
expressing stream-lined trains of 
thought that swiftly railroad readers 
from all stations of society to com 
venient sales terminals. 


P. K. THOMAJAN 


merchandise produced or offered for 
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Hitting the bulls-eye 


I, TAKES keen sighting . . . accurate 
timing and quick action to keep pace 
with today’s fast moving panorama. 
Vision, timeliness, speed .. . all are 
necessary whether you’re aiming a 
sales campaign at a shifting market 
or picking off fast-moving news items 
and speeding them to readers while 
they’re still timely. 


Farm Journal’s 4-Day Printing-Deliv- 
ery schedule has given both editors 
and writers a new opportunity for 
service to more than 1,200,000 farm 
families. Month after month Farm 


Journal commands the center of 
reader attention with the very last 
minute information ... gathered from 
everywhere... aptly selected for 
timely interest . . . written and edited 
with enthusiasm born of a certainty 
that because of timeliness it will hit 


the mark. 


An increase of more than 100,000 
new subscribers in ten months defi- 
nitely indicates intense cover to cover 
reader interest ... the one vital ele- 


ment that brings advertising response. 
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IDENTIFIED 


How lobsters are trade-marked by device 
invented by Sturges Dorrance, president 
of Dorrance, Sullivan & Co., New York. 


COURT QUOTES 
DICTIONARY IN 
STETSON FIGHT 


New York, Aug. 11.—The right of 
John B. Stetson Company, Phila- 
delphia, to the use of the name “Stet- 
son” in hats, was affirmed in a de- 
cision rendered by the United States 
Court of Appeals, which enjoined two 
firms from using the name on their 
products. 

The defendants were Stephen L. 
Stetson Company, Ltd., and Hutt & 
Wasserman, both of New York. The 
court affirmed, with slight modifica- 
tion, a decree issued last March in 
the Federal District Court. 

“The evidence is clear, and the 
court found, that the word ‘Stetson’ 
had acquired a secondary meaning 
and had come to identify hats of 
the plaintiff's manufacture long be- 
fore Stephen L. Stetson and his com: 
pany entered the field,” said the 
Court of Appeals. 


Definition Is Cited 


Hats are generally known to the 
buying public by the surname of the 
manufacturer such as Knox, Dobbs, 
Dunlap, or Stetson—and little atten- 
tion is paid to the given name or 
initials. The word Stetson as sig 
nifying a hat appears in the Oxford 
English dictionary. 

“Under such circumstances it was 
inevitable that the late comer’s hats 
would be confused with the product 
of the well-known manufacturer, un- 
less some means of differentiation 
were adopted. The addition of the 
prefix ‘Stephen L.’ to the surname 


‘Stetson’ would not suffice to differ- 
entiate. Hence marking the lining, 


sweatband and certificate label of the 
defendants’ hats, and the hat boxes, 
with the name Stephen L. Stetson, 
was an infringement of the plaintiff's 
registered trademark ‘Stetson.’ ” 

The Appellate Court also approved 
the plea of the John B. Stetson Com 
pany for an accounting. 


Sales Executives 


Plan October Meet 


International Association of Sales 
Executives will hold its annual con- 
ference on “Increasing Sales and 
Profits” at the Biltmore Hotel, New 
York, October 15th and 16th. Allen 
Zoll is president. 

Speakers will include Secretary of 
Commerce Daniel C. Roper; Richard 
C. Borden, sales manager, Borden’s 
Milk Division; Joseph E. Goodbar, 
attorney, and Will S. Townsend of 
Townsend & Townsend. 


Two Join Harrison 


Herbert C. Levenson and Robert 
Weill have joined Lester Harrison, 
New York agent. Both were pre 
viously with Cramer-Tobias, also of 
New York. 


Guenther New Head 


Henry A. ruenther has been 
elected president and general man- 


ager of United Brewing Co., Newark, 
N. J., succeeding Matthew F. Dornes, 


resigned. 


—— 


New Cosmetic 
Offers Sample 
with Purchase 


Chicago, Aug. 13.—An unusual in- 
troductory plan has been developed 
by Velvatex, Inc., for Bellamie, new 
facial cleansing oil. Distribution will 
be confined to beauty shops. The lat- 
ter will give buyers a small sample 
with every purchase. After a test 
of the sample, the purchase may be 
returned, if not satisfactory. 

Samples are packed in white glass 
bottles, while the regular package is 
turquoise blue glass with a kid skin 
top. The four-ounce bottle is priced 
at $3.50. 


Velvatex, Inc., was recently formed 
by a group of Cleveland business men 
headed by Spencer W. Pitts, attor- 
ney. Manufacturing operations have 
started at 200 E, Illinois St., Chicago. 
Mrs. Jean Bradley, Cleveland cos- 
metics expert, is in charge of distri- 
bution in this area. Advertising 
plans are incomplete, but will prob- 
ably use the phrase contained in 
literature, which describes Bellamie 
as “a complete beauty treatment.” 


Dahl Group Buys Farm 


Interests headed by J. O. Dahl, edi- 
torial director of Hotel Management 
and Restaurant Management, New 
York, have purchased Indian Springs, 
an old farm in Stamford, Conn. Plans 
call for the building of 15 miniature 
estates of one and two acres, and 
an experimental kitchen. 


Food Lineage 
Showing Shift 


in Newspapers 


Boston, Mass., Aug. 13.—The Rob- 
inson-Patman bill is putting national 
food lineage back in newspapers, 
with a corresponding drop in chain 
store advertising, according to an 
analysis here by the Boston News- 
paper Statistical Bureau. 


Large A&P Drop 


Lineage of the three leading chain 
groups in Boston newspapers during 
July fell to 106,074, a drop of 8,969 
lines from 115,043 recorded in July 
of last year. Offsetting this loss, na- 


tional food advertising lineage was 
up 10,282 lines over the correspond. 
ing month last year. 


Total Lineage Decrease 

The chain store figure is based on 
advertising of the Great Atlantic @ 
Pacific Tea Company, First Nationa] 
Stores and Economy Stores, with the 
decrease in total lineage primarily 
due to curtailment of A&P efforts. 

July A&P lineage dropped to 41,889, 
a reduction of 9,607 lines from the 
same month last year and 7,830 lines 
below June of this year. 


Ahead of 1935 


First National Stores, on the other 
hand, dropped only 647 lines under 
last month’s advertising figure and 
showed an increase of 2,292 lines 
over July, 1935, with a total lineags 
of 54,496 against 52,204. 
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On the Spokane river — 


source of irrigation water. 
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SPUD SHORTAGE 


etted Gems Coming to Mar- 
Rrices Climb on 


Spokane and Inland Empire Equal to 


im ’ JOBS 


‘/ /tion have 


No Drought-Big Crops-Among 


1936 CROPS are BIG 
in INLAND ) EMPIRE 


Mother Nature has “spotted”’ 
the Spokane Market for adver- 
tisers in 1936. 


oh While other parts of the na- 


been scourged with 


record-breaking droughts, mois- 
ture conditions in Spokane’s In- 
‘land Empire have been from 
100% to 125% of normal through- 
¥ out the 1936 growing season; and 
in consequence farms in all parts 
of this favored region have been 
harvesting bumper crops of 
wheat and other grains, of peas 
and other vegetables, of hay 
and other general crops, of 


Gathering cucumbers in Spo- 
es Valley, July 19, 1936 
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Harvesting hay near Fairfield, Wash., July 19, 1936. 


SUNDAY 


THE SPOKESMAN-REVIEW 


MORNING 
SPOKANE, 


More Than 100,000 Net Paid Circulation 
Largest Circulation in the 


Advertising Representatives—JOHN B. WOODWARD, INC., New York 
Color Representatives — Sunday Spokesman-Review 
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Seven Agencies 
Present Plans 
to Mississippi 


Jackson, Miss., Aug. 12.—Seven ad 
yertising agencies presented plans 
for the $100,000 “Know Mississippi” 
campaign at a meeting of the state 
advertising commission here. They 
were Poole Maynard, Atlanta; Man- 


deville Press Bureau, New York; 
Loomis & Hall, Miami and New 
Orleans; Fitzgerald Advertising 
Agency, New Orleans; Marshall 
Hurt, Jackson; Lake-Spiro-Cohn, 


Inc., Memphis, and James A. Green 
Advertising Agency, Atlanta. 
A sub-committee headed by Lieu- 


——— 


tenant Governor J. B. Snider, was 
appointed to recommend a plan and 
to report back at another meeting 
of the commission. Decision was 


e| made not to make any diversions for 


miscellaneous promotions, but to 
concentrate behind one campaign. 
While details of the national cam- 
paign are being worked out, the com- 
mission will proceed immediately to 
“sell Mississippi to Mississippians” 
through $125,000 worth of free ad- 
vertising space donated by members 
of the Mississippi Press Association. 


Princeton Starts Paper 


The Public Opinion Quarterly, will 
start next December under auspices 
of School of Public and International 
Affairs of Princeton University. 
Prof. De Witt Clinton Poole, direc- 
tor of the School, will be editor. 


Unite Private 
Brands Under 
Leadway Label 


Chicago, Aug. 12.—Though Na- 
tional Brands’ Stores, Ine., has 
adopted Leadway as the label to 


identify all private brands sold 
through its stores, the new policy 
will not interfere with its support 
of nationally advertised lines, accord- 
ing to President F. E. Dowler. 

“In our new controlled merchandis- 
ing,” he pointed out, “Leadway will 
insure more uniform sales and ad- 
vertising activitiy behind all lines; 
at the same time it will give whole- 
salers the opportunity to simplify 


their inventory of miscellaneous 
labels and to improve their turnover 
We aim to have every practical and 
proven factor of present day mer- 
chandising available to our member. 
ship. 

“We will offer about 200 fast mov- 
ing canned foods and other items 
under Leadway. This will have no 
effect on our policy of giving na- 
tionally advertised products’ the 
same strong and consistent mer- 
chandising support as in the past.” 

Uniform store identification and 
operation are also planned. 


Mitchell with Alden 


Greacen R. Mitchell, formerly with 


the Los Angeles office of Ruthrauff 
Alden & 
as account 


& Ryan, has joined Roy 
Associates, Los Angeles, 


executive. 


Any City With Half Million Population 


Spokane Area’s Many Assets 


1936 PRICES SOAR 


cherries, peaches and other 


are sitting pretty. 


into “Miss Spokane’s” lap be- 
sides such good things prance At 
received as the $63,000, el 
Grand Coulee project on 7. 
Spokane side of the Cascades, 
greater lumber and mineral out- 
put, record tourist traffic and 
improved business conditions all 


Big crops at good prices a 


along the line. 


How the apples are growing 
in 1936 in the Spokane area. 


in INLAND EMPIRE 


“On a TG ROP TOSS 
"OMNES i 


Man 6 feet 84 inches high standing in 1936 Palouse wheat. 


Spokane Daily Chronicle 


EVENING 


WASHINGTON 


(85% UNduplicated, R. L. Polk & Co. ) 
History o; of these papers 


Chicago—Detroit—Boston—Kansas City—San Francisco—Les Angeles 
Magazine and Comic Sections — Associated Weekly 


Silage corn near Grandview 


in the Inland Empire. 


NEW RED HEART 
DOG FOOD COPY 
AIMED AT WOMEN 


Campaign Recognizes Femi- 
nine Buying Power 


Chicago, Aug. 13.—With efforts 
aimed primarily at women  pur- 
chasers, John Morrell & Co., Ot- 
tumwa, lIa., will launch their most 
extensive advertising program for 
Red Heart dog food this fall. 

The campaign will include a half- 
hour afternoon radio show on Thurs- 


days over National Broadcasting 
Company’s red network, entitled, 
“Tea Time with Morrell’s.” A series 


of insertions in The 
ning Post 


Saturday Eve- 
varying in size to full 
pages is scheduled starting next 
month, with other copy to run in 
Chain Store Age, Dog World, Popu- 
lar Dogs, The Progressive Grocer and 
Wholesale Grocer News. 

Spot radio and newspapers also 
will be used, with copy to appear in 
dailies of 30 cities where the radio 
program will be aired on the open- 
ing day, Sept. 3. 


Follows Increased Sales 


Expansion of the company’s adver- 
tising program is in line with 
steadily increasing sales chalked up 
during the two and one-half years 
the “varied diet” dog food has been 
on the market. 

The radio angle was adopted in 
the belief that dog food purchases, 
as well as other household buying, 
is done largely by women and the 
program was framed with a distinct 
feminine appeal. The program fea- 
tures Don MeNeill, NBC humorist 
and master of ceremonies, Gale 
Page, Charles Sears and Joseph 
Galliccio’s orchestra. 


Balanced Diet Featured 


Commercials on the program and 
consumer copy for the campaign 
will continue to center on the three 
types of dog food for a _ balanced 
canine diet presented by Morrell 
with additional stress laid on the 
recently introduced dog biscuit and 
kibble products. 

The campaign also will seek to 
stimulate the trend toward use of 
prepared dog foods, which has de- 
veloped the market into more than 
$65,000,000 a year category. While no 
figures on sales by John Morrell & 
Co. have been released, market sur- 
veys indicate that in the relatively 
brief time it has been on the market, 
the varied diet product has assumed 


a commanding position in many 
areas. 

Henri, Hurst & McDonald, Inc., is 
the agency. 


“Open Road” Figures 
Correct as Printed 


Lineage figures of Open Road for 
Boys for July, 1935 and 1936, as re- 
ported by National Advertising Rec- 
ords and printed in ADVERTISING AGE 
were correct as far as National Ad- 
vertising Records was concerned. 
Nelson J. Peabody, advertising direc- 
tor of the publication, advises. 

National Advertising Records re- 
ported lineage for July, 1935, as 3,815. 
Mr. Peabody said that this figure in- 
cluded a “make good” page, which 
made paid lineage less than the re- 
ported total. 


Laidley with Mart 


Harold D. Laidley has been ap- 
pointed manager of sales and promo- 
tion activities for the Merchandise 
Mart, Chicago. T. J. Reed will be 
in charge of building management, 
tenant relations and expansion; O. C. 
Metzger, maintenance operation; 
J. A. Lytle, apparel floors, retail 
shops, and office leasing. 


Wells Named 


Chester L. Wells has been ap- 
pointed Eastern representative of 
Metal Progress, Cleveland, published 
by the American Society for Metals. 
He will have offices at 11 West 42nd 
St.. New York. 
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ADVERTISING AGE 


Annual Awards 
by ‘American 
Druggist,’ Plan 


New York, Aug. 13.— Forty-eight 
annual awards—one to a druggist in 
each state—have been announced by 
American Druggist, published by the 
trade division of International Maga- 
zine Company. A distinguished board 
of judges will determine the identity 
of the men whose work has made 
them outstanding “in a_ profession 
noted for service and sacrifice.” 

Winners will be announced in a 
special issue of the publication to be 
issued in connection with National 
Pharmacy Week, Oct. 19-24. They 
will receive bronze plaques. 

“Because times of peace lack the 
colored panoply of ways of war,” 
said the announcement, “quiet heroes 
of life remain undecorated, obscure; 
loved by neighbors, unknown to the 
world. 


Heroes of Peace 


“But peace has its battles, bitter 
and heart-breaking as any fought in 
France. Peace, too, has its advanced 
dressing stations where hurts are 
tended, lives saved. 

“These are the stores 


drug on 


famous avenues, on main streets; in 
little towns, in roaring cities. In 
them are men who have dedicated 
their lives to the service of their 
communities, sometimes with meager 
reward. 

“Believing that this ‘Scientist on 
the Corner’ has richly earned the 
widest recognition for the services 
rendered to the people of America, 
and that this service should be na- 
tionally acknowledged, American 
Druggist this year begins the pres- 
entation of awards.” 


Toastmaster Increases 
Magazine Schedule 


Toastmaster Products’ division, 
McGraw Electric Co., Minneapolis, 
will promote Toastmaster for a three- 
month period in 15 magazines. 

On the list are The American Home, 
The American Magazine,’ Better 
Homes & Gardens, Collier’s, Esquire, 
Good Housekeeping, Harper's Bazaar, 
House & Garden, Ladies’ Home Jour- 
nal, McCall's, New Yorker, Saturday 
Evening Post, This Week, Time, and 
Woman's Home Companion. 


Retained by Sawyer 
Federated Sales Service, Boston, 
has been appointed marketing coun 
sel for H. M. Sawyer & Son Co., Cam- 
bridge. An advertising campaign in 
trade and consumer papers has been 
released through N. W. Ayer & Son. 


England Gets 
New Brand of 


Air Promotion 


England, Aug. 13.—The 
high trajectory 
weapon designed during the world 
war to drive infantrymen from 
their hiding places in trenches, has 
been turned to advertising uses, Ger- 
man ingenuity being responsible for 
the innovation. 

Plane Advertising, Ltd., which has 
secured rights for England and Ire- 
land from the German sponsors, gave 
a demonstration here recently of the 
new medium. Rubberized paper is 
converted into any desired shape, 
then folded into a melon-shaped con- 
tainer, which is shot into the air by 
a trench mortar. 


London, 
trench mortar, 


Forms Different Shapes 


Air rushes into channels in the 
fabric, causing the fabric to fill and 
take the shape of an automobile 
tire, a bottle of whisky, or any other 
product. The floating package re- 
quires about 20 minutes to make its 
descent to earth. 

Production is confined to Germany 
for the present, but plans provide 
for manufacture in Britain shortly. 
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AUTOMATIC HEAT and AIR CONDITIONIN 


1900 PRAIRIE AVENUE, CHICAGO, ILLINOIS 


TWO VETERANS TALK 


Tilton S. Bell, New England representative of New York Sun (left), discusses old 
days with Herbert G. Porter, Smith & Porter Press, Boston, and Melville H. Smith, 


Curtis Publishing Co. 


Mr. Bell was president of the Advertising Club of Boston 


in 1908-09, while Mr. Porter held the post in 1916-17. 


| Dreppard 


RCA BELIEVES 
NEW SYMBOL IS 
AID TO VOLUME 


New York, Aug. 11.— About one 
billion free circulation per year for 
RCA is estimated as the probable 
net of a minor change in the stock 
market symbol for stock of Radio 
Corporation of America on the New 
York Stock Exchange. 

The symbol had always been “R,” 
meaning, of course, Radio Corpora- 
tion, but interpreted by many merely 
as “Radio,” and called thus in Wall 
Street. 

To James E. Sayre, of NBC's sta- 
tistical department, this seemed to 
give too much advertising to the in- 
dustry in general, and too little to 
RCA in particular. He pondered the 
problem of getting people to say 
RCA instead of Radio, and reasoned 
that the symbol should be changed 
to “RCA.” 


Suggestion Is Adopted 


Suggestions to this effect were 
sent to the New York Stock Ex- 
change, and the world has been noti- 
fied that henceforth the corporation’s 
stock will be indicated by the in- 
itials “RCA.” 

New York Stock Exchange quota- 
tions are directed to 2,450 ticker out- 
lets in 330 cities. Assuming an aver: 
age of seven persons at the ticker, 
though it is often 50 and more, and 


an average tabbing of 200 lots of 
stock per business day, the RCA 


monogram and title will be read over 
one billion times per year. Figured 
another way, if about 40 persons a 
day at each ticker see the monogram, 
there will be a daily reminder circu. 
lation of 100,000. 


Seven Publications 


Admitted by A. B. C. 


Audit Bureau of Circulations has 
elected to membership the following 
newspapers: Mining Journal, Mar- 
quette, Mich.; News-Standard, Union- 
town, Pa.; Sun, Bremerton, Wash. 

New magazine members include 
The Annalist and College Humor, 
New York; business papers, Ameri- 
can Municipalities, Marshalltown, Ia., 
and Modern Packaging, New York. 


Form Sales Counsel 


Business Development Corporation, 
New York, has been formed as a 
sales consulting service with Carl W. 
as president, Allen Zoll, 
executive vice-president and Leonard 
E. Drew and Clifford T. Rogers as 
vice-presidents. Offices are at 30 
Rockefeller Plaza. 


Kittelson to “Druggist’”’ 

Charles Kittelson has joined Ameri- 
can Druggist. New York. He was 
formerly in the national advertising 
department of Scripps-Howard News- 
papers. 


ae 


Philco Courts 
Farmers with 
Color Section 


Philadelphia, Pa., Aug. 13.—Philco 
dealers will blanket the farm field 
with a new four-color newspaper 
section illustrating and describing 
the full line of battery-operated 
radios, Ernest B. Loveman, advertis- 
ing manager of Philco Radio & Tele- 
vision Corporation, announced. 

Mailing lists will be prepared 
locally by distributors in conjunction 
with dealers and the section will be 
mailed in quantity lots through their 
local post offices. 

The cover of the special section is 
devoted to the Philco dealer’s free 
offer of the new election edition of 
the Philco Political Radio Atlas. A 
coupon is attached which, when filled 
out with the name and address of the 
prospect, together with the make and 
age of his present radio, entitles 
him to a free copy of the atlas. 

The inside and back cover of the 
special section contain illustrations, 
descriptions and prices of the entire 
line of Philco battery-operated sets. 
Prominence is also given to the new 
wind charger and gasoline engine 
power equipment which Philco is 
making available to rural residents. 


Asks Year Guarantee 


The Electric Refrigeration Bureau 
of Birmingham, Ala., comprising 
dealers and distributors, has asked 
manufacturers to limit guarantees 
on electric refrigerators to one year. 


Brooks Heads Production 


E. Warren Brooks has been ap- 
pointed production manager, J. M. 
Mathes, Inc., New York, after three 
years’ service with this agency. He 
was formerly with N. W. Ayer & Son. 


Here’s Man Who Can 
Increase Your Sales 


Advertising Manager and Mer- 
chandise Manager, 10 years with 
manufacturer of high grade spe- 
cialty, leader in industry, sales 
over $3,000,000 annually. Has 
invested $2,000,000 in advertis- 
ing in 10 years with record re- 
sults. Successful experience in 
styling and merchandise develop- 
ment. Has reached top present 
position. Wants sales manager 
or similar position larger manu- 
facturer. Will also consider adv. 
agency. Present employer will 
recommend highly. Young man 
with big future. For details, write 
Box 825. 
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¥*% U.S. Dept. of Agriculture 
Division of Crop and Live- 
stock estimates. General Crop 
Summary July 1, 1936 


>. 


_.. IN INCREASED AGRICULTURAL PRODUCTION! 


The blue Willamette River winds through 
the valley that bears its name. 


Sheep and cattle thrive on lush feeding 


. he “~ “ ' . * , , 
The rich, fertile soil in the Willamette Valley —" Wan mous Hood River Valley, snow- 
will grow “most anything’! caXbed Mt. Hood in distance. grounds in verdant Oregon. 


y 


U 


% “OREGON seems to have been the most favor- 
ed state in the United States as indicated by 
the condition of crops on July 1, 1936.”—so 


New buying power is constantly coming into Ore- 
gon; families are moving here at an unprecedented 
rate. 

Having the greatest news-gathering staff in the 


Speaking of ‘“‘winning ribbons”’ 


here’s Oregon’s national record 


in percentage of normal 


crop production: 


states the U.S. Dept. of Agriculture in their 
most recent report which shows current per 
centage yield of normal crops. 

Ample rainfall, long growing seasons and an 
equable climate combine in producing ideal condi- 


tions for the raising of the country’s finest fruits, 
vegetables, grain and livestock. 


In verdant Oregon nature has blessed her fertile. 


valleys with rich, abundant soil that consistently 
produces crops unsurpassed in quality anywhere in 
the world! 


Greater buying power of the average Oregon fam- 
ily is attested to by the following pertinent facts: 
Portland leads all Pacific Coast cities in home own- 
ership; viz.: Portland 54.0%, Seattle 49.9%, Los 
Angeles 36.7%, San Francisco 31.9%. 


New car sales in the state are up 72% —or more 
than double the national increase of 27%. 


And living standards are higher in Oregon —be- 
cause Oregon’s per capita wealth is $3658.00 com- 
pared to the national average of $2677.00. This 
means that Oregonians possess more per capita 


Northwest and pursuing editorial policies that have 
won the confidence and respect of the people of the 
Oregon country, The Orgonian has entrenched itself 
with the majority of intelligent families living with- 
in its sphere of influence. The Oregonian’s circula- 
tion is solid—its street sales,small.It gives thorough 
coverage of the able-to-buy families in Portland as 
well as throughout the state. It is the most powerful 
and most productive single selling force in Oregon! 
IT DOMINATES! 


Oregonian “balanced” circulation more nearly parallels the 
buying power of the state than that of any other newspaper. 
To do the most effective job in selling Oregon’s one hundred 
million dollar Agricultural industry, invest a larger portion 
of your Oregon Advertising Dollar in The Oregonian. 


es 
oe 


Division of Population 


Upstate 63.5% 


Division of Oregonian Circulation 
Upstate 52.2% |) Portland @7.8% 
| 


Division 2nd Paper Circulation | 


Upstate 42.1% [RP Portland 57.9% _ 


Black indicates circulation deficiency. 


Division of 3rd Paper Circulation 


Range Cattle... .93°% wealth by $981.00 or 36.6% than the average for 
eee 93% the rest of the United States. Upstate 43.1% 
Wild Hay ...... 92% 
ae 84% 
* 

Spring Wheat .. 90‘: 

ae ee 87% 
:. * PORTLAND, OREGON 
Seams... ... cs: 69% National Representatives -VERREE & CONKLIN, New York, Chicago, Detroit, San Francisco 


National Color Representatives —-ASSOCIATED WEEKLY, Inc., New York, Chicago, Detroit, Cleveland, San Francisco, Los Angeles 


The Oregonian operates Radio Stations KGW and KEX—EDWARD PETRY & CO., Inc., Representatives NewYork, Chicago, 
Detroit, San Francisco 
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1936 


| technological progress during the de- 
pression, with the automobile indus: | 
try adhering to “the old-fashioned | 
philosophy” of offering “better mer. | 
chandise at the same price or equal | 
merchandise at a lower price.” | 


Earnings of 
Advertisers 


In spite of the fact that he had | 
joyful news to announce, the semi- | 
annual message of Alfred P. Sloan, 
Jr., president of General Motors Cor 


7, YF F 


Net income of Bristol-Myers Com | 
pany and subsidiaries for the first | 
half amounted to $1,179,350, compar 
ing with $1,007,730 in the like 1935 | 


poration, to his stockholders was ; poh 

aap oP > year ; > 30 
tinged with melancholy. This was per iod. In the or Preeepo geese than 
due to his belief that industry is net income wa 5 


: . ‘ | $1,951,8 7) e previous 12 months. 
going to have to pay the bills being | #2 1,848 for the | 


rolled up at Washington. vgwegy 

Turning to the brighter side, Mr 
Sloan reported that net sales for the 
first six months of 1936 reached the 
stupendous total of $807,420,000, com- 
pared with $594,883,990 in the 1935 


Sterling Products, Inec., and sub- 
sidiaries reported for the first half 
net profit of $5,024,909, comparing 
with $4,726,913 in the first six months 
of 1935. 


period. Net income soared to $140, vvyY 
*¢ 271 > area ri ss. 7: ( , ’ ; ’ 
694, #0, eae — ys ee ‘”- Net income of United States Rub- 
~ _ bs ae age ‘ vd .,.| ber Company in the first six months 
~e - Rivet Tg s oe amounted to $2,187,902, a gain of 185 
leavy investments. 2 een t ; 

, . ‘ | per cent over $767,367 in the like 

Mr. Sloan listed four important | ' $ 


: | 1935 period, and the highest since 
weenaae anes OF — to Se weg 1927, when profit amounted to 
motive industry, placing stimulats mn | $3.231.604 on net sales of $88,110,626 
“ purchasing power through overs | Sales during the first half, totaling 
ment expenditures last on the list. | ¢71 400,634, were the best since the 
Fae others are: first half of 1930, when they 


‘ . oo. pion wens /amounted to $75,206,983. During that 
. Fapeees care wees for mere tee however, the company re- 


their normal mileage capacity during poeer a loss of $2.797.403. 
depression years. | 

2. Broadening use of the motor car 
and truck, both from a social and | 
economic standpoint. 


' 2 
Goebel Brewing Company, for the 
12 months ended June 30, reports 


ee 


{EKHARD 
“EBECKER 


-STEINIE- 
= ay a 


Full i2 02 


Norge and a brewing company, Ekhardt & Becker, join hands to present troubles of a gentleman who thought a cold snack 


from the refrigerator would go well with a bottle of beer. C.F. Mcintyre & Associates, Detroit agency, arranged the tie-up. 


below that for the previous year, but 
with March an upturn was experi- 
enced. 

Goebel began to market beer in the 
shorter bottle, known as the Steinie, 
the middle of July. On Aug. 1, the 
company started packaging its beer 
in cans. 

7 = «6 
Report of Radio Corporation of 


3. Maintenance and acceleration of | net profit of $1,119,925. In the early 


America and subsidiaries for the first 


Here's an interesting sales message, conceived by Federal 
Advertising Agency, Inc., New York, N.Y., executed by Ruskin 
Williams, poster artist, and lithographed on Vac-Cup- Bac 


by National Printing and Engraving Company, Chicago. 


The modern idea in transportation was used by this adver- 


tiser to emphasize the wide use o 


duction of the artist's visualizatio 


paper was chosen. 


f his product. The faithful repro- 


n of the idea called for a paper 


which would meet with the most exacting requirements of high 


grade lithographic reproduction. Vac-Cup-Bac, the modern poster 


And, effectiveness was assured for the posting period. Poster 


plant operators, who have tested Vac-Cup-Bac Poster Paper in 


forty-four states, appreciate the practical worth of Vac-Cup-Bac’s 


new service guarantee. 


WEST VIRGINIA PULP 


35 E. Wacker Drive, Chicago 
503 Market Street, San Francisco 


AND PAPER 


! 
months of the year, business was 


half showed net profit of $1,763,779. 
against $2,289,136 in the 1935 period. 
Second quarter profit was affected 
by the strike at the RCA-Victor plan. 
at Camden. 

In connection with a drive ts 
secure a large part of radio receiving 
set and parts business, RCA-Victor 
division has incurred _ substantial 
additional expense this year for ad- 
vertising and other items. The cam- 
paign to date is reported as success- 


in Design...in Reproduction 
..-1n an Important Service Feature 


Here's Vae-Cup-Lac’s 
new 4ervice guarantee! 


The diamond-shaped Vacuum Cup, 
a new and exclusive principle in 
poster paper, gives Vac-Cup-Bac 
greater sticking qualities and smooth 
appearance during the life of the 
poster... And,"flagging”’ is almost 


entirely eliminated. 


COMPANY 


230 Park Avenue, New York 
Public Ledger Building, Philadelphia 


tul. Two years ago RCA-Victor was 
seventh in number of sets sold in 
this country. 

vvwy 

Canada Dry Ginger Ale, Ine., fo: 
the quarter ended June 30, shows 
net loss of $22,555, against net loss 
of $177,088 in the preceding quarte) 
and net loss of $85,810 in the June 
quarter of 1935. For the nine months 
ended June 30, indicated net loss 
amounted to $251,207, comparing with 
net income of $10,640 in the corre- 
sponding nine months of the previous 
year. 

To secure “permanent stability” 
prices on carbonated items of Canada 
Dry were slashed 30 per cent in Feb- 
ruary due to competition in various 
markets. Under the new operating 
policies of direct delivery to the 
trade and price reductions, sales fig- 
ures to date indicate an increase of 
714,528 cases for the nine months of 
this fiscal year, R. W. Moore, presi- 
dent, said. 


vvegy 
McKesson & Robbins, Ine., and 
subsidiaries report consolidated net 


profit of $1,250,703 in the first half, 
compared with $789,826 in the 1935 
first half. Net sales totaled $71.448,. 
627, a gain of 12.9 per cent. 

vevegy 

Net profit of Bigelow-Sanford Car- 
pet Company was $497,795 for the 
first six months, contrasting with a 
loss for the first six months of 1935 
of $320,582. Net sales of $11,684,251 
showed an increase over the first six 
months of 1935 of $2,191,306, or 23.1 
per cent. 

The trade was most receptive at 
the fall opening July 6 to a new line 
of felt base rugs and piece goods, 
as well as various new fabrics and 
designs of its own manufacture, John 
A. Sweetser, president, told stock- 
holders. This indicates second half 
sales volume will be well maintained, 
although satisfactory future earnings 
will depend upon ability to sell at 
prices commensurate with a general 
increase in costs, he said. 


Advertisement 


1% Million Dollars 
In Machinery 
Ready For Show 


Chicago, Ill., Aug. 17 (A. B. C., 
A. B. P.)—The Baking Industry is 
completely sold on the National Con- 
ference & Exposition to be held in 
Atlantic City Sept. 25th thru Oct. |. 
147 Allied organizations have con- 
| tracted for 87% of the 75,000 square 
|feet of space available. Right now 
$1,500,000 worth of machinery and 
equipment is being groomed for the 
exhibition. 

Because the industry is taking such 
an interest the attendance will prob- 
ably exceed all previous expositions. 
Large attendance means large sales. 

Your advertising in issues ol 
| BAKERS’ HELPER before this Ix 
| position will capitalize on the intense 
|interest in this big event. 
| For complete details on this million 
and one-half dollar show, write [9 
BAKERS’ HELPER, the Magazine 0! 
Bakery Practice and Management. 
330 S. Wells St., Chicago, Illinois 
BAKERS’ HELPER is represented 
|in New York by W. F. Leggett, WWE 
29th St. Phone CA] 5-5503. 
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Fannie Hurst's Brilliant Novelette 


Mignon Eberhart TA. R.Wylie Mildred Harrington Edith Barnard Delano 
The Dionne Quintuplets 20 Years From Today 
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The modern woman has many inter- 
ests. Her thoughts rapidly turn from 
an interesting story to a new recipe, 
from celebrities to beauty, and from 
club activity to baby care. 

Yet whatever her interest it is cov- 
ered adequately and expertly in 
Pictorial Review. 

This perfect editorial balance nat- 
urally attracts an alert and progressive 
type of reader. Moreover, the wide di- 
versity of subjects featured gives longer 
life, not only to each issue of the mag- 
azine, but to the advertising carried 
in those issues. 
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August 17, 1936 


CAT IS OUT OF 
BAG: RAILROAD 
KITTEN IS MYTH 


New York, Aug. 13.—The hardest 
working cat in the advertising busi- 
ness is “Chessie,”” made famous by | 
the Chesapeake & Ohio Railway Com- 
pany’s advertising. In addition to| 
adorning the railroad’s advertise- | 
ments, which urge readers to “Sleep | 
like a kitten,” Chessie appears on 
timetables and paper decorations on 
dining car tables. 


The rest of the story is best com- 
pared to the stark realist’s insistence 
to credulous youth that there ain't 
no Santa Claus. For, to let the cat 
out of the bag, Chessie just isn’t, and 
never was. 

Chessie came out of an old etch- 
ing by Mathias Grunewald, an Aus- 
trian artist who is dated in the 16th 
century. 

While this revelation will come as 
a shock to the thousands of Chessie 
devotees, both her sponsors and the 
agency, Campbell-Ewald Company, as- 


sert that Chessie is really very much 
of a person after all. There may 
not have been such a cat originally, 
they say, but Chessie is a real cat 
now. 


Advertising Credited 


They say it is due to the power of 
advertising. “Advertising has 
breathed life into her,” one agency 
official commented. “Chessie first 
appeared in the railroad’s advertis- 
ing three years ago. Buta year later 
she was not alone, for with the ap- 
proval and connivance of her spon- 
sors, Chessie was shown with twin 
kittens. Chessie may do better later 
on, now that she has Mrs. Dionne’s 
mark to shoot at.” 

Chessies tan mail comes from all 
over the world. Many of the letters 
contain requests for one of Chessie’s 
kittens, and “want” advertisements 
are reported to have asked for “a 
young fancy-faced kitten like Ches- 
sie.”” Numerous cats have been named 
after Chessie, railroad officials said. 

One cat columnist who learned that 
Chessie is an etching, consoled her- 
self with the reflection that the 
artist must have used some real cat 


for his model. and hence said that 
}it does not seem right to say she 
“never was.” 


Anyway, Chessie will go right on 
working for the C&O sleeping-car 


OPENS SERVICE 
OF SOUNDPHOTO 
TO ADVERTISERS 


Full Layout Sent in Initia 
Transmission 


(Picture on Page 28) 

Washington, D. C., Aug. 11. — Ex- 
tending use of photographic trans- 
mission of advertising copy by wire, 
the first full page layout was sent 
from New York by Soundphoto, 
yesterday, to the Washington Times 
for a Washington department store. 

The transmission marked the open- 
ing of this facility to advertisers 
through the various newspapers serv- 
iced by International News Sound- 


advertisements, with the bed covers 
coming up to her chin, and a small 
paw showing outside. In fact, she 
will work right through 1937, for 
the C&O will put out a Chessie calen- 
dar at the end of this year. 


size up to 


The 


New York Representative 
I. A. KLEIN, Inc., 50 E. 42nd St. 


COLOR 


in 


The Detroit News 


Color advertising (one color and black) is 
now offered to national advertisers in The 
Detroit News in half pages or in any larger 


full pages. 


Under the new arrangement advertising 
campaigns can be made more flexible and 
advertisers are offered a service more in keep- 
ing with their requirements. 


Again The Detroit News takes a forward 
step in giving advertisers increased oppor- 
tunity to cover the great Detroit market at 
reasonable cost. 


Detroit News 


THE HOME NEWSPAPER 


Chicago Representative 
J. E. LUTZ, 180 N. Michigan Ave. 


WHISKY SEEKS SUMMER MARKET 


A, 
—! 


The upper window display shows how Brown-Forman Distillery Co., Louisville, Ky., 
is wooing drinkers who are inclined to turn to gin durng the hot summer months. 


The other three cards show promotion for other brands. 


Displays by Zipprodt, 


Inc., in full color. 


photo, Hearst affiliate, it was an- 
nounced by Harry B. Baker, editor. 

While the transmission of fac- 
similes and news photos by wire 
dates back more than ten years, only 
recently have efforts been made to- 
ward opening the field to rapid trans- 
mission of display copy. 

A test picture for use in a layout 
was sent May 11 from the Merchan- 
dise Mart, Chicago, to the Jersey City 
Journal by the New York Times-Wide 
World system. 

Use Telephone Lines 


The Soundphoto system, similar to 
the other two major services for 
transmitting pictures—the Times- 
Wide World Telephoto and Associ- 
ated Press Wirephoto—is based on 
the dispatch of photographs over 
ordinary telephone lines with special 
sending and receiving equipment. 

The current problem, in the opin- 
ion of executives of the systems, has 
been the setting up of outlets in all 
principal cities and the systems have 


been rapidly expanding. The AP 
service, however, is confined to the 
transmission of news pictures. to 


member newspapers except for promo- 
tional copy after regular news _ pic- 
ture hours at the expense of the in- 
dividual newspapers using the after- 
hours service. 

Under the Soundphoto = system, 
copy can be transmitted, regardless 
of distance, in 10 to 15 minutes. In 
the photographie test from Chicago 
to the Jersey City Journal by the 
Times-Wide World system, the trans- 
mission time was seven minutes and 
the distance approximately 800 miles. 

Explaining inauguration of the 
Soundphoto service for advertisers, 
Mr. Baker said the possibilities were 
apparent to C. B. Dulean. Sr., vice- 
president of the Hecht Company, 
when the service was set up in the 
Washington Times in June. 


Stresses Outside Purchases 


Mr. Dulean ordered use of the fa- 
cilities at the first opportunity for 
informing customers of any unusual 
purchases in outside market. 

The initial advertisement resulted 
from a week-end buying visit to New 
York of Arthur Meyer, divisional 
merchandise counsellor and his fur 
buying staff and stylist. Desirous of 
launching the sale Monday, he found 
it impossible, with the store closed 
over the week-end, to place the copy 
through routine channels. 

A copy writer and layout artist 
were employed in New York and the 


layout photographed at the New York 


branch of International News Sound- 
photo service. The layout was then 
transmitted directly to the Wash- 
ington Times office. 
Five Prints Sent 

Five separate prints were sent, 
the largest, 8 by 10 inches. The halt- 
tone was transmitted separately and 
this was the only part of the adver- 
tisement retouched, Mr. Baker said. 

“No time to prepare ad!” relates 


the copy. “The Hecht Co. availed 
itself of the special International 
News Soundphoto facilities of the 


Washington Times to rush this great 
fur sale to Washington Women.” 

In discussing possibilities of photo- 
graphic transmission of advertising 
copy by wire, V. P. McMahon, man- 
ager of the Chicago bureau of the 
Times-Wide World system, explained 


hat by means of so-called ‘‘con- 
ference wires,” pictures or layouts 
can be transmitted instantaneously 


to all participating members in the 
“conference.” Thus it would be pos- 
sible for newspapers throughout the 
country in a national campaign, to 
tie in immediately from the point 
where the copy was prepared. 


Picks Chapin 
Arthur H. Chapin, Little Bldg., 
Boston, has been named Boston rep- 
resentative for the New York Woman. 


iN SEATTLE... 
Thelimes 


Carried 


59.51 


of QRUGSTORE LINAGE 
during 1935 


: - 30.8% 
3rd Paper -- - - - 91% 


| When a newspaper leads its competitors in 30 
| out of 44 advertising classifications in Media 
» Records (as does The Seattle Times) there can be 
; only one answer’ Consistently superior RESULTS! 


Ehe Seattle Gimes 


DAILY AND SUNDAY 
MARA B ORMSBEE inc 
Bowton 


National Advertising Representatir 


Chicogo Detrow Los Angeles Se 
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“With any price, you can sell more, 


and more often, to The Times audience.” 


“Do you recall when the National Safety Bank and Trust 
Company started advertising its CheckMaster plan several months 
ago—a checking service with no minimum balance? It was a 
new idea in banking that appealed specifically to persons of low or 
moderate incomes.” 


“Il remember wonderin g why they used The New York Times.” 


“They advertised in several newspapers, but you won't wonder 


any longer why they included The Times when you learn 
that 55 per cent of all their CheckMaster depositors are regular 
readers of The Times. More CheckMaster depositors read 
The Times than read all other morning newspapers combined. 
And as many read The Times as read any other morning newspaper 
combined with any evening newspaper.” 


“IT thought all Times readers had four-figure bank accounts!” 


i, low or medium=- 


“Not all of them, though you'll find some do. For example, 
two advertisements of Mackey, Dunn & Co., a new financial 
house, appeared in The Times, and sold $175,000 worth of bonds. 
But remember that The Times has about half a million readers 
weekdays and three-quarters of a million Sundays. They can’t all 
be millionaires! Here’s another example of The Times influence 
among persons of moderate means. Have you ever heard of 
the First Credit Corporation?” 


"Yes. They finance new-car purchases, don'l they?” 


“That’s right. Their appeal, also, is mainly to small-income 
persons. They advertised in The Times and one other newspaper 
and found that The Times brought them a higher percentage of 
returns at a lower average cost. The Times is definitely a mass 
medium. But it is New York’s ‘top mass’ medium, the starting 
point for profitable selling in this market.” 


Che New PorkGimes 


“ALL THE NEWS THAT'S FIT 1 Geant” 
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ADVERTISING AGE 


August 17, 1936 


WHY OMAR QUIT 


Seattle, has 
adopted this jug for pasteurized 


Hemrich Brewing Co., 


requiring a strong 


tainer. 


CAMPAIGN T0 
SELL BUSINESS 
GETS UNDER W 


the process 


New York, Aug. 13.—A campaign 
to sell business to the public, ear- 
nestly recommended by certain adver- 
tising leaders for some time, mate- 
rialized Aug. 7, when three Chicago 
dailies carried page copy signed by 
the National Association of Manu- 
facturers and its companion organi- 
zation, National Industrial Council, 
an affiliation of state and regional 
associations of manufacturers, 

The cost of the three pages was 
subscribed by members of the Illi- 
nois Manufacturers Association, affili- 
ate of the National Industrial Coun- 
cil, who decided at their meeting in 
Chicago last week to-give the move- 
ment their blessing in this practical 
form in advance of the countrywide 
presentation of the message of in- 
dustry. 

Aid in Selling 


In initiating the campaign, for 
which five pages have been written 
by Lord & Thomas, the National 
Association of Manufacturers is offer- 
ing matrices free to all newspapers, 
suggesting that the publications sell 
the space required for the series to 
manufacturers and business men of 
their community. 

The association does not.have an 
advertising committee, but the lead- 
ers of the association, such as its 
president, C. M. Chester, chairman of 
yeneral Foods Corporation, believe 
that by putting the space on a cash 
basis industrialists generally can be 


taught a useful lesson on the value 
of advertising. 
Free Booklet Available 
The advertisements offer a_ free 


booklet obtainable on request to the 
headquarters of the association here. 
It is thought that all those who can 
be persuaded to contribute financial 
aid to the campaign will pay close 
attention to the effort and results, 
and that if the first series makes a 
satisfactory impression the under- 
taking can be continued through both 
co-operative and individual effort. 
Ways and means are left to the 
newspapers, but it is understood that 


the sponsors would like to see local. 


papers work together in selling the 


space. If the first series for news- 
papers meets with acceptance, the 
association plans to offer the same 


co-operation to other media. 
May Work Together 


Comment being received at the 
offices of the association indicate that 
the desired support will be promptly 
forthcoming. Business men and pub- 
lishers are particularly enthused 
about the copy, which was produced 


under the supervision of Edgar 
Kobak, vice-president of Lord & 
Thomas. 

The first advertisement, titled, 


“What Is Your America All About?” 
tells readers that every citizen of the 


United States is a stockholder in| 


“The United States, Inc.,” and ex- 
plains the advantages created from 
them exclusively by the American 
system of free business enterprise. 


Working Class Pays 


Other advertisements will discuss 
the cost of government, pointing out 
that most of the money comes from 
the pockets of the working class and 
suggesting that Mrs. Common Citizen 


do something about it; machines and | 


employment, more about American 
living standards, and the future of 
the country under the American sys- 
tem. Care is taken to keep 
political note out of the copy. 


the | 


Drown Opens Offices | 


R. G. Drown, Jr., formerly in 
charge of advertising and sales pro- 
motion of American Coffee Co., Inc., 
New Orleans, has opened his own ad- 
vertising offices at 625 Common St., 
New Orleans. In addition to handling 
general advertising, he will specialize 
in creating premium and sales con- 
test plans. 


Opens at Both Ends 
Radiator Specialty Co., Charlotte, 
N. C., is marketing a combination 
package of radiator cleaner and rust 
preventive, Super-Solvent and Anti- 
Rust. The cylindrical container opens 
at both ends. 


Join in Safety Drive 

More than 100 New Orleans firms 
are participating in an advertising 
campaign in the New Orleans Item, 
to promote public safety. First copy 
of the series, appearing Aug. 10, was 
written by the Jtem’s hospital re- 
porter, and was headed “I Cover the 
Hospitals.” 


WSAY to Make Debut 

A new 100-watt station, WSAY. 
Rochester, N. Y., is scheduled to go 
on the air Sept. 1 as a unit of Asso- 
ciated Broadcasters of New York 
State. The owner is Gordon Brown, 
and the commercial manager, E. K. 
Johnson. 


At All Time Peak 


Retail radio sales established 4 
new high record during the first half 
of 1936, according to a survey by 
Dun & Bradstreet. The average gain 
over 1935 was between 15 and 30 per 
cent. Automobile radio continues ty 
be the sensation of the field. 

Production for 1936 is estimated 
at 6,000,000 sets, or 11.6 per cen 
above 1935, the previous peak. 


Lefton Gets Rayon 


Industrial Rayon _ Corporation. 
Philadelphia, has retained Al Pau! 
Lefton Co., Ine., Philadelphia, t, 
handle its advertising. 
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Many Seeking, 
Only One Finds, 
Olympic Tie-up 


Los Angeles, Cal., Aug. 13.—With 
the ears of the United States inclined 
toward the Olympic games at Berlin, 
and many advertisers striving in vain 
to find a legitimate tie-up to make 
capital of this interest, Helms 
Bakeries, of this city, has been the 
icrtunate manufacturer able to 
achieve this end. 

Helms is using full pages in color 


in local newspapers to feature this 
letter to its president from the gen- 
eral secretary of the 1936 “Olym- 
piade”’: 

“The Organizing Committee for the 
XI. Olympic games has constructed 
an Olympic Village, such as success- 
fully housed the athletes of the world 
in Los Angeles. 

“Information to the Organizing 
Committee is that your bakery estab- 
lishment was chosen as the official 
Olympic Games baker, and that you 
furnished the Olympic village with 
breads for all the various nations. 

“Would you be so kind as to trans- 
mit to our Committee description of 


these breads, their formulae and 
especially the recipes which satisfied 
so much the representatives from all 
parts of the world? Should you, Mr. 
Helms, or your head baker be here, 
we would appreciate your counsel. 


Recipes Are Wanted 


“We are very pleased about the 
interest of the California people in 
our Games, and will certainly do our 
utmost to satisfy our guests, so that 
these Games may be worthy of those 
in Los Angeles.” 

More than 70,000 Southern Cali- 
fornia homes use Helms Olympic 
Gold Medal bread already, the copy 


pointed out, with the intimation that 
others might well emulate the exam 
ple of the world’s best athletes. 


Ross in New Post 


Donald S. Ross has been appoint- 
ed art director of Harford-Hussey- 


Woodward, Inc., New York, direct 
mail and display producers. He was 
recently with Oberly & Newell 


Lithograph Corporation, New York. 


Ostermoor to Lee 
Ostermoor Company, Bridgeport, 
Conn., mattresses, has appointed 
Wilson H. Lee Company, New Ha- 
ven. Raymond Peck is account ex- 
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ecutive. 


New-car buyers probably represent the most desirable group of customers 


New York 


that any advertiser can get. 


advertised merchandise, for luxuries as well as necessities. 


They 


They aren’t rich, necessarily. They aren't 
poor, certainly. But they have money to spend for good merchandise, for 


are 


representative of the people who are above-the-average in buying power. 


The newspaper reading habits of this important group of consumers in 


the features they read and the papers in which they 


New Yorkers who have money to spend. 


Most Popular Sports Writer 
Most Popular Financial Writer 
Most Popular Society Writer 
Most Popular Movie Writer 


read them. . . are significant to all advertisers. 


THIS SURVEY AMONG NEW-CAR BUYERS 


made by the McCann-Erickson Advertising Agency shows that in four of 
the eight feature classifications the most popular newspaper writers are 
in the New York American. 


Damon Runyon of The American 


B. C. Forbes of The American 


Cholly Knickerbocker of The American 


Louella O. Parsons of The American 


The SECOND newspaper scored but two firsts. 
Two other newspapers scored one first place each. 


To determine the popularity of newspaper feature writers. among New 
Yorkers of more-than-average buying power, the McCann-Erickson 
Advertising Agency sent a questionnaire to each of the 149,704 people in 
New York City and the suburbs who bought new cars during the first 
nine months of 1935. 


The results show that in four of the eight classifications included in the 
survey the most popular writers are writers for the New York American . . . 
And that is an important fact to all advertisers who want to reach the 


W YORK AMERICAN 


Advertising Representatives .. . PAUL BLOCK & ASSOCIATES 


"WHAT'S THIS?" 


BLENDED WHISKEY 
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Cutout employed by Three Feathers 
whisky, turning current fad to account. 
Einson-Freeman is the creator. 


COMPARISON OF 
1933. CURRENT 
LINEAGE GIVEN 


Index of Retail Activity Makes 
Innovation 


Chicago, Aug. 14.—An innovation 
in the Index of Retail Activity is 
presented on page 38 of this issue of 
ADVERTISING AGE, in the form of 
comparative retail lineage figures for 
certain of the cities included in the 
tabulation for 1933. 

These 1933 figures, which are 
available in a majority of the cities 
being measured, will hereafter be 
presented each week. They are in- 
cluded in the tabulation as the re- 
sult of several suggestions that the 
Index be tied up more specifically 
with a base from which dollar vol- 
ume of sales might be estimated. 

The government census of busi- 
ness for 1933 revealed the actual 
dollar volume of retail trade in each 
of the important markets of the 
United States during that year, and 
many readers felt that a compari- 
son between retail advertising dur- 
ing that year and during the current 
year would provide an accurate 
conception of current retail volume 
in each city. 


Shows Sales Volume 


It was argued, for example, that 
a city in which retail volume to- 
taled $100,000,000 in 1933, and which 
in 19386 shows a ten per cent in- 
crease in retail advertising, might 
logically be considered to have in- 
creased its volume of retail sales by 
that same, or a larger percentage. 

Obviously, such a clear parallel is 
not true in all of the cities meas- 
ured because of the variety of local 
factors which might disturb the re- 
lationship between retail trade and 
retail newspaper advertising, but the 
figures will nevertheless provide a 
reasonably accurate indication of 
the trend of retail trade, by markets. 

The census figures for 1933 retail 
trade are not included in the tabula- 
tion because most readers will. be 
familiar with these statistics, and 
will be able to refer to the figures 
for cities in which they are inter- 
ested without difficulty. 

The 1933 figures for additional 
cities in the tabulation will be in- 
cluded as they become available. For 
some cities the 1933 figures cannot 
be shown because retail lineage fig- 
ures for seven-day periods parallel- 
ing those shown for 1935 and 1936 
cannot be had. 


Agency for Kellogg 


Kellogg Corset Co., Jackson, Mich., 
has appointed Aarons, Sills and Co., 
Detroit. Medical and trade papers 
and women’s magazines will be 
used. 
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Opens Railroad 
Gas Station to 
Admiring Crowd 


Cleveland, O., Aug. 13.—A _ novel 
gasoline station—built of three ac- 
tual railroad cars in the form of a 
streamlined train—has created a 
sensation here, and duplicates may 
be built elsewhere immediately by 
the inventor, E. E. Johnson, presi- 
dent of Carload Gas Stations, Inc. 

The three cars are engine, tank 
car and caboose, all painted alumi- 
num. The station is located near 
a railroad siding, where tank cars 
of White Fire gasoline are unloaded 
into underground storage tanks. 

Six metered pumps are attached 
to the cars, conveying the idea that 
the gasoline comes direct from the 
cars, although it actually comes 
from storage tanks. The caboose is 
used for office and rest rooms. 

The names of the products han- 


1936 ERE ip s3: 


obtain 


dled by the company, White Fire 
gasoline and Penn Fire motor oil, 
are labeled not only on the train 
itself but on the entire side of a 
brick building in the background. 
“Gasoline at car load prices” is the 
theme. 

Attendants are dressed as brake. 
men to harmonize with the train 
idea. Clean-up men wear typical 
train porter clothes. A metal “brake- 
man” sign waves his hand up and 
down to attract passing traffic. At 
night he carries a lighted lantern in 
his hand. 

Quarter-pages in the three Cleve- 
land dailies and spot announcements 
on three radio stations announced 
the station’s advent. Police were re- 
quired to control traffic the opening 
day. Men at every pump were kept 
busy. Costumed girls distributed 
souvenirs. 

Carload Gas Stations, Inc., oper- 
ate in Cleveland, Buffalo, Chicago 
and Detroit. The company’s adver- 
tising is handled by Gordon Vichek 
Advertising Agency, Cleveland. 
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WOAI Clients 


results 


The high percentage of clients remaining 
on WOAI year after year, (as shown on 
chart) plus the yearly increasing number 
of WOAI advertisers since 1930 leads to 
but ONE conclusion ... RESULTS! 


50.000 WATTS » CLEARED CHANNEL 
1190 KHLOCYCLES 


Represented nationally by Edward Petry & Co. 
Affiliate » National Broadcasting Company 
Member» Texas Quality Network 


FARM REVENUES 
TO BE NORMAL, 
EXPERTS INSIST 


Distribution of Income May 
Be Changed, However 


Chicago, Aug. 12.—-Experts agreed 
this week that total farm revenue for 
1936 will be considerably higher than 
last year, although distribution of 
income will be altered as a result of 
drouth conditions in some areas. 
Indicative of this situation was the 
quotation of September corn at $1.06 
a bushel on the Chicago market to- 
day, compared with 75 cents a year 
ago. September oats is quoted at 42 
cents, against 26 cents in 1935, while 
September wheat is $1.10, against 86 
cents a year ago. 

Based on conditions as of Aug. 1, 
the 1936 corn crop is estimated by 
the Department of Agriculture at 
1,439,135,000 bushels, smallest crop in 
50 years. It will have a value, how- 
ever, of $1,482,309,050, on the basis 
of yesterday’s quotation. The 1932 
crop of 2,514,613,000 bushels, largest 
in the last decade, brought an aver- 
age price of only 31.8 cents a bushel, 
for a total of $799,646,934. 

Along the same line, Arthur Jen- 
kins, editor of the Farm Journal, 
pointed out to ADVERTISING AGE that 
contrary to the general impression, 
the present drouth conditions are by 
no means injurious to agriculture as 
a whole but may even be considered 
“slightly favorable.” 

“The first thing to remember—and 
business men seem to overlook this 
fact—is that agriculture is national,” 
he said. “No section of the country 
dominates the national outlook as 
far as income is concerned, despite 
the fact that the Middle West has 
had so much publicity about its trou- 
bies. 

Income Holds Up 


“While it is too soon to speak with 
certainty, the probability is that total 
farm income for 1936-37 will be as 
high as expected three months ago, 
and may be higher. This is borne 
cut by government statistics and 
other agencies which have analyzed 
conditions in every state in the 
union.” 

The reasons for this, he said, are 
obvious. Farm income is made up 
of the volume of production times 
the selling price per unit, and that 
selling price varies, roughly, in- 
versely as volume declines. Hence a 
drouth that reduces production vol- 
ume is at the same time raising 
prices. 

“As a matter of fact,” he _ said, 
“many studies indicate that the vari- 
ations in price are somewhat greater 
than those in volume—a shortage of 
five per cent under a normal supply 
ot any crop raising the price consid- 
erably more than five per cent, and 
vice versa. In the recent case of 
potatoes, an unexpected running out 
of old crop supplies caused an almost 
vertical rise in prices, although the 
shortage was actually a slight one. 

“Hence the student of agricultural 
affairs, surveying the national situa- 
tion, cannot become excited over loss 
of production in the west north cen- 
tral states, and the more serious 
threat to corn and feed crops center- 
ing in the Ohio Valley. All shortages 
of supplies will be fully compensated 
by increases in prices to those farm- 
ers outside the drouth area.” 

Mr. Jenkins said that the chief 
crop loss has been in spring wheat. 

“Large as spring wheat bulks in 
the news, it is actually negligible in 
the vast volume of farm production, 
and in the total cash income of agri- 
culture. Wheat shares with cotton 
much of the spotlight of public atten- 
tion, though neither is as important 
as dairy production, the great live- 
stock industry, or eggs and poultry. 

“If agriculture had its choice, it 
would no doubt prefer a moderate 
production of all crops in all sections 
at fair prices to all. That never hap- 
pens. There are always irregularities, 


RAILROAD QUEEN GETS AROUND 


Marybeth McGurk, railroad week queen, representing the C. & E. |. railroad, 
drops in at the Frisco booth at the Texas Centennial. She is behind the counter 
surrounded by her maids of honor. 


and the drouths of 1936 are merely 
somewhat exaggerated examples of 
this principle.” 

Generally, production of crops is 
higher this year than in 1935 in the 
Far West, and farmers will benefit 
from higher prices, Fred Toof, West- 
ern manager of Associated Farm 
Papers, told ADVERTISING AGE follow- 
ing his return Saturday from a tour 
of that area. 

The United States Department of 
Agriculture, as of July 1, estimated 
increases in production of most of 
the major crops of Washington. 
Idaho, and Oregon, he pointed out. 
Increases for 1936 over 1935 were 
predicted for wheat, corn, oats, rye, 
hay, peaches, pears and cherries, and 
decreases for barley, potatoes, apples, 
grapes and prunes. 

Normal or above rainfall through- 
out almost all parts of Washington, 
Idaho and Oregon, has been a boon 
to farmers in these states, he said. 
Western Montana and large parts of 
California and Utah had normal rain- 
fall or better for the first six months. 

Where losses have been suffered, 
as in Eastern Montana, this loss of 
income will be compensated for in 
part by wages received by farmers 
under the WPA drouth program in 
that state, which involves erection of 
reservoirs, etc., Mr. Toof pointed out. 
This program is not only tiding 
farmers over a bad period, but is 

(Continued on Page 27) 


Plan Advertising Club 
Day at Frontier Show 


Visiting advertising men and 
women from clubs all over the coun- 
try will be guests of the Fort Worth 
Advertising Club at the Frontier 
Centennial in that city Aug. 22, 
designated as Advertising Club day. 
Free admittance to the ground will 
be furnished. 

Preceding a meeting of the board 
of directors of the Southwestern Dis- 
trict, A. F. A., will be a noon 
luncheon, at which E. P. McReynolds, 
newly-elected AFA president, and 
Will C. Grant, district governor, will 
be guests of honor. 


Princess Pat on ABC 


Princess Pat, Ltd., Chicago manu- 
facturer of cosmetics, opened a series 
of 18 half-hour broadcasts over 17 
Affiliated Broadcasting Co. stations 
Aug. 14. The programs will be heard 
from 6:30 to 7 p. m., CST, on Friday 
evenings, and will be dramas pre- 
sented by the Princess Pat Players. 
McJunkin Advertising Co. handles 
the account. 


Stowell Promoted 


Arthur Samuels has resigned as 
editor of House Beautiful, New York. 
His new plans have not been an- 
nounced. Kenneth K. Stowell, editor 
of American Architect and Architec- 
ture, will be editor of House Beauti- 
ful. He was editor of Architectural 
Forum for seven years. 
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PRINTIN 


There are a large number of concerns that 


render one type of service and do it well... 


* THE FAITHORN CORPORATION, 
however, renders THREE DISTINCT TYPES 


of service—ad-setting, engraving and 
printing—and does them ALL equally 
well-—with less effort and less cost. 


FAITHORN CORPORATION 


504 SHERMAN STREET * CHICAGO 
Telephone WABash 7820 


—DAY AND NIGHT SERVICE—— 
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Boston ost readers sent in more than q 
FOUR MILLION votes for “MELORIPE” in the | 
First National Stores Advertising Contest 


representing 19 CARLOADS of BANANAS 
aggregating 372,354 lbs. 


“Meloripe” Bananas were one of fifteen 
grocery products participating in the First 
National Stores voting contest recently 
advertised in Ohe Boston Post exclusively. 
Entry blanks were distributed only through 
First National Stores. 


on Fn 


mile La 
vay 


is a” am ys 
se aa MEIORIPE 
(Actual Size of Label) 


This huge pile of “Meloripe’ Banana labels represents 4,048,400 votes received from 
Boston Post readers during the 15-week campaign. A train of NINETEEN freight cars, 
each of 20,000-pound capacity, would be required to transport the 372,354 pounds of this 
one product sold through this campaign advertised EXCLUSIVELY in The Boston Post. 


The contest was promoted by fifteen composite The first prize was $500, awarded to the person 
full page advertisements—one a week. Each of the sending in the most “votes.”’ Second prize, a 16-day 
fifteen products participating occupied equal space Cruise for two persons to the West Indies. Third 
on the page—the total lineage amounting to a prize, $200. 


little less than one page for each product. Such enthusiastic participation in this popular 


The vote-value of the various labels and box- Contest is further proof that MORE FAMILY 
fronts purchased and sent in approximated one BUYERS get their food ideas from The Boston Post 
cent of the regular retail sale price of the product. than from any other newspaper in New England. 


be Boston BVost 


New England’s GOOD MORNING for 105 Years 


A GAIN of 12,616 


copies per day, over the 
same period last year. . 


The largest daily circulation 
of any newspaper or maga- 
zine sold in New England. 7 


12 Months Average, March 31, 1936. 
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ADVERTISING AGE 


|where the consumer co-operative 
‘FARM IMPLEMENT | movement originated in Rochdale in 
1844, and then studied the operation 
of co-operatives in Sweden, Den- 


NEWS’ WARNS OF mark, and Russia. 
Warning:!s Issued 

A sharp warning’ to dealers that 

C0 - the movement in this country is not 


|to be taken lightly is voiced in the 

———— /current issue of Farm Implement 

Chicago, Aug. 13.—With the re- News, which declares that’ the 
turn in the near future of President | Stronger it grows, the harder it will 


Roosevelt’s commission on consumer | be to check before it inflicts “irrep- 
which left June 29 to | arable damage on the present retail 
study consumer-owned in| system.” 
Europe, business interests are spec- The effect. of the co-operative 
ulating upon the part that the con- | movement upon the sale of farm im- 
sumer co-operative subject will play | plements is one deserving of seri- 
in the Democratic campaign. | ous study by the implement trade, 
Published reports indicate’ that ithe publication declares. 
much of the campaign will be de-| Just what opponents can do to 
voted to championing development | check the progress of the movement 
of the consumer co-operative,|is not made clear by associations in 
whereby consumers divide profits of | various fields which have girded for 
such stores, as a means of meeting | battle against co-operatives, the pub- 
criticism of the high cost of food. | lication declares, but asserts that 
Attention is being drawn to the | Ways and means may appear as the 
plank in the Democratic platform | plan is studied. 
which states that “we will act at “For one thing, it is believed that 
secure to the consumer fair value, | financial backing from the govern- 
honest sales, and a decreased spread | ment will be necessary and will be 


co-operatives, 
stores 


Non- Fattening 
Beer Claim Is 
Attacked by FTC 


Washington, D. C., Aug. 12.—The 
Federal Trade Commission has filed 
a complaint against four California 
corporations charged with represent- 
ing Acme beer as non-fattening. The 
defendants are Cereal Products Re- 
| fining Company, and Acme Brewing 
|Company, Los Angeles, and their 
|distributing agents, Bohemian Dis- 
| tributing Company, Los Angeles, and 
| California Brewing Association, San 
Francisco. 

The complaint asserts that no 
beer can be truthfully represented 
as non-fattening for all people “and 
without properties for inducing in- 
crease in weight, unless considera- 
tion is given to the individual hab- 
its, physiological idiosyncrasies and 
| fat-producing tendencies among con- 


| ” 
/ sumers. 


_ Andrews to Mactadden 


between the price he pays and the | sought,” . Farm Implement - ews Pi Mme sg: Menage Bg and 
price the producer receives.” begr Opposition to this would |House, has joined the New York 

The Roosevelt commission made a be a part of the fight. sales staff of Macfadden Women’s 
preliminary survey in England, | (Continued on Page 28) Group. 


ne” . won? MBEE 
* Po a 4 “ie igh > 


HE older a woman is, the more 

firmly fixed are all her brand 
preferences and the harder they 
are to change. Compare the fact 
that readers of six leading wo- 
men’s magazines average 35 
years of age, and those of the 
Fawcett Women’s Group only 
25.5 years. The latter are still 
forming their buying habits—are 
therefore all the more easily 
influenced. 

And what is equally important, 
they have a buying expectancy 
of ten more years than older 
women. 


ing to reach young women 


per thousand you buy at 


Why not investigate? Cal 


VITALLY IMPORTANT FACTS will be found in an amazingly 

thorough survey of Fawcett Group readers .. . tells their ages 
. size of families and incomes . . . what they buy and what 

they pay for it . . . facts you ought to know. If you have not 
received a copy, write at once, as the supply is limited. 


TRUE CONFESSIONS ® ROMANTIC STORIES ® 
FAWCETT PUBLICATIONS. Inc. 
1501 Broadway, New York e 360N. Michigan Avenue, Chicago e Simpson-Reilly, 536 S. Hill 
Los Angeles e Simpson-Reilly, 1014 Russ Bldg., San Francisco 


ta These 2 Million Buyees 


You can expect your advertis- 


ers, and bring better, quicker re- 
sults than advertising to the older 
group. These 2,000,000 wage 
earners or wage earners’ wives 
infuence the spending for 2,000,- 
000 families. And another reason 
why this group offers the maxi- 
mum returns for your advertising 
dollar is that at $1.70 per page 


lowest guaranteed page rate per 
thousand in the women’s field. 


write the nearest Fawcett office. 


FAWCETT WOMENS GROUP 


SCREEN BOOK ® SCREEN PLAY ® MOTION PICTURE ® MOVIE CLASSIC * HOLLYWOOD 
ROMANTIC MOVIE STORIES 


REPRESENTATIVE 
FWG ADVERTISERS 


American Frog Canning Co. 
Anheuser-Busch Co. 
Beech-Nut Packing Co. 
Borden Company 

Burlington Railroad 

Cadet Whitener 

Camel Cigarettes 

Cashmere Bouquet 

Catalina Swim Suits 
Chesterfield Cigarettes 
Clopay Jiffyseal 

Clopay Shade Corp. 

Colgate Ribbon Dental Cream 
Crosley Radio 

Crosley Shelvador 

Dennison Mfg. Co. 

Dundeer Shoes 

Federal Schools 

Fels-Naptha 

Fleischmann’s Yeast 

Forhan’s Tooth Paste 

Gantner & Mattern Swim Suits 
General Electric Mazda Lamps 
General Mills, Ltd. 
Greyhound Lines, 

Hanson Scale Co 

Hump Hair Pin Co. 

Hygeia Nursing Bottle Co 
Industrial Rayon Corp. (Spunlo) 


International Correspondence 
chools 


Ipana 

Jantzen Swim Suits 

Johnson & Johnson 

Kalamazoo Stove Co 

Kendall Mills 

Kleenex 

LaSalle Extension University 

Lettie Lee Dresses 

Linit 

Lucky Strikes 

Lux Flakes 

Midwest Radio 

Mountain Mist Quilting 

National Trailways Bus System 

Nesco Enamelware 

Northern Pacific Ry 

Northwestern Yeast 

Olson Rug Co 

Pabst Blue Ribbon Beer 

Parker Quink 

Pepsodent 

Philip Morris Cigarettes 

Pompeian Olive Oil 

Postal Life Insurance 

Pro-phy-lac-tic Brush 

Remington Rand, Inc 
writers 

Rhythm Step Shoes 

Ridgways Teas 

Rogers 1881 Silverware 

Royal Typewriter Co., Inc 

Skour-Pak 

Slumbernest Mattress 

Smith, L. C., Typewriter 

Southern Pacific Ry 

Stein Company, A., Founda- 
tion Garments 

Tums 

Univex Cameras 

Vick Chemical Co 

Walker's Austex Chili 

Westgate Breast-O-Chicken 


una 
Whiting & Davis 
Wrigley's Gum 


buy- 


the 


Type- 


1 or 


Street, 


HAIR GROWING MACHINE AT WORK 


MARKETING OF 
HAIR MACHINE 
WAITS ON A.M.A. 


Cincinnati, O., Aug. 
Radio Corporation, which is manu- 
facturing a machine to grow hair, 
will await completion of 1,000 tests 
before making any marketing plans, 
it was indicated here this week. Re- 
sults of the tests will be placed 
before the American Medical Asso- 
ciation and its verdict will have 
much to do with sales plans. 

The machine is the invention of 
Dr. Andrew A. Cueto, of Cincinnati. 
Known as the Xervac (pronounced 
Ex-ervac), it was developed to re- 
store circulation in the feet and legs. 
This deficiency is not only common 


12.—Crosley 


among old folk, but is peculiar to 
certain occupations. 
The principle, discovered by Dr. 


L. G. Herrmann, is to apply alternate 
periods of vacuum and pressure to 
the afflicted members, thus restoring 
the circulation which has been shut 
off. One of these machines was 
rushed by airplane to Nova Scotia to 
save the feet of Charles A. Scadding, 
victim of the mine disaster which 
imprisoned three men for ten days 
last April. 


By-Product Is Found 


In his association 
mann, Dr. Cueto 


with Dr. Herr- 
noted that use ot 
the machine increased growth of 
hair on the legs. This caused 
to investigate the possibility of 
growing hair on heads in varying 
states of baldness. 

Thus far, about have 
been treated, including almost every 
type and degree of baldness, in 
Positive results have been 
secured in 95 per cent of the cases, 
it is asserted. Development and 
testing are conducted with the advice 
of high ranking members of the 
Academy of Medicine of Cincinnati. 
The machine weighs 114 pounds and 
is tentatively priced at $150. 


500) cases 


ages. 


Furniture Mart for S. F. 

Work will start this fall on a new 
$2,500,000 Western Furniture’ Ex- 
change and Merchandise Mart at San 
Francisco, Harry M. Moore, president 
of the Western 
has announced. It will be the largest 
| mercantile building to be erected in 
that city since 1900, having 500,000 


square feet of floor space. 


on Cosmetic Hygiene 

New York University is launching 
a course in cosmetic hygiene in its 
school of education, first of its kind 


| 


in any college or university. It will 
be open to teachers, instructors of 
sales people, advertising copy writers 
and vocational counselors. 

Florence E. Wall, fellow of the 
American Institute of Chemists and 
internationally-kKnown consultant in 
cosmetic chemistry, will conduct the 
course. 


Howard Meermans New 
Cleveland Agency 


Howard Meermans, Inc., has 
opened offices at 3030 Euclid avenue, 
Cleveland, to do a general agency 
business. 

Associated with Mr. Meermans ar‘ 
Joseph Patterson and Charles Mills 


WGN Omits Sponsor 


WGN, Chicago Tribune station, will 
broadcast collegiate football games 
during the coming season without a 
commercial sponsor, following a_ pol- 
icy adopted last year. 


Beardsley Named 
Walter Beardsley, advertising man: 
ager of F. N. Arbaugh Co., Lansing 
Mich., for 23 years, has been named 
secretary-manager of the Lansing 


| Merchants Association. 


him | 


all | 


Furniture Exchange, | 


Picks Simons-Michelson 
The National Silver Co., New York 
has appointed Simons-Michelson Co.. 


Detroit, to handle its advertisine 
Magazines and direct mail will Db 
used. 


To sell to hotels, use 


Terotel Monthly 


Member A. B.C. and A.B. P. 


Published by JOHN WILLY, INC. 
Merchandise Mart, Chicago 
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All types including New 10 ounce, 110-", 

back geared motor unit that plugs into light circu 

No batteries. No radio interference. No transform 
Cool running. Pr for any ting—any position 

BEEP see $1.10 in thousand let 
Tuawrasces, TO? 


MANUFACTURING CO 
185) S. S2nd AVE. CICERO, Ib 
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ARM REVENUES 
10 BE NORMAL, 
EXPERTS INSIST 


(Continued from Page 24) 


also protecting farms against losses 
in future years. 

Another factor which offsets de- 
in rainfall in Eastern Mon- 
Mr. Toof pointed out, is the 
fact that 30 per cent of the farms 
i the state are irrigated. The irri 
euted districts, such as those along 
the Yellowstone and Milk Rivers, 
re welcome oases in the drouth pic- 


crease 


tana, 


Irrigation Is Factor 


Irrigation in other states of the 
Far West, Mr. Toof said, is as fol- 
lows: Idaho, 67.1 per cent; Oregon, 
20.6 per cent; Washington, 22.5 per 
cent; Utah, 87 per cent, and Califor. 
nia, 62 per cent. Conditions in Colo 
rado, also highly irrigated, are excel- 
lent, Mr. Toof said. 

One of the editors of the California 
Cultivator remarked to Mr. Toof that 
while California is primarily a fruit 
state, it was at one time a leading 
eyain state, and if prices of wheat, 
barley and oats continue high, Cali- 
fornia has the acreage and the ability 
to greatly increase the grain acreage. 

Mr. Toof believes that insufficient 
attention has been paid to the fact 
that while gross income from farm 
production in the entire United States 
dropped from $9,454,000,000 in 1930 
tc $8,110,000,000 in 1935, the latte: 
figure including benefit payments, net 
cash income rose from $2,439,000,000 
in 1930 to $2,907,000,000 in 1935, ex 
cluding benefit payments. A decrease 
in cost of production accounts largely 
for the increase in net income. 

Associated Farm Papers has pre- 
pared two graphs showing data ob- 
tained from the Bureau of Agricul. 
tural Economies of the United States 


Department of Agriculture. One 
vraph depicts distribution of gross 
income from farm production, 1930 


to 1935, while the other shows farm 
income after expenses of production 
have been deducted. 

In estimating the effect of the 
drouth on farm income and buying 
power, two conclusions stand out, 
J. T. Miller, of the Bureau of Market 
Analysis of Meredith Publishing 
Company, Des Moines, said. These 
are, first, that 1936 should provide a 
higher crop income than 1935 and 
second, that reduction in today’s feed- 
ing requirements causes a_corre- 
sponding decrease in corn require- 
ments. 

A review of the past nine drouth 
years, Mr. Miller pointed out, dem- 
onstrates that short crops selling at 
high prices bring the farmer a higher 
income than bumper crops selling at 
low prices. 

Only three years—1893, 1894, and 
130—proved exceptions to this rule, 
and during each of those years, gen- 
eral business activity was sharply 
reduced from the preceding year. 
The 1936 increase in the value of 
the corn crop over 1935 is estimated 
at $211,307,000, and in the value of 
the wheat crop, at $216,226,000, Mr. 
Miller said. 

Mr. Miller declared that 1936 farm 
fash income is currently estimated 
at $7,500,000,000, compared with 
$6,.900,000,000 in 1935. Beginning with 
133, he pointed out, the farmer has 
*njoyed consistent income increases 


each vear. 


SEED INDUSTRY PROSPERS 


Reader survey shows Seed World 
offers advertisers an annual 


HUNDRED MILLION DOLLAR MARKET 


meh its coverage of wholesalers and re- 
‘rs who sell seed and other horticultural 
agricultural items to 41,000,000 farmer 
Suburbanite customers. 

will gladly give you an analysis of this 
a8 it applies to your business. 


SEED WORLD 


os Published every other Friday 
W. Jackson Blvd. Chicago, Ill 
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Moore to ‘‘Jobber Topics’ 

H. J. Moore, for seven years pub- 
licity manager of National Standard 
Parts Association, has resigned to 
join the editorial staff of Jobber 
Topics, Chicago. He is succeeded by 
G. S. Wellman, formerly with Mc- 
Daniel, Fisher & Spellman, Akron 
advertising agency. 


Features Di Maggio 

New York State, in its milk public- 
ity campaign, is using the endorse- 
ment of a baseball player who has 
been a major leaguer only four 
months, Joe Di Maggio, 21-year-old 
outfielder of the New York Ameri- 
cans. His picture and statement of 


the benefits to be derived by a “first 
year man” from drinking milk, are 
Inc., is the 


featured. J. M. Mathes, 
agency. 


will be taken from 
oil companies and 


almost twice that 
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Oil is one—but just one—of the great natural 
products of Southern California. 
immediate Los Angeles area in 1936 more 
than $100,000,000 worth of the black gold 


500 independent operators contribute an 
annual payroll of $60,000,000 to their 
35,000 employees. 


—-and in this great, rich area is one out- 
standing Daily Newspaper, the largest in the 
entire West; whose city circulation alone is 


which consistently averages better than 
100,000 lines a month MORE Display Ad- 
vertising than any other daily on the coast. 


LOS ANCELES EVENING 


| HERALD~Zxpress 
$ ‘i The No. 1 Daily Advertising Buy in Los Angeles 


a NATIONAL REPRESENTATIVES 
ee 


PAUL BLOCK AND ASSOCIATES 
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Add Dimension 
to Paper Signs 
by Slide- Stik 


San Francisco, Cal., Aug. 13.— 
Printers in principal cities who are 


| Vertisers using it may include, in a| mercially through Kleen-Stik fran- 


| 


| 


flat, single-strip paper sign, a literal 
reproduction of their product. When 
the slotted and folded strip slides to 
its full length, this reproduction 
pops out in bold relief from the flat 
surface of the sign. 

The effect is achieved by 
of die-cuts and a special fold. Slide- 
Stik signs are printed flat, on both 


| franchise-holders for Kleen-Stik, pat-| sides, then die-cut; they are shipped 


| ented advertising adhesive, have re- 


flat with elementary instructions to 


5 ~ ~ * | ° 
| ceived from the San Francisco head-| guide dealers and others who use 


| quarters of Kleen-Stik 
|Inc., news and samples of a 

development in display 
| Slide-Stik. 


new 
materials— 


Slide-Stik is a patented way of | ciple by which the three-dimensiona] | 


printing, cutting and folding a paper 
sign so that one part of it stands 


- 


> 


~. 
iA 


A 


In the 


the earth. Here 15 large 
refineries, and more than 


of the second daily, and 


flat sign to be adjusted correctly for 
posting in 3% to 4 seconds. 
Patents are pending on the prin- 


means | 


|chise holders in all important cities 
| Its use is simplified further through 
|the application of Kleen-Stik as the 
| adhesive for holding it in place with- 
out marring any surface. 

In most cases, Slide-Stik is used to 
|make the product stand out, but it 
|can also be adapted to bringing out 
| other essential features of an adver- 
|}tising message at the point of sale. 


|Products of general cylindrical 


Products, |them. Simple guide-lines allow the | Shape, such as bottles, cans, are re- 


produced in the half-round; boxes 
|and packages are shown in full re- 
| lief, in actual dimensions if desired. 


Kleen-Stik Products, Ine., has 


| effect is achieved, the name is copy- | branches in New York and Chicago. 
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|Garnet J. Weigel is president of the 


out in three-dimensional relief. Ad-| Use of the device is available com- | company. 
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FARM IMPLEMENT 
NEWS’ WARNS OF 
C0- OPERATIVES 


(Continued from Page 26) 

“The strength of the movement 
may be judged by the support it is 
receiving. Among its supporters 
are some church heads, some college 
professors, numerous government of- 
ficials, high and low, many members 
of Congress and all who have sub- 
scribed to the absurd theory of ‘busi- 
ness without profit.’ Support of gov- 
ernment officials and members of 
Congress seems to assure that an 


attempt will be made to secure 
financial backing from the govern- 
ment.” 


Extension of Attack 


It would be a remarkable reversal 
of form for a congress which en- 
acted the bill to protect independent 
retailers against price discrimina- 
tion to enact another which would 
aid a movement designed to put 
those same retailers out of business, 
the publication asserts, expressing in- 
terest as to the opinions of Senator 


Robinson and Representative Pat- 
man on consumer co-operatives. 

“We wonder also what manufac- 
turers generally think about it,” | 
Farm Implement News continues. | 


“The retail system is said to be only | 
If good | 


the first point of attack. 
headway is made there, manufac- 
turer co-operatives will be the next 


objective. Already people behind 
the scenes are talking about that. 
But aside from this phase of the 


matter, the fact that elimination of 
the present retail system is the am- 
bitious object of the movement at 
present, should arouse the manufac- 
turers who favor the retention of 
that system.” 

This country now has some con- 
sumer co-operatives organized along 
the Swedish line, the publication 
points out, whose capital was con- 
tributed by consumers, among whom 
the profits, if any, are distributed pe- 
riodically as “patronage dividends.” 

“Some of these concerns handle 
farm machines, but the most un- 
happy experience of implement deal- 
ers has resulted from co-operative- 
buying by groups. What would hap- 


pen to many individual dealers if 
the consumer co-operative move- 
ment was extended in accordance 


with its backers’ program is a ques- 
tion for the implement trade to con- 
sider.” 

E. J. Baker, president of Farm 


Implement News, said that co-opera- 


tive buying of farm machinery is at 
present an insignificant factor in the 
field, and would probably continue 
to be, if Washington authorities 
were not lending support to the co- 
operative movement. 


Wait Too Long 


A. D. Peck, assistant to A. C. Bill- 
ingslea, farm paper representative, 
told ApvVERTISING AGE that the “in- 
teresting thing is that industry is 
not greatly concerned about these 
new merchandising trends until they 
reach formidable proportions.” 

Among products for which co-op- 
eratives have become important out- 
lets, he said, are oils, fertilizer, 
feeds, fencing, farm machinery, and 
paints, and the co-operatives are 
now handling building materials on 
a large scale. 

Many manufacturers are making 
private “Co-op” brands of merchan- 
dise for groups of rural consumer co- 
operative stores, which buy through 
central purchasing departments, Mr. 
Peck declared. Such a department 
acts for stores in part of a state, 
an entire state, or for groups of 


states. The trend now is toward na- 
tional purchasing departments, he 
said. 


Austin Papers Move 
The Austin, Tex., American and 
Statesman have occupied their new 
plant. 


WE HAVE DECIDED TO 
INCLUDE THE INQUIRER 
ON ALL ADVERTISING 
SCHEDULES IN THE PHILA- 
DELPHIA TERRITORY. ITS 
COMBINED DAILY AND 
SUNDAY CIRCULATION OF 
ALMOST A MILLION GIVES 
MORE COMPLETE COVERAGE 
OF THE TERRITORY THAN 
ANY OTHER NEWSPAPER. 


Che Philadelphia Anguirer 


Pennsylvania’s Greatest Morning Newspaper 


NEW YORK, H. A. McCondless BOSTON, 


M.L. Tyler SAN FRANCISCO, Keene Fitzpotrick 


CHICAGO, DETROIT, ST. LOUIS, Guy S. Osborn, Scolaro and Meeker, Incorporoted 


Werner Leaves 
Swift for Post 
in Flour Field 


Chicago, Aug. 13.—E. L. “Lynn” 
Werner, since 1926 associated with 
the advertising department of Swift 
& Co., has re- 
signed to take 
charge of adver- 
tising and _ sales 
promotion for the 
Jenny Wren 
Flour Co., Law- 
rence, Kans. 

Mr. Werner as- 
sumes his new 
duties Sept. 1. 
His activities will 


center about the 

promotion and 

E. L. Werner distribution of 
Jenny Wren flour, 

Gingy Mix and other ready-mixed 


products of the Jenny Wren Flour 
Company. 

He is popularly krown as “Lynn” 
Werner to advertising men from 
coast to coast through his long and 
varied career with the packing com- 
pany. Starting in the production 
end, he moved into media—magazine, 
newspaper and radio—to which was 
shortly added outdoor advertising ac- 
tivities of the company. 

In 1934 he became assistant to Leo 
Nejelski, advertising manager of 
Swift & Co., and at the time of his 
resignation was in charge of adver- 
tising of subsidiary companies. 


Cronican at WMCA 


Newark, N. J., 
New York, as studio director. He 
will conduct special features for 
Inter-City network, replacing A. L. 
Alexander, who will devote all his 
time to “Good Will Court.” 
Simmons Leaves Devine 
Edward T. Simmons has resigned 


as Detroit manager of J. J. Devine & 
Associates, in which capacity he has 


announce a connection with a New 
York firm shortly. 


Lee Cronican, formerly with WOR, | 
has joined WMCA,) 


SENT BY WIRE 
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HECHT CO. SPEEDS FIRST AD BY SOUND-PHOTo 
ye NEW YORK CITY TO WASHINGTON: 


wet time in History’ A dramatic scoop in the market! No time t© prepare an ga 
he Hecht Co availed teell of the special International News Sound Phot facies 
f the Washington Times to rush this great Fur Sale to Washington women! 


—— 
We Did The impossible! We Turned TheMarked Inside Out Fer this Huge Scoop 


Sample. S 


E 


yp dicen 


M2 


- SAVINGS that will THRILL you! 


THE 4/7-Ceoled HECHT CO. 


ae 


Retail copy sent by Soundphoto. 
(Story on Page 20) 


McIntosh Places Four 
Newspaper Campaigns 

The Dominion Department of 
Lands Forestry Service and _ the 
British Columbia Provincial Depart- 
ment of Information have launched 
newspaper campaigns through Ste- 
wart McIntosh Advertising Agency, 
Vancouver, B. C. The Forestry serv- 
ice will advertise in British Colum- 
bia, and Department of Information 
in California, Colorado, and other 
Western states. 

The agency is also handling news- 
paper campaigns for B. C. Distillery 
Co., Ltd., advertising in Western 
Canada, and for Emu Australia Wine 
Company, maker of 444 and 999 
brands of Australian wines, which is 
using British Columbia newspapers. 


Daws in Toronto 


George Daws has been promoted to 
advertising and publicity director of 
Warner Brothers in Canada, after 
serving in the home office. He will 
make his headquarters 
commencing Aug. 17. 


Pinchuvet to Wales 


Pinehurst, Inec., has appointed 
Wales Advertising Co., New York, 


served more than four years. He will! for “America’s Premier Winter Re- 


sort,” including the Carolina Hotel 
and the Holly Inn. 


in Toronto, 


McGraw-Hill Bldg. 
Times Square 

Eighth Ave. & 42nd St. 
Fifth Ave. & 42nd St. 
Lincoln Bldg. 

97 E. 42nd St. 
Pershing Square 
Chanin Bldg. 


Extra Copies 


New Yorkers who wantan extra 
copy of Advertising Age without 
the necessity of going further 
than a step ‘or two around the 
corner, will now find the current 
issue displayed, bright and 
early each Monday morning, on 
the newsstands in the following 
centers of advertising traffic: 


Back issues can be obtained, as before, 
at the offices of Advertising Age in the 
McGraw-Hill Bldg., 330 W. 42nd St. 


247 Park Ave. 

444 Madison Ave. 
French Bldg. 

285 Madison Ave. 
Graybar Bldg. 

RCA Bldg., Radio City 


International Bldg., 
Rockefeller Center 


230 Park Ave. 
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SEILER CLIENTS 
PLAN VIGOROUS 
FALL CAMPAIGNS 


Agency President Optimistic 
on Return from Jaunt 


Milwaukee, Wis., Aug. 13.—Re- 


turning to his desk after a coast-to- 
trip 


during which he inter- 
viewed hundreds 
of appliance mer- 
|chants and their 
|salesmen, A. W. 
Seiler, president 
| of The Cramer- 
Krasselt Com- 
|pany, Milwaukee 
lagency, reported 
|that 55 or more of 
mee, the agency's Cli- 
Ss mem) ents are planning 
_ ee oe eressively for 

? the fall and win- 

A. W. Seiler ter. This com- 
pares with a 1935 figure of 25. 

“They are also planning somewhat 
farther ahead,” Mr. Seiler com- 
mented, “their disposition being to 
plan more aggressively and on a 
larger basis. They are still held 
back to some extent by the un 
certainties of the political situation 
and the vacillation of the admin- 
istration. 

“If, in all this jibing about, our 
leading yachtsmen would only stop. 
so that we could discover the true 
course to be followed, advertising 
would vault forward in a more am- 
bitious program.” 


coast 


Case for Advertising 
Mr. Seiler believes there is a tre- 
mendous amount of dammed up de- 
mand awaiting release. At the same 


time, the consumer has become 
shrewder at judging comparative 
values than ever before. Hence, no 


worthy product can afford not to 
advertise. 

Copy appeals, the agency leader 
thinks, are becoming more specific, 
particularly in relation to vital dif- 
ferences and comparative advan- 
“for,” said he, “this is a 

market and comparative 
shopping is the order of the day.’ 
Copy must be given more of the mer- 
chandising slant and less of the 
dreamy, imaginative quality, he 
argues. 

“In some respects, media selection 
is changing,” Mr. Seiler continued. 
“A high degree of saturation in some 
localities makes the average pros- 
pect of a much lower income level, 
and media which effectively reach 
the broad mass of families are be 
ing used. 

“Many products, once voluntarily 
bought, have now entered the ranks 
of those which have to be sold. For 
these, advertising creates more ac- 
ceptance and less demand than for- 
merly. To capture its full invest- 
ment value, advertising must be 
closely co-ordinated with the selling 
From this standpoint, 
hewspapers in some cities will be 
more generally used as compared 
With the former balance with maga- 
zines, and the campaign will be de- 
Signed to consider such newspaper 
advertising from the viewpoint of its 
effect upon the selling organization, 
4S Well as upon the prospect.” 

Mr. Seiler fears, however, that 
*Wspapers will be at a disadvantage 
in the operations of the Robinson- 
Patman bill, while magazines are 
hardly likely to be disturbed. Some 
'YDes of dealer advertising can be 
‘ade to appear as illegal price dis- 

tuinations, he pointed out. 

In spite of some unfavorable fac- 
‘ors, however, the agency president 
“serted that recovery is well on its 

and cannot now be prevented 
iy development. 


tages, 


buyer’s 


impulse, 


Fix Kansas Dates 

1937 annual meeting of Kansas 
= Association will be held at 
be eka Jan. 14-16, Ralph Baker, sec- 
~@Ty, announced. 


1 hie 


Fuel Burner Maker 
Expands Campaign 

The advertising campaign of Pe- 
troleum Engineering Corporation, 
Springfield, Mass., fuel burners, will 
be extended this fall to 40 per cent 
over last year. 

Trade papers to be used include 
Domestic Heating, Heating and Ven- 
tilating and Oil Heat. Dealer co- 
operative advertising will also be 
employed. 


Newhoff Changes 


Effective Aug. 10, Theodore A. 
Newhoff Advertising Agency, Balti- 
more, Md., became Newhoff-Kaufman 
Advertising Agency. Offices have 
been moved to Calvert Bldg., Fay- 
ette and St. Paul St. The telephone 
number is Plaza 7155. 


Night Club for Children 


“Bring the Youngsters” is the 
heading of three-column display ad- 
vertisements of Hotel New Yorker 
featuring its “Night Club.” The ad- 
vertisements are appearing in New 
York City daily papers for the ice 
carnival in the hotel summer terrace. 


Church with G. O. P. 


Ted Church, former assistant man- 
ager and program director of Station 
WJSV, Washington, D. C., has joined 
the radio division of the Republican 
National Committee, Chicago. 


Ayer Appointed 
N. W. Ayer & Son, Inc., has been 
appointed by Thos. D. Richardson 
Co., Philadelphia, maker of U-All-No 
Richardson’s Mints. 


Sears Roebuck 
Plan Initial 
Major Program 


Chicago, Aug. 13.—Stack-Goble Ad- 
vertising Agency, Chicago, has been 
appointed to handle the new radio 
show of Sears, Roebuck & Co., open- 
ing Sept. 17 over Columbia Broad- 
casting System, it was announced 
today. 

At the same time it was revealed 
the Sears show, marking the first 
time the mail order company has 
presented a radio program over a 
national hook-up, will feature dra- 
matic sketches showing the influence 


of women on the lives of great men. 

The show, as yet untitled, will be 
written by Bess Flynn and Herbert 
Futran. Bess Johnson will handle 
production. In addition, the presen- 
tation will include an orchestra to 
be directed by Carlton Kelsey. The 
show will be a half hour on Thurs- 
days, opening at 9 p. m. It marks 
the golden anniversary celebration of 
the company. 


Sanders to Insulite 


A public relation branch of the 
sales department has been created 
by The Insulite Co., Minneapolis, 
Minn. Joe Sanders, Jr., has been ap- 
pointed assistant to vice-president, 
public relations, with headquarters 
in Chicago. 


day. 


Chicago 


STUDIES of existing conditions and forecasts for fall and 
winter business in the Southeast clearly indicate that the brightest 
sales possibilities center around Jacksonville and its trade territory. 


Build your fall and winter sales and advertising plans on this 
foundation of solid fact ... and let the keystone of your advertising 
plan be the Florida Times-Union. 


The Times-Union’s circulation is Florida’s largest; its milline 
rate, Florida’s lowest. 


The Times-Union blankets urban Jacksonville with daily cover- 
age of 85 per cent of all literate families. More on Sunday. 


Times-Union daily trade territory coverage reaches the amazing 
figure of 65 per cent of ALL families. Also more on Sunday. 


In addition, the daily Times-Union offers a bonus circulation, 
statewide in scope; powerfully effective. And again, more on Sun- 


The Florida Times-Union 


LARGEST CIRCULATION IN JACKSONVILLE 
Daily — FLORIDA’S LARGEST NEWSPAPER J eurechcag 


Represented Nationally by REYNOLDS-FITZGERALD, Inc. 
New York Philadelphia 


Detroit San Francisco 


GARNER & GRANT, Atlanta, Georgia 
MEMBER AUDIT BUREAU OF CIRCULATIONS 


Los Angeles 


Seattle 
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‘“‘Light’’ Bubbles 
in New Display 
of Lucky Strike 


New York, Aug. 13.—Bubbling am- 
ber-colored liquid in_ illuminated 
glass framework features a novel 
counter display of American Tobac- 
co Company for Lucky Strike Cig- 
arettes just placed in drug and cigar 
stores throughout the country. 

The display is attached to the top 
of counter cash registers with the 


glass tube structure spelling the 
words, “A Light Smoke.” Air bub- 


bles are forced through the liquid to 
give the animated effect. 

Playing further on the word 
“light,” the animated tubing stands 
on a glass-faced, illuminated panel 
carrying the cigarette package in 
natural colors and the phrase “a 


light smoke of rich, ripe-bodied to- 
bacco.” 
The display is made by Biolite, 


Inc., and Bubble-Glow Sign Co., New 
York. 


Carlson Joins WOR 
Harsy Caslson, foa two years pro- 
gram director of WMCA, New York, 
has joined the staff of announcers at 
WOR, Newark. 


WHO WILL 
SELL ME A 
MECHANICAL 
REFRIGERATOR? 


Ready-to-Buy 
Customers! 


99,070 
GRIT FAMILIES 
WILL BUY 
MECHANICAL 
REFRIGERATORS 
IN 1936" 


In addition to mechani- 
cal refrigerators, GRIT 
families are in the market 
now for motor cars, wash- 
ing machines and a long 
list of other products for 
home and personal use. 


Preferred brands and 
makes will be those which 
are advertised in GRIT. 


Who says so? 
The readers say so. 


GRIT is of vital impor- 
tance to small town fami- 
lies. They read it and be- 
lieve in it. 


* Based on direct report from 


readers of GRIT. Ask about it. 


Now Reaching Over 500,000 
Small Town Families Weekly 


Getting Personal 


A group of residents of the exclusive Westchester Country Club, 
including William G. Chandler, general business manager, Scripps- 
Howard newspapers, and Glenn Haskell, v.p. in charge of sales, United 
States Industrial Alcohol Corporation, have brought suit against a 
neighbor, charging that his “16 to 20 dogs” make the night hideous 
with howls and yelps. 


The Bruce Bartons gave a combination purpose tea on Aug. 5 to 
celebrate Mr. Barton’s birthday and Mrs. Barton’s return from the West 
Coast, where she and daughter Betsy have been sojourning since March. 
Miss Betsy is continuing to progress in her recovery from the serious 
automobile accident suffered about two years ago. Among those 
present at the Barton tea were Conde Nast Messrs. and Mesdames 
Walter C. Teagle, Roy Larsen, Edward Stettinius, Jr., and Roy W. 
Howard. . . 


TOUGH GUYS—Sales executives demonstrate at annual New York outing how 


they keep in shape for hard prospects. Left to right, Irwin Welcher, Walter 
Berran, Dick Borden, Lawrence B. Whit, Count Gosta Morner, Horace H. Nahm, 
Harry McKean and Warren Rishel. 


Included in the Newell-Emmett agency’s claims to distinction is 
the possession of two yacht club commodores. Fred Walsh, treasurer, 
rules the destinies of the Port Washington Yacht Club. John Cunning- 
ham, head of the creative department and ex-navy man, though boat- 
less at present, is commodore of the Riverdale Yacht Club. 


Jim Hamar, McCann-Erickson, in a quest for literary material, 
spent the first week of his vacation aboard a tugboat in New York 
harbor as a hired hand, the adventure turning out well. His first job 
was to dock the Normandie. Chester Bowles, Benton & Bowles, 
is enjoying a vacation cruise on his yacht, which humorously-inclined 
friends insist on calling “Showboat”. 


Moses L. Annenberg’s purchase of the Philadelphia Inquirer did 
not complete his record of recent acquisitions. He added two sons-in- 
law to his family circle the following week at a double wedding at the 
Annenberg estate at Great Neck. Lita Annenberg Howard was married 
to Joseph H. Hazen, lawyer, and Enid Annenberg Bensinger became 
the wife of Ira Haupt, broker. Alfred J. McCosker, WOR, has 
sailed on the Normandie for a month’s vacation in Europe, where he 
will pause for visits with Sir John Reith, managing director of the 
British Broadcasting Corporation, and John Steele, recently-appointed 


European representative of MBS. Mrs. MecCosker accompanied her 
husband. 
William Funk, copy writer for McCann-Erickson, Ine., Chicago, 


made Page 1 of the Chicago Tribune last week when mysterious seeds 
he had brought from a fine estate in Bloomington and planted in Grant 
Park, where they would be under the tender care of WPA, turned out 
to be ordinary corn. Charles Kettering, the big research man of 
General Motors, added to his reputation by describing heavy financial 
losses before the Securities and Exchange Commission with his cus- 
tomary smile. 


A New York advertising man, noting the recurrence of a familiar 
name in advertising news, declares that when Admiral Byrd visited 
the Antarctic he must have brought back a race of people called the 


William O’Neils. Among them were William (Radio Singer) O’Neil, 
William (General Tire) O’Neil, and William (Industrial Designer) 
O'Neil. Russell T. Gray, the industrial agency man of Chicago, 


has been appointed district president of Pi Kappa Alpha for Illinois 
and Indiana. 


Jimmy Wallington, who follows Eddie Cantor hither and yon as 
he changes sponsors, was wed to Betty Jane Cooper, a dancer, in 
Detroit, Aug. 12... Edward P. Nesbitt, vice-president of Reincke- 
Kllis-Younggreen & Finn, Chicago, also is honeymooning with the 
former Martha Sullivan, of Evanston. Norman R. Hamilton, pub- 
lisher of the Star at Portsmouth, Va., defeated the incumbent as Dem- 
ocratic nominee for Congress in the primary. 


Getting back to the most important subject covered by this de- 
partment, it seems that Martin J. Lowther, printing critic of Macfadden 
Publications, did not stick strictly to business during business hours. 
Thus Miss Cele Ahern, also with Macfadden as paper controller, has 
become Mrs. Lowther. Mark Honeywell, chairman of the execu- 
tive committee of the Minneapolis-Honeywell Company, has become a 
boat enthusiast and invested in a Gar Wood 28-foot runabout for use 
at his summer home at Lake Wawasee, Ind. 


Clarence H. Taubel, president of Station WRAX, in Philadelphia, 
which is devoted exclusively to languages other than English, got the 
idea while sitting in a European summer resort some years ago, yearn- 
ing for a little American conversation. Laura Holland, feminine 


exec. of Woodman-Stewart Company, Chicago, of which she is secre- 
tary, is vacationing in York Beach, Me. 


NAME SPEAKERS 
FOR CONFERENCE 
ON DISTRIBUTION 


Boston, Mass., Aug. 13. — Prelimi- 
nary plans for the eighth Boston 
Conference on Distribution here 
Sept. 28-29, featuring discussion of 
a wide range of distribution prob- 
lems, were announced today by 
Daniel Bloomfield, director. 

The conference, sponsored by the 
Retail Trade Board of the Boston 
Chamber of Commerce in co-opera- 
tion with 22 universities and 40 
regional and national advertising 
and trade organizations, will em- 
brace public relations in the theme 
of the discussions. 

Speakers scheduled include Thomas 
J. Watson, president, International 
Business Machines Corporation, New 
York; Sayre M. Ramsdell, executive 
vice-president, Philco Radio & Tele- 


vision Corporation, Philadelphia; 
A. W. Robertson, chairman of the 
board, Westinghouse Electric & 


Manufacturing Co.; East Pittsburgh, 
Pa, 


Weaver to Talk 


H. G. Weaver, director, customer 
research staff, General Motors Cor. 
poration, New York; James O. Mc- 
Kinsey, chairman of the board, 
Marshall Field & Co., Chicago; 
Bernard Lichtenberg, president, In- 
stitute of Public Relations, Inc., New 
York; Dr. Henry C. Link, Psycho- 
logical Corporation, New York; Ed- 
win R. Dibrell, E. R. Dibrell & As- 
sociates, New York. 

Dr. Paul H. Nystrom, president, 
Limited Price Variety Stores Associa- 
tion, New York; W. Forrest Walker, 
economist, R. H. Macy & Co., New 
York; Dr. Julius Klein, Klein & 
Saks, New York; George Burton 
Hotchkiss, professor of marketing, 
New York University; Harwood L. 
Childs, school of public and _ inter- 
national affairs, Princeton Uni- 


a 


versity; Martin Ullman, New York. 
package designer; Boake Carter, 
radio news commentator, and Eq. 
ward L. Bernays, New York, public 
relations counsel. 


Provides Idea Exchange 


The conference is designed to 
stimulate constructive exchange of 
ideas on major problems of distriby. 
tion and an understanding of eco. 
nomic factors surrounding business, 
It will be held in the Statler Hotel. 

Subjects to be discussed include, 
Mr. Bloomfield announced, “The Psy 
chological Study of Marketing,” 
“Business and Public Relations,” 
“The Satisfaction of Consumer 
Wants,” “International Aspects of 
Distribution,” “The Shift of Manu- 
facturer - Distributor Relationships,” 
“Public Relations—An Integral Part 
of Management,” “Determining Con- 
sumer Preferences,” “Where Does the 
Consumer Dollar Go?” “Effect of the 
Housing Situation on Distribution,” 
“Modern Packaging and Merchandise 
Fundamentals,” “Inventions and Our 
Standards of Living,” and the “‘Men- 
ace of Resale Price Fixing.” 


Nicholson Pushes Bill 


Ralph Nicholson, general manager 
of Tampa Daily Times and station 
WDAE, has been appointed by Goy. 
Dave Sholtz to represent the gover- 
nor’s All Florida Advertising Com- 
mittee on a committee recently 
formed to draft a bill to create an 
All-Florida Advertising Commission. 


Agency Changes Name 


Wheeler, Fregeau & Associates, 
Inc., Columbus, O., has changed its 
name to Wheeler, Kight & Gainey, 
Inc. Tom L. Wheeler, Jr., is presi- 
dent and treasurer; W. H. Kight, 
vice-president and _ secretary, and 
Norbert Gainey, vice-president and 
art director. 


Raises Tie Advertising 


Botany Worsted Mills, Passaic, 
N. J., has scheduled single and two- 
column advertisements to appear 
from September through December. 
Alfred J. Silberstein, Inc. New York, 
is in charge of the campaign, which 
runs in The American Weekly, Col- 
lier’s, Esquire, and The Saturday 
Evening Post. 


tion. 


loved. 


HORSE RANCH. 


eee Not the latest “handie,” but KMBC of ee 
Kansas City presenting to the airways of the nation 
tested programs that have achieved national recogni- 
EASY ACES, domestic zanies, first were heard 
over KMBC...TED MALONE daily delves BE- 
TWEEN THE BOOK ENDS for Columbia listeners, 
coast to coast .. . HAPPY HOLLOW carries the 
nation’s millions back to the Old Home Town ... The 
TEXAS RANGERS play western music Will Rogers 
Recorded, they are heard in LIFE ON RED 


Dr. George E. Halley, veteran radio sales- 
man, will represent KMBC, the program 
building and testing station, in the sale of 
these and other KMBC tested features for 
national spot and network broadcast. 


HAPPY HOLLOW 


PHENOMENON— Electrifying 


History, a new recorded feature, is destined to make 
radio history this year. 
KMBC tested features. They will 
produce, because they have pro- 
duced. Write or wire about them. 
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The duck in the new Bauer & Black coun- 
ter display exemplifies the waterproof 
qualities of Wet-Pruf adhesive tape. 


BATTLE ROYAL 
IS REVIVED BY 
BRISTOL-MEVERS 


New York, Aug. 13.— Seeking to 
repeat an advertising success of six 
ago, Bristol-Myers Company 
this week that it will 
cash prizes totalling $3,500 

and merchandise prizes worth $4,000 
) for the best statements of 50 words 
} or less on whether the coolness or 

the economy of Ingram’s shaving 


years 


» cream is most important to the user 


and why. 

The company’s first contest based 
on teatures of the product introduced 
a new tube package. It was carried 
on for a year, starting in Jan., 1930, 
and the awards were made for the 
letters stating which type of 
i package was best—the new tube or 
= the old jar. 

Pedlar & Ryan, Inc., recently re- 
appointed to the Ingram account, was 
also in charge of Ingram advertising 
through the first contest and until 
1932. 

The planning for both contests 
started with the premise that every- 
one loves a hot argument. The first 
featured discussions between execu- 
tives of the advertiser and agency, 
While the new contest is based on 
coolness vs. economy debates be- 
tween famous personalities of sport, 
Stage, screen and radio. Dizzy and 


Daffy Dean lead off and will be fol- 


lowed by Jimmy Durante and Ted 
Healy, and others. 


Changes in Plan 


The first contest required no proof 
of purchase with entries. 


‘iring to enter the current contest 


Those de- 


FRANKLIN 3470 


spells “GOOD 
PHOTOSTATS QUICK” 


ntiee 


ATLAService Stations 
in downtown Chicago 


must obtain official entry blanks 
from a dealer and attach the top of 
a package label to each entry for- 
warded. 

The dealer whose name appears on 
the entry receiving the first prize of 
2,500 will be given $500, and re- 
tailers who hand out the blanks te 
the recipients of the ten second 
prizes of $100 will be given $25 each. 

The duration of the new contest 
is much shorter than that of the 
first. The first announcement to the 
public is a page in this week’s Satur- 
day Evening Post, and the entries 
will be turned over to Liberty for 
judging Dec. 1. 

The media list is similar to the 
one used in 1930. It includes Ameri- 
can Magazine, Collier's, Esquire, 
Liberty, Life, Literary Digest, Satur- 


day Evening Post and Time, all space 
being pages. 

The tube vs. jar contest drew more 
than 152,000 entries and before it 
was over the new tube was outsell- 
ing the jar. Today the tube out- 
sells the jar three to one. 


Jerpe H eads Parade 


J. M. Jerpe has been appointed to 
head the General Motors Parade of 
Progress, effective Aug. 15. He re- 
cently conducted the Olds Good-Will 
Caravan to the Texas Centennial. 


Reed Promoted 


Frank C. Reed, formerly vice-presi- 
dent, has been elected president of 
Westinghouse Electric Elevator Co., 
Pittsburgh. He has been with the 
company since 1902. 


Yarger Heads 
General Mills 


Retail Stores 


Minneapolis, Minn., Aug. 12.—Gen- 
eral Mills, Inc., today elected four 
new vice-presidents, W. R. Morris, of 
Buffalo; H. R. McLaughlin, of Chi- 
cago; F. B. Burke, of San Francisco, 
and J. S. Hargett, Oklahoma City. 

T. F. Yarger, of Minneapolis, was 
elected president of Farm Service 
Stores, Inc., an associate company 
of General Mills, founded in June, 
1931. 

This associate consists of four 
divisions, each of which operates a 


number of rural stores selling flour 
and feed supplies to farmers. 

The Eastern division has its head- 
quarters in Boston, the central divi- 
sion in Ashtabula, O., the Western 
division in Minneapolis, and the 
Howard Grain Company, a Southern 
division, in Jacksonville, Fla. 


NBC Seeks Slogan 


National Broadcasting Company is 
offering its employes $300 in prizes 
for the best five-word slogans “typi- 
fying NBC’s continued services to 
the people of the United States.” 


“MoToR” Moves Stall 


Dan M. Stall has been placed in 
charge of the Detroit office of MoToR. 
He was formerly in the Chicago office. 
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SED in a score of different types of 


outlets ... “designed to compete side 


by side with any 


national advertising 


display material in the country”... 


reproduced in color by The Donaldson 


Lithographing Division of The United 


States Printing & Lithograph Company. 


CINCINNATI—320 Beech Street 


CHICAGO 
205-V W. Wacker Drive 


BALTIMORE 
417 Cross Street 


NEW YORK 
52-V E.19th Street 


5 


ITS REAL JUICE 


ORANGE-ADE 


DAIRY BAR “ 


e-Ade is produced by the 
ompany, Los Angeles. ~ 
Designs by DanB. Miner Co., Advertising Agency. | 
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Survey Brings 


Questions 


Instead of the Answers 


on Air Conditioning 


New York, Aug. 12.—-The air con- 
ditioning industry still has a big job 
of educating the public, J. J. 
van, manager of the General Elec- 
tric Company’s air conditioning de- 


partment, said today in commenting | 


on a survey made by General Elec- 
tric Air Conditioning Institute. 

A questionnaire sent out anony- 
mously to 10,000 persons by the in- 
stitute indicates that the public’s 
knowledge of functions of air condi- 
tioning is fragmentary and _ that 
most home owners have not yet con- 
sidered it for their present homes, 
though they would definitely expect 
it as a feature of any new home. 


Functions Are Puzzle 


Only nine per cent were able to 
name all six functions performed by 
modern air conditioning. That the 
air is cooled was by far the most 
frequently mentioned fact. For every 
100 who specified that function, only 
82 knew that it warms air, 68 knew 
that it dehumidifies, 65 were aware 
that it humidifies, 46 had the knowl- 
edge that it cleans air, and only 40 
knew that it circulates air. 

In 


answer to “Have you ever 
thought of it for your. present 
home,” 38 per cent replied ‘yes,” 


and 51 per cent “no.”” Two per cent 
already have it. Asked, “If you were 
to buy a new home, would you ex- 
pect it to be air conditioned,” 58 per 
cent responded that they would and 
21 per cent that they would not. 


Dono- | 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


By way of general criticisms and 
remarks, 5 per cent stated that they 
consider air conditioning “impracti- 
cal,’ whereas about half reported 
that they would like to have it if 
they could afford it. 


Public Shoots Back 


Interest in the subject was indi- 
cated by a veritable return barrage 
of questions from recipients of the 
questionnaire, including the follow- 
ing: 

“What about summer colds? Does 
it entail running expense? What 
about house cleaning? How does it 
affect heating in winter? Can it be 
installed in buildings already built? 
Can it be used in frame houses?” 

“Can it be attached to heating 
system? Can hot air heated homes 
be conditioned? Would it cure hay 
fever? Do windows have to be kept 
shut? Does it operate by gas or 
electricity? Is it necessary with 
electric heat?” 


Air Lines to Federal 


Eastern Air Lines, New York, have 
appointed Federal Advertising 
Agency, New York, for a campaign 
in newspapers to appear this fall 
and winter. T. Park Hay is account 


executive. 
Two for Houck 
Pulaski Veneer Corporation and 


Coleman Furniture Corporation, both 
of Pulaski, Va., have placed their 
advertising with Houck & Co., Roa- 
noke, Va. Direct mail and trade 
papers will be used. 


Carnese Advanced 


Thomas Carnese has been named 
manager of the production and traffic 
departments of Benton & Bowles, 
New York. He has been with the 
agency for several years. 


. . 
Pipe Prices Up 
Leading pipe fittings manufactur- 
ers have raised prices five per cent. 
Products included are cast iron and 


malleable fittings and drainage fit- 
tings. 


Sales go up when your advertising covers 
not only Northern California, but all the 
important communities over the moun- 
tains in Idaho, Nevada and Oregon. Long 
a favorite with listeners, KPO pays profit 
dividends on local and spot campaigns. 


KPO 


50,000 WATTS 


NBC Pacific Coast Red Network 


SAN FRANCISCO 


Completely programmed by NBC 


STANDARD OIL TURNS TO POETRY 


ELOW is Anna Hackett's im- 
pression of Standard Service 
and she certainly has caught the 
true spirit of Standard Service 
with her verse. The Standard Oil 
Companyis pleasedto send Miss 
Hackett, who lives at 4320 E 
Kellogg, Wichite, Kansas, a 
check for $10.00. 
We'd like to have yourimpres- 
sion of Standard Service, either 


in writing or in a drawing, or 
both. This is not a contest—we 
are simply making this offer: For 
any original drawing or letter 
about STANDARD SERVICE 
which we find acceptable for use 
in our advertising, we will pay 
ten dollars. Your nearest Stand- 
ard Dealer has a card which will 
give you further details. Drive 
in and see him today. 


AT OUR STANDARD SERVICE STATION. 


He checked th 


He also checked the 
ed the battery 
He check agen Be 
windshiel?, . 
icked a tack; 
wee for the privilege, 
"Hurry back." 


ait, Nake - 


And did it with 
He cleaned the 
From a tire 
Then thanked 
And shouted, 


ym 


e water and the g85; 


ile’: 
and the tires, 


oh so nice,- 


4320 E Kellogé, 


Wichita, Kans. 


YOU'RE NEVER FAR FROM A STANDARD DEALER AND STANDARD OIL PRODUCTS 


The company is paying cash for jingles suitable for use in advertising. 


SCHOLL HOLDS 
ANNUAL DRILL 
FOR RETAILERS 


Chicago, Aug. 13.— The Scholl 
Manufacturing Company, maker of 
Dr. Scholl’s foot comfort appliances 
and remedies, this week wound up 
its three summer classes in shoe 
fitting for retail shoe merchants. 


The Scholl Training School of 
Master Shoe Fitting launched its 
five-day Chicago class Monday. An- 


other school was held in New York 


July 27-31, and one at Pittsburgh, 
Aug. 3-7. 

The classes present information 
on shoes, their construction, scien- 


tific shoe fitting, salesmanship, and 
the relief of foot troubles. Retailers 
came to the Chicago class from 
points as far distant as Mississippi 
and Oregon. ; 

More than 20 years ago, Dr. Wil- 
liam M. Scholl, founder of the com- 
pany, became convinced that retail 
shoe merchants needed to do a bet- 
ter shoe fitting job, and to know how 
to relieve foot troubles, A. A. Star- 
in, sales promotion manager, point- 


ed out. Since then, the educational 
program has been conducted in 
every state. 


Hold Classes Down 


“While with a little effort we can 
obtain two or three hundred dealers 
in each class,” he said, “we pur- 


| company’s 


special course, and is now equipped 
to render exceptional service in fit- 
ting shoes. 

The Chicago school got under way 
with lectures on the anatomy of the 
foot, and the historical development 
of footwear, and then progressed to 
group instruction. 

The retailers were placed in 
groups of about 15 each, and shown 
how to take footprints of the cus- 
tomer, and how to examine the old 
pair of shoes for tell-tale marks of 
foot trouble; and on the basis of 
these findings to give the customer 
a real fit. 


Sales Follow Service 


“Foot comfort service first—sale 
of merchandise automatically fol- 
lows,” was the theme pursued by 
the Scholl educational director, Dr. 
W. A. Hill, in his opening talk Mon- 
day morning. 

The gala convention atmosphere 
is conspicuous by its absence. The 
company pays for the student’s hotel 
room, and some of his meals. Ses- 
sions are crowded with factual in- 
formation on shoes and salesman- 
ship, and the merchant is urged to 
take copious notes. Morning and 
afternoon sessions, and even some 
evening classes are held. : 

Placed at the front of the Stevens 
“schoolroom” was a_ehuge_ photo- 
graph of Dr. Scholl. Near by was a 
large poster bearing the slogan, 
“The first essential of successful 
selling is information.” At one side 
of the room were tables bearing the 
products, ranging from 
Dr. Scholl’s Pedicreme to ‘2” Drop 
corn remedy. Window and counter 
displays were also featured. 

The value and extent of the com- 


| P x . a _ +2 . - " 
posely refrain from doing so because | P&AMY § national advertising program 


we can do better educational work 
with a class consisting of only 100 
dealers—in fact, a perfect educa- 
tional job when the class is limited 
to sixty. 


“Nevertheless, with just ordinary / - 
announcements these classes have Scholl national advertising. 
averaged from 60 to 150, including | es cal 
ee buyers, managers and | Plaskon, Unyte Merge 

aii | Plaskon Company. Toledo, has | 

Business paper advertising and /'merged with Unyte Corporation. con- 
personal invitations extended by the | tinuing both businesses under one 
company’s salesmen are used to ownership to form the world’s larg- 
draw retailers to the classes. Thejest producer of urea formaldehyde 


company also issues a portfolio, out- 
lining instruction offered and advis- 
ing the dealer how he can make 
capital of his Scholl studies. 


| were 


| 
| 
| 
| 
| 
| 
| 
| 


The student is urged to advise his! 


customers that he is to attend the 


Scholl Training School of Master | On jo 


Shoe 
over, 
entele 


Fitting. When 
the merchant 
that he has 


is 
cli- 
the 


the school 
notifies his 
completed 


impressed on the 
The company also suggested that 
dealers make thorough use of all 
local advertising media, and of the 
company’s window and counter dis- 
plays, to rean utmost benefit from 


merchants. 


resins, to be known 
Company. 


as the Plaskon 


Ohio to Advertise 


Delinquent Tax Payers 


Collection of delinquent taxes 
through action of the 
compelling publication 


legisla- 


ture of de- 


in | 


linquent tax lists is effective Oct. 26. | 
Local newspapers will be used. 


Homicide Squad 
Is Startled by 
Book Advertising 


New York, Aug. 12.—A campaign 
in “Personal Notice” columns of 
New York and Chicago newspapers 
helped Doubleday, Doren & Co. ty 
launch their latest Crime Club thri}}. 
er with a greater advance sale thay 
any other publication of this group 
in the current season. 

For two weeks before publication 
date, there appeared daily in the 
“agony” columns of five newspapers, 
“Who is the lady in the morgue? 
a. te 

While hundreds of inquiries ang 
telephone calls to the newspapers 
by the curious were unavailing, the 
police and mortuary authorities of 


New York were most diligent in 
their response. 
Cops Are Interested 
The initial advertisement ap. 


peared July 23. On the next day 
came a call from the homicide squad 
of the New York Police Department, 
which learned under a pledge of se. 
crecy that the advertisement was in. 
serted by the Crime Club to launch 
its August selection, “The Lady in 
the Morgue,” by Jonathan Latimer. 

Another inquiry came from the 
superintendent of the New York 
City Mortuary, who explained that 
an average of 125 female bodies re. 
main unidentified every year. 

One New York newspaper is re. 
ported to have refused to accept the 
advertisements for its Personal No- 
tice Column, but would carry them 
in the Commercial Public Notice 
classification. This offer was turned 
down by the publishers. 

Upon publication of the book, the 
“teaser” ads in the classified sec. 
tions were shown enlarged, in win- 
dow displays. Even prior to pubii- 
cation, the publishers report, a sec 
ond printing was required. 

Schwab & Beatty are in charge. 


ruey GAPE 


AT THE QUEEN MARY 


BECAUSE SHE’S BIG 


TELL YOUR STORY 


Brand-new sales wallop and 
conviction get into your sales 
presentation, window cards, 
booth trim, court exhibits, 
when you BIG THEM UP the 
Rapid Giant Print way. Ef- 
fective! Inexpensive! Any- 
thing drawn, written or 
printed can become a Rapid 
Giant Print. SIZE DOMI- 
NATES!  Bigness is today's 
way to insure sales punch. 
Get it with Rapid Giant 
Prints—sharp, accurate and 
strong. Call in a Rapid Con- 
tact Man—he'll explain. 


GIANT PRINTS 
*STATS 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 4i5 Lexing- 

ton, 444 Madison, VAnderbilt 3-368 

CLEVELAND, Ninth — Chester Bids 

MAin 9335 e CHICAGO, 110 So. Dear 

born, 228 No. La Salle, 360 No. Michig#" 
Ave., STAte 5977. 
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August 17, 1936 


PRUNOW AGAIN 
BECOMES POWER 
IN RADIO FIELD 


soncentrates On Nine Models 
in New Deal 


Chicago, Aug. 13.—Coincident with 
announcement of a policy of con- 
centrated mass production involving 
fewer models of radios, General 
Household Utilities Company has 


launched a widespread advertising 
campaign, using magazines, news- 
papers, outdoor posters, and business 
papers. 

One-hundred and eighty whole- 
salers from all parts of the country 
the company’s new line of 

radios from Thursday to 
Saturday, at a sales conference fol- 
lowing reorganization of General] 
Household Utilities Company. 

The company formerly made 38 
models, including four farm radios 
Under the new policy, it is turning 
out only nine models, of which four 
are designed for the farm. 


Media to Be Used 


Copies of the Aug. 10 issue of Time, 
containing the first of a series of 
full-page advertisements to be run in 
magazines, were presented to the 
wholesalers. Other magazines on a 
preliminary list for the fall cam- 
paign are The American Magazine, 
Collier's, Esquire, Good Housekeep- 
ing, and The Saturday Evening Post, 
Tod Reed, advertising manager, said. 


Starting Monday, space of 800 to 
1,000 lines will be used in 127 news- 
papers in 87 cities from coast to 
coast, including the Greater Midwest 
iravure Group, and Metropolitan 


viewed 
Grunbow 


GLASS WALLS AND MASONRY AT CENTENNIAL 


The Owens-lllinois Glass Company's presentation at the Dallas show is 


made of the material it advertises. 


Weekly Gravure. This campaign will 
continue through December. 


Twenty-four sheet posters will ap- 
pear on 3,000 to 4,000 boards, start- 
ing the latter part of this month. 
Spreads are being used in Electrical 
Merchandising, Radio and Appliance 
Journal, Radio Retailing, Radio To- 
day, and Radio Weekly. 


To Feature Teledial 


The advertising spotlights the 
sensational price of the new sets, the 
Teledial, an automatic tuning device 
which brings in 15 stations in 15 
seconds, and the new, patented ‘“Vio- 
lin-Shaped” cabinets which are said 
to remove the last trace of reson- 
ance. The cabinets are the work of 


George W. Walker, industrial de- 
signer. 

“Teledial is here!”’ one advertise- 
ment declares. “The self-tuning 


radio, long anticipated, has been per- 
fected by Grunow engineering. Tele- 
dial—15_ stations in 15 seconds— 
tuned to hairline precision. Go from 
one station to another as fast as you 
can flip your finger. And no inter- 
vening talk or music. All other sta- 
tions can be turned on the conven- 
tional dial. People who have heard 
radio this new way say it’s uncanny.” 

Through arrangement with Twen- 
tieth Century-Fox, Shirley Temple 
will be featured in Grunow and 
dealer advertising as the Grunow 
Teledial girl. Tie-ups have been 


arranged in connection with show- 
ings of the films, “Poor Little Rich 
Girl” and “Bowery Princess.” 

Of the five regular models, four 
are consoles, one is a table model. 
Of the four battery-operated sets for 
farm use, two are consoles, two 
table models. The cabinets of all 
five of the tube sets are ‘“Violin- 
Shaped.” 

Featured in the advertising are 
the Grunow Teledial Twelve, a 12- 
tube set with 12-inch speaker, and 
all-wave, all-world reception, for 
$99.95, and the “Grunow Eleven,” for 
$69.95, advertised as an 11-tube set 
“at the price of a ‘six.’” 

Grunow radio copy will make 
lavish use of photographs. Beneath 


a photograph of the $99.95 12-tube ser, 
two smaller pictures depict a man, 
and a woman, displaying the new 
Grunow to friends. 


“The other radio we were looking 
at was $117.50—had only nine tubes 
and didn’t have a Teledial,”’ the man 
says, while the woman declares, “We 
could hardly believe this Teledial set 
was only $99.95, we almost paid 
$139.95 for a 10-tube set.” 

In addition to these two sets, the 
company is manufacturing the Gru- 
now Teledial Super Twelve for 
$139.95, a Teledial Fifteen for $200, 
and a Grunow table model, with five 
tubes, for $19.95. The $69.95 and 
$19.95 models do not have the Tele- 
dial feature. 

“Nothing like this has even been 
done before,” the dealer is told. ‘“In- 
stead of forcing you to carry a long 
line of items, no one of which is a 
very large volume seller, Grunow has 
concentrated on five radios known in 
advance to be fast-moving items! It’s 
a doubly-advantageous line for you. 
First, this concentration allows us 
to cut production costs. It’s the old 
Ford principle — ‘mass production 
puts the best merchandise at a price 
where everyone can buy it!’ Our 
low production costs alone make 
possible the sensational low prices 
we are featuring, and the extra 
quality we can build into every set 

“At the same time you make more 
money on a smaller investment, 
fewer instruments to carry in stock 
—yet you can always be stocked. 
Less money tied up! Lower stock- 
room expense.” 

The company dispatched copies of 
a special eight-page rotogravure 
paper, “Teledial Tribune,” to 50,000 
dealers, in advance of the whole- 
salers’ meeting. It pictured the com- 
plete line and presented charts so 
that the dealer could check specific 
actions of each Grunow set against 
competition, labeled as “A,” “B,” 
“C,” ete. 

General Household Utilities adver- 
tising is handled by Ruthrauff & 
Ryan. 


MICHIGANS 
OTHER 


DETROIT 


taining to your product. 


You must use Booth Newspapers to cover it. 


eight Michigan key cities outside of Detroit. 


consistent, hard-hitting schedule in Booth Newspapers. 


In Jackson, It’s the Citizen Patriot 


THIS MARKET EFFECTIVELY! 


Just as the best automotive forgings are made by hard, well-aimed, repeated blows, 


so can your big Michigan Market, outside of Detroit, be made more productive by a 


There is no substitute for Booth Newspaper coverage in this able-to-buy market. 
The eight Booth papers dominate the 
Ask nearest office for marketing facts per- 


NEW YORK 


I. A. Klein, 50 East 42nd Street 


A. B. C. Circulation—26.207 


Only 5% of the circulation of the Jackson Citizen Patriot is outside of the retail trading area. Every copy 
goes where it does you the most good. 


BOOTH NEWSPAPERS, INC. 


CHICAGO 


John E. Lutz, 180 N. Michigan Avenue 


THE GRAND RAPIDS PRESS + THE sina JOURNAL « THE SAGINAW DAILY NEWS - THE KALAMAZOO GAZETTE 


i JACKSON CITIZEN PATRIOT + THE BAY CITY TIMES: * THE MUSKEGON CHRONICLE « THE ANN ARBOR DAILY NEWS | 
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AUGUST LINEAGE 
FOR MAGAZINES 
IN 14.47% GAIN 


Chicago, Aug. 13. — Advertising 
lineage in national magazines for 
August is approximately 14.4 per cent 
above that of August, 1935, ADVER- 
TISING AGe’s analysis of lineage re- 
ported by National Advertising Rec- 
ords shows. 

Advertising in 90 magazines meas- 
ured by National Advertising Rec- 
ords aggregated 982,122 lines this 
month, against 858,040 in August 
1935, a gain of 124,082 lines, or 14.4 
per cent. 

Seven standard publications meas- 
ured ran 28,172 lines of advertising 
this month, against 27,664 in August, 
1935, a gain of 508 lines, or 1.8 per 
cent. 

Thirty-three publications in the 
general classification carried 362,445 
lines this month, compared with 
310,927 a year ago, an increase of 
51,518 lines, or about 16.5 per cent. 

Eighteen individual women’s maga 
zines carried 314,463 lines this month, 
against 287,134 a year ago, a gain of 
27,329 lines, or about 9.5 per cent. 

The four groups of women’s maga- 
zines ran 197,528 lines of advertising 
in August, compared with 158,974 a 
year ago, an increase of 38,554 lines 
or 24.2 per cent. 

Nine outdoor publications showed 
a gain of about 11.1 per cent, with 
66,743 lines this month, compared 
with 60,074 in August of 1935. 

Six mail order publications carried 
12,771 lines this month, against 13.- 
267 a year ago, a loss of 496 lines, or 
about 3.9 per cent. 

Among weeklies and semi-month- 
lies, for which July figures are the 
latest available, 12 publications ran 
538,758 lines in July, compared with 
498,710 in July of 1935, a gain of 40,- 
048 lines, or approximately 8 per 
cent. 

Individual figures for each of the 


publications measured are given in 
the following tabulation: 
Magazines 

Standard 1936 1935 
American Mercury ... 2,408 2,760 
Atlantic Monthly .... 5,435 7,808 
Current History ...... 1,820 »375 
Forum & Century .... 2,705 2,523 
Harpers Magazine ... 7,945 5,830 
Review of Reviews .. 4,499 4,541 
6 PRPC TT Te 3,360 2,827 

yy (BS ee 28,172 27,664 

General 
DEE ccc ck eriekaes 14,516 14,767 
American Boy ....... 5,281 4,776 
American Home ...... 11,803 9,736 
American Legion .... 5,920 4,084 
‘Arts & Decoration 8,596 No Issue 
BEE pncsatess veda eees 2,842 1,728 
Better Homes and 

EE “saivescente 11,753 10,130 
Pe Be nc ncéeesac’ 6,350 6,753 
eee 1,244 2,062 
Christian Herald .... 7,435 6,250 
ICollege Humor ...... 2,131 No Issue 
Cosmopolitan ....... 21,035 18,912 
Coeeery BATS cscccves 12,551 10,486 
Sere 3,672 ae 
PENIS cdedesaccseces 26,806 19,710 
POrtune ... errr re 56,880 37,525 
Graduate Group ..... 429 715 
House & Garden ..... 11,073 8,515 
House Beautiful com- 

bined with Home & 

PE sc kbedsetesrves 10,618 9,206 
TENET MOTO 26 cnccccces & bikie pinata 
wk vanes bend eters 3,147 3,693 
eee: veces aeseekasnene 5,073 8,080 
Modern Mechanix, Hob- 

bies & Inventions... 8,159 8,266 
National Geographic... 5,082 5,460 
Nation's Business 18,261 10,528 
Open Road for Boys... 2,832 2,985 
Physical Culture ..... 8,082 8,864 
Popular Mechanics ... 16,025 13,075 
Popular Science 

DEEE! s.a02088 os es 9,924 8,238 
MORNOOR éeiancicceenan 14,149 14,206 
Scientific American .. 4,545 1,974 
*Sports Illustrated and 

American Golfer ... 2,234 6,964 
cg eee 9,436 ,9555 
i tes 5i0be kee bee ees 18,835 15,149 
IN ard Fr ha ae whl gs on 21,552 ne 
Town & Country ..... 23,084 22,057 
OOS ciceccee skcknes 3,709 3,530 
True Detective Mys- 

oo  ererre rire rte 3,382 2,948 

Foetal Group ...cses 398,396 310,927 

Women’s 
Delineator ......ss00. 6,002 8,999 
Parmer’s Wife ...06s- 9,496 6,905 
Good Housekeeping .. 28,205 26,769 
Harper’s Bazaar ..... 41,594 37,945 
= eae 11,972 9,980 
Home Arts-Needlecraft 3,189 3,780 
Household Magazine.. 9,866 7,371 
Junior League Maga- 

Ee Cee No Issue No Issue 
Ladies’ Home Journal 22,736 25,869 
EE daeeacara eave 25,057 23,891 
Parent’s Magazine ... 13,135 11,831 
| rere 7,009 6,756 
Pictorial Review ..... 13,014 12,653 
De: chatceeubwe dens 9,841 8,860 


It’s not too early to select 


New York in 1939. We 


upon request. 


REMEMBER THE 


EARLY BIRD} 


Select your painted outdoor 
boards for the World’s Fair NOW! 


all roads leading to the World's Fair, to be held in 


choice locations on Queens Boulevard, Long Island, 
and the Express Highways in New York. Photos of 
all or any of these, with prices, will be forwarded 


outdoor locations covering 


have some exceptionally 


15 x 75 ft.—Northern 


HIGH SPOTS NOW AVAILABLE 


26 x 41 it—4thé Atlantic Avenues, Brooklyn. N. Y. 
This is perhaps the busiest spot in Brooklyn. 


Flushing, Long Island, N. Y. 


Boulevard & Broadway. 


Painted Bulletins 


UNIVERSAL ADVERTISING CORP. 


444 Madison Avenue 
New York 


3-sheet posters 


5s, Bs MUU T Tee Tee 18,251 14,566 
*Vogue, incorporating 

Vanity Valr ..coccce 59,526 47,353 
Woman's Home Com- 

WOMIGM. ciccsocceseas 29,074 27,265 
Woman’s World ..... 6,496 6,341 

Total Group ....... 314,463 287,134 


Women’s Groups 
‘Fawcett Women's Group: 


Hollywood Magazine 11,519 9,107 
Motion Picture ..... 12,054 7,761 
Movie Classic ...... 11,897 7,401 
Screen Book ........ 11,834 8,885 
Romantic Stories... 10,513 7,971 


Screen Play Maga- 
IMO so cusascssvesee 11,757 9,009 


The American W — 
Business Week 


73,090 58,138 
33,987 19,586 


3 gd eee 72,914 64,995 
OUP OCDOR kv aes ss0eees 12,925 8,893 
reer rer ree 20,133 20,317 
A ee ae ere 19,918 19,604 
Literary Digest ...... 11,833 15,366 
News-Week ...... ssae See 10,009 
MGW TOPKOF 6xcccscec 47,690 45,256 
Saturday Eve. Post..114,165 103,634 
PER COG .osivectkes i | Per 
co Ee Pee Terre Te 75,494 74,323 
United States News. 42,243 58,589 

Total Group. .saisvss 550,861 498,710 

Figures Supplied by Publisher 

(Monthlies) 
August August 
1936 1935 

Romantic Movie 

ee eee 10,602 6,427 

(In Fawcett Women’s 

Group) 

Startling Detective 

MEVORCUPOR 202006 2,700 2,762 


(Fawcett publication 

in “general” classi- 

fication) 
INo issue in August, 1935. 
*No back year figure. 
®°No issue, 
‘Merger became effective with 
March, 1936, issue. Figure for August, 
1935, is for Vogue. Vanity Fair’s 
lineage for that month was 5,590. 

‘See “Figures Supplied by Pub- 
lisher”’ for lineage of Romantic Movie 
Stories. 

*Beginning with the February issue, 
Sports Illustrated and American 
Golfer were combined. 1935 figure is 
for American Golfer. 

“Merger became effective with April, 
1936, issue. Figure for 1935 is for 
the August issue of Illustrated Me- 
chanics. Home Friend’s lineage for 


FLUCTUATIONS IN 


= 


MAGAZINE RATES 
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This chart, one of many in the new A. N. A. study, shows changes in the cost per 


page per thousand circulation and var 


iations in lineage of an average of 105 


magazines. 


True Confessions.... 10,639 7,837 
MacFadden’s Women’s 
Group: 
True Romances ..... 13,415 10,428 
Movie Mirror 12,976 11,356 
Love & Romance.... 12,791 10,352 
Radio Mirror ....... 12,168 10,076 
True Experiences... 12,844 10,205 
Modern Magazines: 
Modern Screen ..... 12,609 11,809 
Modern Romances... 12,148 11,161 
Radio Stars ........ 12,148 11,122 
Screenland Unit: 
Screenland .......<-. 8,108 7,397 
Silver Screen ...... 8,108 7,097 
TFotal Group......- 197,528 158,974 
Outdoor 
American Rifleman.... 9,880 8,790 
Field and Stream..... 11,168 10,193- 
Fur-Fish-Game ..... 5,616 5,344 
Hunter-Trader- Trapper 5,097 5,126 
Hunting and Fishing. 6,250 5,630 
National Sportsman... 7,731 6,381 
COGROOTS. <i cees cs verve 4,850 4,947 
Outdoor Lite ....... 9,315 8,411 
Oe. eee 6,836 §,252 
Ota) SEFOUD 2 6 66 00 2% 66,743 60,074 
Mail Order 
Ce ae eae 2,854 4,054 
Gentlewoman ... nae * 3,246 
Good Stefies ......s.e. 2,327 2,988 
HMlome Cigcle ....ccccce 1,796 1,252 
TTllustrated Mechanics. 2,733 1,156 
POPC er? PLT Tee 2,760 1,815 
Mother’s-Home Life... 2,663 1,402 
TPRTMRMEOY 6oies vives 4,141 3,095 
Sovereign Visitor...... 371 353 
Total Group .... 19,645 19,361 
July Advertising Lineage 
Weeklies & **Semi-Monthlies 


that month was 1,403. The 1936 fig- 
ure is for the combined July and Au- 
gust issue. 

SJuly figure. 

*Combined with September. 


REPUBLICANS 
SLOW TO SPEND 
TWO MILLIONS 


Money Is Available for Space, 
But None Placed 


Chicago, Aug. 13.—Placing of news- 
paper advertising by the Republican 
National Committee through local 
committees appeared likely today as 
action from national headquarters 
here was withheld on newspaper and 
magazine efforts. 


With other phases of promotional 
efforts —radio and outdoor — going 
ahead full blast and the election only 
33 days away, the delay in placing 
newspaper and magazine advertising 
is regarded as serious. ‘ 

Approximately $2,000,000 has been 
earmarked for this phase of the cam- 
paign, it was reported, and rumors 
have been rife of dissension in the 
committee ranks over its distribution. 
These were denied today by Hill 


Blackett, director of the promotion 
campaign for the party. 

It is understood that the prepond- 
erance of pro-Landon newspapers in 
the country is the cause of the cur 
rent delay. Mr. Blackett said no de 
cision has been reached concerning 
use of newspapers opposing the can- 
didate. 


Too Many Friends? 


Approximately 85 per cent of the 
1,900 or so dailies in the country are 
editorially opposing the administra 
tion, with many metropolitan areas 
presenting two or more newspapers 
on the Republican side of the fence. 

The question thus has presented 
itself of space selection in these 
multi-newspaper areas without of. 
fending the various papers whose 
good will is highly important, as well 
as the inclusion of opposing publica: 
tions. 

The committee has set up a virtual 
agency with space buying and pro- 
duction personnel which would en- 
able the national committee to pro 
vide copy or mats to be financed 
locally. 

With the money available, the na 
tional committee also can subsidize 
local committee for newspaper ad: 
vertising either wholly or in palt, 
without getting into an uncomfort- 
able position. 


Mutual Bills More 


Mutual Broadcasting System’s Dil 
lings for July, 1936, were $109,561.16, 
against $58,446.57 for the same period 
last year, a gain of 87.4 per cent. 


SUPPLY NEWS 


nae path aii 


important! 


@ MARCHING ALONG TOGETHER! The two journals with 
the single purpose — To sell building materials! Use Building 
Supply News to reach the dealer who buys ‘em. Use Practical 
Builder to reach the contractor who applies ‘em. 


Both are equally 


“The Building 


uae , 


“Devoted tothe — 
Practical Problems of 
Pca Contractors” © 


a) EAST VAN BUREN STREET ‘ 


CHICAGO, ILLINOIS 
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NEW ANA STUDY 
SHOWS TREND IN 
MAGAZINE. FIELD 


New York, Aug. 13.—“‘A Trend 
Study of 158 ‘General’ Magazines,” 
issued this week by the magazine 
committee of the Association of Na- 
tional Advertisers, provides, in addi- 
tion to a compact compilation of 
data on the performance of individ- 
yal publications during the past 
seven years, an interesting picture 
of the effect of economic trends on 
magazine publishing and advertising. 

The study does not replace the an- 
nual report on 16 major magazines, 
divided into three groups, but was 
prepared in the belief that it is es- 
sential to have a record of past per- 
formance over a long period in order 
to judge accurately the present 
status of publications. 

Detailed information for each 
magazine includes total net paid cir- 
culation, broken down into subscrip- 
tion, newsstand, boy and Canadian 
sales; line and page rates, premium 
for “bleed” pages, cost per page per 
thousand circulation, lineage, fre- 
quency of issue, single copy price 
and other data. 


Shows Rate Changes 


Another section charts the fluctua- 
tion of cost per page per thousand 
circulation of 138 of the 158 publi- 
cations for easy comparison. Also 
for purposes of quick comparison 
there are six group charts retabulat- 
ing the data for 45 leading maga- 
zines, classified as women’s, weeklies, 
family, general monthlies, class and 
sporting magazines. 


The media committees of the A. 
N. A. have been commenting less and 
less upon conclusions to be taken 
from their studies, and users of the 
latest report must depend almost en- 
tirely upon their own interpretations. 

However, the inclusion of two mis- 
cellaneous charts, one making a gen- 
eral comparison of rates with line- 
age and the other charting circula- 
tion trends, might be interpreted as 
subtle comment by the authors. The 
first chart indicates that the volume 
of lineage has little short-range ef- 
fect on space rates, showing that 
rates were maintained within narrow 
limits while lineage dropped off 
sharply from 1929 to 1933. 

The companion chart shows how 
the loss in newsstand sales from the 
beginning to the bottom of the de- 
pression was largely offset by boy 
and subscription sales. 


Price Level Included 


Both charts include the general 
price level, which has been appear- 
ing in all A. N. A. media studies re- 
cently. It has been the view of some 
advertisers that advertising rates 
and copy sales should reflect more 
Sensitiveness to economic conditions 
. a by the general price 
evel, 

The committee has been struck by 
the effect of the depression on the 
newsstand sales of motion picture, 
Mystery, pulp, radio and romance 
magazines, and the report calls at- 
tention to the fact that newsstand 
sales of the 38 publications in this 
Stroup (inclusive of six units) rose 
from 4,035,487 in 1929 to 11,161,393 
in 1935, while the newsstand sales 
of the remaining 120 magazines 
dropped from 14,180,042 to 11,231,986 
'n the same period. 

The report is for sale to non-mem- 
hers at $5 a copy. 


Joins Seid Agency 
ag M. Abbott has joined Fred- 
rate Seid, Advertising, San Fran- 
pong as account executive. She was 
o, Jerly with Botsford-Constantine & 
7ardner, Portland, Oreg. 


Ahrens Promoted 


Pe: W. Ahrens, formerly acting 
Daily ed manager of the Chicago 
classi News, has been appointed 
the p ed manager. Before joining 
With aly News in February, he was 

the Chicago Herald and Ez- 


Mine r 


Advertising Courses 


to Be Offered by WPA 


Advertising layout and silk screen 
process will be taught at the New 
York School of Industrial Arts, New 
York City, beginning Sept. 9, under 
the auspices of the Board of Educa- 
tion and WPA. 

Instruction is given free to both 
sexes 17 years of age or over. In 
addition to laboratory work and lec- 
tures, the course is supplemented by 
visits to newspaper and printing 
plants and advertising agencies. 


King Resigns 
Gerald King has resigned as gen- 
eral manager of KFWB, Hollywood, 
Calif., Warner Brothers station. He 


Jeffcott Gets Post 


with Thompson-Koch 


Robert Jeffcott has been appointed 
publicity director, Thompson-Koch 
Company, Cincinnati, effective Aug. 
15. He succeeds Earle A. Meyer, 
who recently became executive sec- 
retary of the Advisory Committee on 
Advertising of the Proprietary As- 
sociation, New York. 

Mr. Meyer made his headquarters 
in New York. 


- 


Distributors Moves 
Advertising Distributors of Amer- 
ica, Inc., 444 Madison Ave., New 
York, has moved its national execu- 
tive offices to larger quarters in the 
same building. Zone division offices 


Wrigley Uses 
Picture Star 
in New Cut-Out 


(Picture on Page 43) 

Chicago, Aug. 13.—Reviving use of 
a full figure cut-out for inside store 
display, William Wrigley, Jr., Com- 
pany has capitalized the lustre of a 
movie star for an effective new 
chewing gum presentation. 

The actress featured is Merle 
Oberon, Paramount actress. She is 
depicted with a carton of Wrigley’s 
Spearmint gum couched in one arm 


will devote his time to Standard|and branches are maintained in 27 


Radio, Inc., of which he is president. | cities. 


gum. 


and holding out a package of the 


The cut-out is being given nation- 
wide distribution. It has been sev- 
eral years since the “hostess” type 
display has been used by the com- 
pany and the first time a movie star 
has been employed. 

“We figured the movie colony was 
a good judge of beauty and we were 
good judges of chewing gum and the 
combination resulted,” explained 
Henry L. Webster, advertising man- 
ager. 

The cut-out, 52 inches high, car- 
ries no wording other than that ap- 
pearing on the package and carton, 


Changes Page Size 


Effective with its August issue, 
National Jeweler, Chicago, increased 
its type page to 51x7% and its 
trimmed size to 5%x8%. 


—— 


TEM PERATU RE Gong uj. 


Readers and Advertisers warmly enthusiastic 


READER ENTHUSIASM IS A GUARANTEE OF RETURNS TO ADVERTISERS 


Driven editors burn midnight oil. Reporters... research men... photographers 
...all struggle for that “little something extra” which turns a merely interested 


reader into a fiery fan. 


The men who make today’s Literary Digest have turned the trick. Brilliantly 
edited, written in a style whose speed and clarity is unique, giving both sides 
of every question, and the authority for every statement made, no wonder 
readers are cheering us on. Here are a few 1936 kudos’ from our readers: 


U.S. SENATOR , . .“The Literary Digest presents 
concisely and interestingly to its readers a panorama 
of events of national and world-wide interest, and 
all without partisanship or bias.” 


UNIVERSITY PRESIDENT, | “The Literary Digest 
is indispensable to my keeping abreast of the world 
of thought and action. I do not know of any other 
publication that can take its place.” 


BUSINESS MAN. 
invaluable.” 


AUTHOR ..."I read The Literary Digest every 
week, and every week I like it better. If I had to 
confine my general reading to but one publication, 
daily, weekly, or monthly, I should choose The 
Literary Digest.” 


.. "I find The Literary Digest 


PHYSICIAN, | “The Literary Digest is quite neces- 
sary to the life of a busy physician. In its terse, 
straight-from-the-shoulder articles it truthfully 
keeps the doctor up to date as to world happenings.” 


OLYMPIC ATHLETE...“ ama constant reader of 
The Literary Digest and find the varied news of the 
World portrayed in interesting and condensed form. 
In its universal treatment of such news it gives due 
deference to the field of Sports.” 


AUTHOR... .“I think that The Literary Digest ren- 
ders a greater service tothe public than any periodical 
I know. One may find in it the thought of its time 
and every stride in the progress of humanity.” 


BUSINESS MAN ....“The Literary Digest means a 
very great deal to me. I couldn’t get along without it.” 


LAWYER...“ No man can reach his highest effi- 
ciency in public service unless he is informed as to 
the opinion of the public on the leading important 
questions. For this service The Literary Digest is 
extremely valuable.” 

MANUFACTURER , , .“It is not only clean and 
informative, but its condensations of the World’s 
news seem to me to fill a real want on the part of a 
busy man.” 


Our Advertisers Are Cheering Too 


The average paid circulation for the first six months of 1936 is 685,000 copies 
per week. A 14% surplus above our guarantee. 


Never in all its result-full history has The Literary Digest produced such sales 


records as today. Advertisers point to low cost coupon returns, amazing mail 


order sales, rising sales thru dealers. 


To this enthusiasm we owe the delightful records hung 
up in the first six months of 1936. Look them over! 


In the first six months of 1936 The Literary Digest 


Showed: 


58% Gain in Motor Car Advertising 
10% Gain in Life Insurance Advertising 


34% Gain in Travel Advertising 


Orders for Sept.-Dec. 1936 are up 10% with larger increases in sight. 


Read the Digest from Cover to Cover 


Don’t fail to note the changes in every department of The Literary Digest — 
a magazine you must read regularly —a splendid medium for your advertising. 
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J. J. O'BRIEN, 
UTILITY CHIEF, 
PASSES AT 67 


Chicago, Aug. 11.—John J. O’Brien, 
67, president of Standard Gas and 
Electric Company, one of the largest 
public utility holding and manage- 
ment companies in the United 
States, died Friday evening of a 
heart attack, following a two weeks’ 
illness. 

Mr. O’Brien exercised a profound 
influence on public relations policies 
of utilities, setting a progressive 
example for them by his own ad- 
vanced viewpoint. 

S. G. and E. operating companies 
supply one or more kinds of utility 
service to about 6,000,000 people. 
Among the 1,657 communities with 
which the company is intimately 
concerned are Pittsburgh, Louisville, 
Minneapolis, St. Paul, Oklahoma 
City, San Francisco, and San Diego. 


Born in Chicago 


In addition to heading Standard 
Gas and Electric, Mr. O’Brien was 
president of H. M. Byllesby & Co., 
investment securities house and 
specialist in public utilities. This 
company, with U. S. Electric Power 
Corporation, controls S. G. & E. 
through joint ownership of Stand- 
ard Power & Light Corporation. 

As a partner in H. M. Byllesby & 
Co., Mr. O’Brien was a pioneer in 
promotion of the group method of 
developing electric and gas proper- 
ties, through the application of cen- 
tralized financial, engineering, and 
management services, including su- 
pervision of utility advertising. 

Mr. O’Brien was born in Chicago, 
attended public and _ parochial 
schools, and went to a business col- 
lege. Following his work with a 
trucking concern, he was in the of- 
fice of the Pullman Company for 
two years. 

In 1889 he became associated with 
the Chicago office of United Edison 


Manufacturing Company, predeces- 
sor of the company which was 
merged with the General Electric 


Company in 1892. He was in charge 
of accounting for Chicago territory 


of General Electric Company until 
1902. 
In that year, an exceptional op- 


99 
oo 


portunity presented itself to the 
year-old chief accountant. The late 
Col. Henry M. Byllesby had come to 
Chicago, and with Robert J. Graf, 
James Sheldon Cummins and Arthur 
S. Huey, the latter two now de- 
ceased, had started an engineering 
concern to _ re-vitalize sick utility 
properties. Business was _ brisk 
almost from the start. 


How He Started 


One day Col. Byllesby telephoned 
B. E. Sunny, then head of G-E in- 
terests in the Middle West, as fol- 
lows: 

“Can you lend me two good men 
temporarily? My small force is 
over-worked. I need a first class ac- 
counting man who can dig out the 
facts from any utility company’s 
books, and a good engineer who can 
size up a situation, report quickly 
and be substantially correct.” 

“Yes,” Mr. Sunny replied, “but 
they are mighty good men and 
please remember they are loaned for 
a short time only, and you must 
send them back.” 


Neither the accountant, Mr. 
O’Brien, nor the engineer, Otto E. 


Osthoff, went back permanently to 
G-E. The firm of H. M. Byllesby & 
Co., engineers, was organized, and 
they went in as partners. 

Then followed years of hard work, 
raising capital, building numerous 
electric and gas properties, staking 
everything on the growth of cities 
and the quality of management, en- 
gineering, public relations policies 
and business development. 

As time went on, capital to build 
plants for the utility services need- 
ed by growing cities and towns be- 
came an important problem. The 
Byllesby firm entered investment 
banking and succeeded in financing 
its enterprises, with assistance of 
other investment banking houses. 
This part of the business is carried 
on under the name of H. M. Byllesby 


WANTED 


By a long established national 


class magazine 


AN ADVERTISING-SALES MANAGER WHO 
HAS BEEN EARNING $10,000-$15,000 A YEAR 


Probably employed at pres- 
ent, because he is one of 
the top men in his field. 


Earning now at least 
$10,000 — and able to 
prove it. 


Selling the biggest national 
accounts—because he 
knows advertising, sales 
and merchandising. 


* Complete charge of the 
advertising and sales de- 
partment. 

e 


Full cooperation in the ex- 
ecution of whatever poli- 


considered. If you are net 
time applying. 
ground. 


The man who will fill this position is: 


That man we will give: 


Only those possessing the foregoing qualifications will be 
Applications should include complete back- 


They will be treated in confidence and references 
will be investigated only after personal interviews. 


BOX 823, ADVERTISING AGE 


* Well-known and respected 
among advertising agen- 
cies, 


Equipped with a social and 
business background that 
will get him in wherever 
he sets his mind to go. 

Experienced in organizing 
a two-fisted sales staff and 
showing them how to sell. 


cies and practices he can 
prove are most effective. 


* A drawing account and 
commission in keeping 
with his $10,000-$15,000 
earning capacity. 


so equipped don’t waste your 


ARISTOCRAT IN TELEPHONE COPY 


Ilustration by Frederick Bradley used in newspaper campaign by New York 
Telephone Company through Batten, Barton, Durstine & Osborn. 


& Co. 
concentrated in 
Electric Company. 
In 1924, following the death of Col. 
Byllesby, Mr. O’Brien was named 
president of H. M. Byllesby & Co., 
and S. G. and E. 

In 1910, eight vears after founding 
of the Byllesby organization, the 
utilities it had acquired were 
grouped under Standard Gas & Elec- 
tric Company. 


Standard Gas & 


Hodge in Charge 


Eight years later, the Byllesby En- 
gineering and Management Corpora- 
tion was established, as a subsidiary 
of S. G. & E., to assist utility sub- 
sidiaries to operate efficiently and 
develop new business. 

William H. Hodge, who had been 
with the Byllesby interests for many 
years, was placed in charge of the 
sales and advertising. department of 
Byllesby Engineering and Manage- 
ment Corporation, a department in 
whose development Mr. O’Brien was 
active. Mr. Hodge was made a vice- 
president of this subsidiary in 1927. 
All advertising of members of the 
S. G. & E. group comes to Byllesby 
Engineering and Management Cor- 
poration, for supervision of copy. 
The company also acts as an ex- 
change for advertising ideas. Last 
fall, the company became a service 
company owned by S. G. & E. com- 
panies. 

“Byllesby Management,” published 
for Byllesby executives, is one of 
the publications of the Byllesby En- 
gineering and Management Corpora- 
tion. Methods of building new resi- 


dential and commercial business, 
and news of utility activities, are 
presented. 


Until a few years ago, Mr. O’Brien 
served as president of each of the 
S. G. & E, companies, then assumed 
a position on the board of directors 
of each. 


Concerning the objectives of direc- 
tors of electric light and power com- 
panies, Mr. Byllesby once said: 

“First we must build and improve 
physical properties and corporate 
and operating organizations so as to 
obtain the greatest efficiency and 
lowest costs; second, we must sell 
electricity at the lowest rates which 
will enable earnings sufficient to ob- 
tain more and more capital for con- 
struction; third, we must obtain all 
the business possible on our lines in 
order that the volume will enable 
progressive rate reductions. 

“This cycle of operations, 


price service to the 


things considered—and _ will 


cate public ownership.” 
Mr. O’Brien 
daughter, Mrs. 


sisters. 


heart attack 
urday. He _ had 


in California. 


later with S. 
general 
branch. 
went to 


He _ retired 
Buffalo, 


New York, Aug. 


is survived 
Katharine J. 
baugh, and four brothers and three 
Funeral services were held 
at Holy Name Cathedral today. 


manager of the 
in 1927 
where he founded 
the Buffalo Construction News with 
his son, Oliver Comstock. 


Public utility functions are|the best answer to those who advo- 


by 


William J. Comstock, 
Publisher, Dies at 66 


Buffalo, N. Y., Aug. 11.—William 
J. Comstock, 66, president of the 


Buffalo Construction News, died of a 
at his home 
returned Friday 
night after a stay of eight months 


here 


Mr. Comstock entered the wall 
paper business in 1888 at Lincoln, 
Neb. He was with National Wall 


Paper Company for many years, and 
A. Maxwell & Co. 


New 


Bender, Former U. P. 
Executive, Passes 
11.—Robert J. 


his 
Car- 


Sat- 


as 
York 
and 


a 
7 


weekly newspaper of the Syracuse 
Catholic diocese, died recently. 

Prior to his connection with the 
Catholic Sun, Mr. McIntyre had 
served as circulation manager of th. 
Worcester, Mass., Telegram and of 
the New Haven, Conn., Register, pe. 
was the first circulation manager of 
the Syracuse Herald, and later serye, 
as its business manager. 


Exposition Head Dies 


Dallas, Tex., Aug. 11.—William 4 
Webb, general manager of the Texa. 
Centennial Central Exposition, dieg 
Sunday following a stroke Saturday 
night. 


Car Crash Kills Baker 


Fredericktown, Mo., Aug. 11— 
Phillip H. Baker, 72, president of 
Baker Paper Company, St. Louis, was 
killed Sunday and his wife was seyj. 
ously injured when their automobile 
plunged over a ditch near here ang 
hit a tree. 


Tuthill Taken 


Sheboygan, Wis., Aug. 12.—Harry 
Stocks Tuthill, 59, president of the 
Commercial Engraving Company and 
former business manager of Electri. 
cal Review, died Aug. 9 in a local 
hospital after a week’s illness. He 
is survived by a son, Harry S. Tut. 
hill, Jr., Chicago. 


M-G-M Will Put 
Three Millions 
Back of Films 


New York, Aug. 12.—Metro-Gold- 
wyn-Mayer will expend more than 
$3,000,000 for advertising its films 
this year, according to Donahue & 
Coe, agency in charge. Magazine 
and newspaper appropriations are 
being increased 10 to 15 per cent, 
while outdoor advertising will run 
between $800,000 and $900,000. 
M-G-M has completed its first full 
season of national posting. Adver-. 
tising of “The Great Ziegfeld” was 
put on the boards about May 1. 
Other pictures which have been 
posted are “San Francisco” and 
“Suzy,” while posting is also con- 
templated for “Gorgeous Hussy,” 
“Romeo and Juliet” and _ probably 
“Good Earth.” 

Coverage in the more populous 
territories will be increased as a re- 
sult of checking sales by branch of- 
fice teritories. A number of larger 
cities have been added to the list. 
According to the plan worked out 
by Howard Dietz, director of adver- 
tising and publicity for M-G-M, post- 
ing will be scheduled for three 
weeks prior to the opening of each 
picture. 


Dent New Head of 


Bender, 46, former vice-president and 
general news manager of the United 
Press, died here Sunday. He had 
been in failing health for more than 


RCA Department 


Ellsworth C. Dent, former chief of 
the motion picture division of the 


I be- 
lieve, will give the best and lowest 
public—all 
prove 


a year. 


with the Springfield, 


lisher. 


national News 


Automobile 
Age, 

Motor 
recently. 


Automotive 


solicitor for 


E. F. McIntyre, of 


F. 


William Ralph, of 
Chilton Company, Dies 


iil, 


Trade Journal, 
Industries, 
World Wholesale, died here 


subscription 


Mr. Bender was born in Galesburg, 
Ill., and began his newspaper career 
Evening 
News, of which his father was pub- 
In 1913 he joined the United 
Press, after a short time with Inter- 
Service. 


Atlantic City, N. J., Aug. 11— 
William I. Ralph, vice-president of 
the Chilton Company, publisher of 


Motor 
and 


Mr. Ralph entered the automotive 
publishing field as a 
Automobile in 1899. 


Catholic Sun, Taken 
Syracuse, N. Y., Aug. 11—Edwin 
McIntyre, 52, for 10 years vice- 
president and manager of the Syra- 
cuse Printing and Publishing Com- 
pany, publisher of the Catholic Sun, 


United States Department of Interior, 
has been named director of the RCA 
Victor educational division, Thomas 
F. Joyce, advertising and sales pro 
motion manager, has announced. Dr. 
Frances E. Clark, who pioneered the 
idea of using phonograph records for 
teaching music appreciation in the 
schools, has been named director 
emeritus. 

The division will expand its activ: 
ties to promote greater use by edt 
cators of phonograph records, souté 
motion picture projectors, centralize 
sound distribution and communicé 
tions systems, ete. 


Albert Perry Joins 
Case-Hoyt Corporation 


Albert D. Perry, assistant vice 
president and advertising director 
Union Trust Co., Rochester, N. 
has resigned to take charge of tl 
merchandising and dealer promotio® 
department of Case-Hoyt Corporatio? 
Hermon L. Underhill, assistant V° 
president, takes over his post * 
Union Trust Co. 

Mr. Perry at one time was me" 
chandising editor of Bakers Revie™ 
and Refrigerating World, and aftel 
war service became copy chief ® 
Collins Advertising Service, Phila 
delphia. 
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3 MAIL ORDER 
FIRMS JOIN ON 
MAGAZINE COVER 


Get “Happy Medium’ Space 
with Color 


Chicago, Aug. 138.—An effort to 
reach a “happy medium” for mail 
order magazine space in color moti- 


yated novel use of a tri-panel ad- 
vertisement by three mail order 
companies taking the inside back 
cover of the September issue of 
Pictorial Review. 

The idea back of the coupon co- 
operative presentation was ex- 
plained today by Mason Warner, 
head of the advertising agency bear- 
ing his name, who placed the copy. 
The Chicago Mail Order Company, 
Kalamazoo Stove Company, Kala- 
mazoo, Mich., and Olson Rug Com- 
pany, Chicago, co-operated in the ad- 
vertisement. 

Under a co-operative headline 
urging women purchasers to shop by 
mail from the participating com- 
panies, the paneled copy in four col- 
ors carried individual coupons. It 
is believed to be the first time mail 
order concerns have joined in such 
an effort and the first time such a 
division of copy on a major maga- 
zine cover has appeared. 


Most Effective Space 


The presentation solved the prob- 
lem of procuring the most effective 
space with color, according to Mr. 
Warner, and merged advantageously 
the experiences and objectives of 
the individual companies. Their ex- 
perience had indicated that the most 
effective space on a basis of inquiry 
returns per dollar was more than a 
column and under a half-page. 

Efforts of the Olson Company in 
color advertising in the spring occa- 
sioned a desire to repeat the move, 
he said, at the same time confining 
space usage to the most effective 
point. 

The Kalamazoo company was de- 
sirous of expanding use of women’s 
magazines with a new approach 
made possible through the color and 
preferred space combination while 
the Chicago Mail Order Company 
likewise was anxious to extend pro- 
motion with an unusual effort in the 
women’s field. 


Demand One Plate 


The magazine stipulated that one 
plate be presented and the order 
come from one agency. With the 
Warner agency representing the 
Olson Rug and Chicago Mail Order 
companies, Fulton, Horne, Morrissey 
Company, Chicago, agency for the 
Kalamazoo company, co-operated in 
Presenting the copy through War- 
ner, 

Costs of the one-third page panels 
in four color ran Slightly less than 
4 half-page in black and white. The 
half-page black and white cost is 
$3,600. The three companies com- 
bined paid $9,500 for the four-color 
Cover or $3,166 apiece. 

Plans are being made, Mr. Warner 
Said, for presentation of a four page 
‘olor magazine insert by a group of 
mail order companies in the near 
‘uture, with a postal reply card in- 
cluded. Four companies will co-op- 
“rate in the insertion, with three al- 


will begin marketing a totally 
ney (lomestic product, in addition 
it oe I rish whiskies, prior to Oct. 1. 
‘ Will be “an entirely new concep- 
tan _ in whisky, and will be pro- 
shred in association with National 
‘Vers Products Corporation. 


C happle Ueee ABC 


John B. Chapple, candidate for 
he nor of Wisconsin on the Repub- 
‘n ticket, inaugurated his radio 


new 


( ~~ 

fre ee Aug. 13, when he gave the 
Wis °F a series of speeches over 
usin stations of Affiliated 


‘asting Company. 


New Advertising 
Medium Planned 


by Democrats 


Washington, D. C., Aug. 13.—Use 
of advertising as a means of raising 
needed funds is undoubtedly being 
carried to unprecedented lengths in 
the current presidential campaign. 
Much comment arose over the con- 
vention souvenir book of the Demo- 
crats, in which large business en- 
terprises including brewers and 
distillers bought advertising space. 

The Republicans published a simi- 


lar book, with advertising from the 


same sources, but on a much smaller 
scale. 

Now the Democratic Congressional 
Campaign Committee is publishing 
the “Democratic Register” for which 
advertising is being solicited at the 
rate of $700 a page. 

Republicans declare the enterprise 
is a violation of the corrupt prac- 
tices act, in that the advertisements 
are nothing more than campaign con- 
tributions. As a result there may 
be a showdown as to how far the use 
of advertising as a means of raising 
campaign funds can be carried. 

Advertising in the “Register” is 
being handled through Baron Tren- 
ner, head of a Philadelphia adver. 
tising agency. The story of the 
enterprise leaked out when Trenner 


inserted the following advertising in 
a Baltimore paper: 

“Government publication requires 
services exp. advertising canvassers; 
little or no resistance; liberal com- 


mission; leads and assistance fur- 
nished. Apply Democratic Congres- 
sional Committee, Lord Baltimore 


Hotel, Monday, between 1 and 4.” 
The book is not a Government pub- 
lication, but purely a committee ven- 
ture. Overzealousness by the adver- 
tising agency and lack of familiarity 
with the law and ethics surrounding 
such projects were given as an ex- 
cuse for the advertisement when the 
Republicans rose up in wrath. 
Charles S. Hayden, who is in 
charge of the book for the committee. 
said that some 105,000 copies are tc 


be published and distributed free, 
200 to each Democratic nominee for 
the House and Senate. The book, he 
explained, will carry pictures and 
biographical sketches of the candi- 
dates. It is due from the presses 
around Oct. 1. 


Doherty in New York 

James M. Doherty, Jr. has joined 
Chain Store Age, New York, to do 
special work on the drug and gen- 
eral merchandise editions. He was 
formerly advertising manager of 
Toilet Requisites, and more recently 
with Northam Warren Company. 
Jack Tucker of the production de- 
partment of Chain Store Age has 
been appointed to the New York sales 
staff. 
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IN REDBOOK: The character of the 


play and the quality of the players determine the 
audience. That fact is inescapable. It applies also 
to magazines. Some appeal only to men—some to 


women—others to both. 


Were the editor of Redbook personally to in- 
vite his readers to open the magazine each month, 
he could not select them more carefully than he does 
by the stories and articles he runs. Redbook appeals 
equally to men and women, but its readers are a 
group apart. They number 1,000,000 families. But 
they are 1,000,000 who care for authors of quality. 


There can be no doubt about their mental alert- 
ness, their good taste, their intelligence. 

And there is no doubt about their economic 
stability, either. Without launching into any welter 


of statistics, the average yearly income of these 


families is $4156—the average of America is about 
one-third that. They are forward-looking, money- 
making families, growing and spending. 

Each month 1,000,000 men and women gather 
in the Redbook arena. Each month the show is on. 
Perhaps your product belongs in that show! You 
can put it there for $2.48 per thousand circulation! 


AUTHORS OF QUALITY WRITE FOR REDBOOK: |. A. R. WYLIE, PEARL S. BUCK, CARL SANDBURG, FRANK R. ADAMS, 
HUGH WALPOLE. A FINE SHOW SELECTS A FINE AUDIENCE. ADVERTISE TO YOUR BETTER CUSTOMERS IN REDBOOK. 
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ADVERTISING AGE 


August 17, 1936 


Tucker, House Given 
Posts at Centennial 


Merle Tucker, director of radio 
publicity for Texas Centennial Cele- 
brations, has resigned to take a simi- 
lar post with the Fort Worth Fron- 
tier Centennial. Mr. Tucker was at 
one time production manager of 
Southwest Broadcasting System. 

Boyce House, of the Fort Worth 
Star-Telegram, has been named 
assistant to Harry Connelly, director 
of publicity for Fort Worth Frontier 
Centennial. 


Teaches Illustration 


of Men’s Fashions 


A course in men’s fashion illustra- 
tion will be launched Sept. 30 by the 
American Academy of Art, Chicago. 
It will be given at night for 12 
weeks. 

Joseph Bierman, well-known artist, 
will be the instructor for the course, 
said to be the first of its kind. 


Register Names Mid-South 


With the consolidation of the Daily 
Register and the Daily News, Clarks- 
dale, Miss., Mid-South Dailies, Mem- 
phis, Tenn., have been appointed 
national representatives of the com- 
bined papers, published as the Daily 
Register. 


Murray with Budd 
Mal Murray has joined John Budd 
Company, New York, publishers’ rep- 
resentatives. He was recently with 
Messenger of the Sacred Heart, New 
York, and previously a space buyer 
for Erwin, Wasey & Co. 


Plan Clothes Copy 


Chester Barrie Clothes, and Simon 
Ackerman Clothes, Inc., both of New 
York, will conduct a fall advertising 
campaign, through Alfred J. Silber- 
stein, Inc. of that city. 


Express Moves Maas 
American Express Company, New 
York, has appointed A. L. Maas as 
assistant sales manager, with head- 
quarters in New York. He was 
Philadelphia district manager. 


Petersen Resigns 
H. C. Petersen has resigned as 
secretary of National Association of 
Retail Grocers, Chicago. No succes- 
sor has been appointed. 


Retail Lineage 
Continues Gain 
in Newspapers 


Chicago, August 13.—Another gain 
in retail lineage over 1935 is regis- 
tered for the 24th consecutive week, 
the ADVERTISING AGE index of retail 
activity shows. 

During the week ended August 8, 
the newspapers in 66 major cities 
reporting to ADVERTISING AGE carried 
a total of 14,421,121 lines of display 
advertising, compared with 12,679,- 
788 lines during the corresponding 
week of 1935. This is an increase of 
1,741,333 lines, or 13.8 per cent. 

The total volume of retail display 
advertising carried by all papers in 
the cities measured for the year to 
date is 524,363,762, compared with 
497,133,880 last year, for a gain of 
27,229,882, or 5.5 per cent. 

The record of cities measured, 
showing percentage of gain or loss 
from last year for each week since 
the beginning of the year, follows: 


Per Cent 
Difference 
i 


Week Ending 
January 4 
January 11 
January 18 
January 25 ...... 
February 1 
February 8 .... 
February 15 
February 22 
February 
March 7 
March 14 
March 21 
March 
April 4 
April 11 
Aprl 18 
Aprl 
May 
May 
May 1 

May 23 ... 
May 3 
June 
June 13 
June 
June 
July 4 
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Detailed figures for each of the 
cities measured is given in the tab- 
ulation which appears on this page. 
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Doing the Job 
TOGETHER 


I HESE two daily newspapers tell the advertiser's story to six con- 


tiguous Illinois cities. 
market of 84,813 people. 


For advertiser consideration they cover one urban 


The Dispatch and The Argus each covers its own particular section 


of this urban area. 


Thus protecting the advertiser against duplication. 


But together they do the job so well that 97% of the families in the 
Moline-Rock Island area are readers of either The Dispatch or The Argus. 
Families that today are benefitting from an employment boom that ex- 


ceeds even the high of 1929! 


57.1% of ABC “Tri-City” Zone 
Population lives in Rock Island-Moline 


Rock Island-Moline, Ill., comprise the Illinois slice (57.1%) of the Tri-City 
consumer “‘pie’—the other part (42.9%) is Davenport, Iowa, on the opposite side 


of the Mississippi River. 


Total ABC “City” zone population is 148,332. 
live in the Rock Island-Moline urban 
(42.9%) live in the Davenport urban area. 


(57.1%) 


dominates this market. 


Of this total, 84,818 people 
area. The remainder, 68,519 
No one city—NO ONE NEWSPAPER, 


Only two newspapers, The Argus and The Dispatch, are 


most profitably employed to reach the larger portion (57.1%) of the ABC “City” 


zone area of 148,332 people. 


And they give 97% COVERAGE, without duplication! 


The 
Motine DISPATCH 
The , 
Rock IsLanp ARGUS 


National Rep, THE ALLEN-KLAPP-FRAZIER CO., Chicago, St. Louis, Detroit, New York 
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Index of Retail Activity in Important 


Markets 


(Copyright, 1936, by Advertising Publications, Inc.) 


% Gain % 


Gain 


32-Week 32-Week 32-Week or Loss or Loss 

Period Period Period 1936 1936 Week Week % 
Ended Ended Ended over over Ended — Ended Gain or 
City Aug. 12,1933 Aug.10,1935 Aug. 8, 1936 1933 1935 Aug. 10,1935 Aug.8,1936 Logs 
rn 311,653 9,712,169 m $43 252,238 274,358 tay 
oN Tahaan 3237801 9'056,138 " +10.1 248,780 305,802 + 29g 
Birmingham, Ala. ....  .++++-- 7,027,650 7,962,094 vee. 13.3 180,866 201,782 +116 
Boston, Mass. ......++> 10,256,756 11,872,736 11,965,402 +16.7 +0.8 314,355 346,846 +10.2 
Bridgeport, Comm.......  «+seeees 6,715,080 7,143,172 onde + 6.4 202,384 a7e382 —~3.7 
re is eeuesne es 7,014,784 9,870,694 9,714,700 + 38.5 —1.6 233,772 270,228 +15.6 
Eh RE cece 2,421,500 2,426,545 $0.2 64,590 67,709 +48 
OR SS et rar ee 2,814,784 3,009,468 es +6.9 71,190 96,810 +35.9 
Chattanooga, Tenn. 3,070,177 4,527,886 4,168,818 + 35.6 —1.9 110,391 111,102 +06 
Chicago, Ill. ....--e+-- 14,392,651 16,484,043 18,006,508 + 25.1 +9.2 376,593 493,670 +311 
Cincinnati, O. .....0+. 8,810,111 9,759,291 10,084,790 +14.5 + 3.3 245,209 269,951 +10.1 
Cleveland, O. .......+++ 8,617,564 10,780,721 11,851,441 +375 +99 263,635 333,699 +266 
Dallas, Tex. ........+++ 9,053,445 11,282,672 12,233,462 +35.1 +84 309,835 315,735 +13 
tg yee 7,254,226 8,453,430 8,153,846 +124 —3.5 197,820 209,384 458 
Denver, COO, «i soennes 5,237,372 6,184,640 6,086,416 +16.2 —1.6 183,465 163,545 —10.9 
7s Moi “gerrrrer 3,304,310 3,826,386 7,876,040 +1738 +13 95,501 124,957 +308 
ow hg hy 8,843,936 12,395,464 12,731,527 443.9 +27 282,163 267,674 —5] 
Erie Pa. wht idaeeeees Sees 4,262,244 4,285,822 eee +0.6 120,120 123,704 +2.9 
Evansville, Ind. ....... 5,034,540 7,206,878 7,915,656 +57.2 +98 195,538 223,804 +145 
Fall River, Mass, ..... .-ss-+e: 1,946,280 2,102,962 cece 82 43,760 56,029 +28.9 
Plint, Mion. ...ccccsces 3,623,339 5,112,492 5,531,458 +52.7 +8.2 122,486 154,938 + 26.5 
Rh BENE seadeeks ass 2,189,768 3,163,679 3,674,834 +67.8 +16.2 82,194 97,104 +181 
Grand Rapids, Mich. ... 3,852,912 5,378,698 5,471,882 + 42.2 +1.7 127,694 162,222 +191 
Greenville, S. C. .....-+. 2,775,767 3,751,533 3,617,550 +30.3 —3.6 95,998 127,608 +32,9 
Houston, Tex. ......-- 6,587,428 7,738,570 8,545,837 +29.7 +10.4 223,734 261,240 +16.8 
fanapolis, Ind. .....  csceceee 9,897,973 10,476,533 +5.8 228,509 308,889 +2352 
cae Ge ' y asian 1,343,715 1,477,698 +9.9 31,905 30,977 —29 
Kansas City, Ee 1,105,349 1,317,855 1,461,747 +32.2 +410.9 39,676 43,092 +86 
ein TOO s6i.is  sneebbas 5,322,216 5,901,547 we +22 132,671 184,905 +394 
Little Rock, Ark. ..... 4,324,572 5,676,388 5,772,401 +33.5 +1.7 144,536 224,630 +655.4 
Cs M, ccaecssess cabeents 6,212,290 6,106,604 1 —I.7 114,926 99,106 —i38 
Manchester,  - ew 1,719,072 2,156,973 2,132,641 + 24.1 —1.1 50,872 83,786 -++64.7 
Memphis, Tenn. ...--.- cesseees 6,667,038 6,739,492 ok och +1.1 187,572 229,726 +225 
Milwaukee, Wis. ......- 7,754,665 7,747,741 8,807,963 +13.6 +13.7 174,835 243,520 +39.3 
Minneapolis, Minn. 7,763,298 8,432,846 9,082,750 +16.9 +7.7 223,962 255,703 +14,2 
Moline-Rock Island ... 3,781,162 4,586,824 5,125,850 + 35.6 +11.8 110,320 157,696 + 42.9 
New Bedford, Mass..... 1,616,650 1,922,816 1,954,974 + 20.9 +1.7 52,570 61,460 +16.9 
New Orleans, La. ...... 0 .+s+see- 10,877,285 11,679,704 serum 279,907 334,233 +194 
Now York, N.Y. ..cccee eovevces 33,586,670 37,939,419 ‘ +12.9 838,746 987,473 +17.7 
PPoowion, BE. ZT. ccccess sevvcvne 4,213,303 4,118,668 —2.2 96,517 84,763 —12.2 
ccs bas 0004s 5,723,536 5,937,498 nee +3.7 166,488 187,866 +128 
Ts ceawebes 4,453,537 4,576,094 ee - aan 154.960 128450 —171 
Oklahoma City, Okla... ......+. 6,184,269 6,700,257 eae 160,678 167,440 +42 
POSER, Bits cc cdeciceves “eesevess 6,634,745 6,564,120 ‘neu —1.1 177,594 163,632 —7.9 
Philadelphia, Pa. ...... ss... 16,604,252 17,013,560 cone RS 399,259 423,482 +61 
Phoenix, Ariz. .......- 4,022,018 4,445,501 7,552,524 Fit. ©6354 97,230 135,898 +398 
Pitteburgh, Pa. ....+¢. 13,414,604 14,167,484 13,707,700 +2.2 —3.2 370,482 401,408 +8.3 
SE GR caniide’ seugenes 6,261,552 7,071,938 omnes 46 SED 161,784 210,168 +29.9 
Providence, R. I. ...... 6,885,532 8,176,590 8,026,924 +16.6 —1.8 207,698 192,617 —T.3 
ES ie er eee re eo 7,044,982 7,817,544 Da +10.9 196,308 226,030 +15.1 
Rochester, N. Y......- 8,777,784 10,735,873 10,968,320 F249 +2.2 308,801 309,256 +01 
Sacramento, Cal. ...... 4,098,503 6,106,811 6,556,238 +59.9 +7.4 157,290 154,074 —20 
San Antonio, Tex. .....  ........ 3,368,388 4,014,156 wees | $9.2 89,474 107,751 +20.4 
San Diego, Calif. ...... 7,454,020 7,858,612 8,438,586 +13.2 +7.4 258,146 303,324 +175 
San Francisco, Calif. .. .......-. 8,558,368 9,422,907 , +10.1 252,154 317,099 +258 
2 8! Sere 5,029,318 5,284,584 ras $5.1 144,851 154,954 +69 
Spokane, Wash. .......  ...+.0+- 3,938,967 4,352,019 wees 10.5 112,602 126,700 +125 
St. Louis, Mo. ........ 9,062,865 10,387,035 10,929,245 +206 +5.2 214,095 264,920 +23.7 
i WE Pe chicas en .0 asthe 7,130,301 7,797,928 pag +9.4 172,476 211,406 +226 
i. i a reer ee ee 7,304,223 7,518,435 + 2.9 191,240 196,937 +2.9 
Tacome, Wash. ........  -s.++--- 3,414,645 7,104,029 ca See 92,260 116,788 +266 
cy: a) eee 3,084,018 3,895,964 3,592,626 +16.5 —7.8 84,322 102,690 + 21.8 
Toronto, Ont., Can. 12,064,606 13,807,533 13,220,045 + 9.6 —4.3 280,169 280,380 +01 
Washington, D. C. . 14,362,030 21,652,591 24,217,954 +68.6 +11.8 511,544 631,423 +23.4 
Worcester, Mass. ...... 5,771,806 7,583,525 7,704,118 +33.5 49.6 185,805 200,774 +8.1 
SOGRMIOWG. Gh kbecexe wav eanes 6,186,540 6,167,485 —0.3 180,243 130,830 —27.4 
ROU 43340 0s400 506s 226,981,640 497,133,880 524,363,762 +5.5 12,679,788 14,421,121 +13.8 


Coming 
Conventions 


Aug. 24-28. Annual convention of 
Photographers Association of Amer- 
ica at Stevens Hotel, Chicago. 


Aug. 31-Sept. 2. Annual convention 
of Advertising Distributors Associa- 
tion at Royal York Hotel, Toronto. 


Sept. 13-16. Annual meeting In- 
surance Advertising Conference at 
Biltmore Country Club, Rye, N. Y. 


Sept. 14-17. Annual convention Fi- 
nancial Advertisers Association at 
Nashville, Tenn. 


Sept. 15-16. Annual convention Na- 
tional Publishers Association at 
Whiteface Inn, Lake Placid, N. Y. 


Sept. 18-20. Annual convention of 
Photo-Lithographic Industry at At- 
lantie City. 


Sept. 19-20. Intercity conference of 
women’s advertising clubs at Mil- 
waukee. 


Sept. 27-30. Annual meeting of 
Mail Advertising Service Association 
in Cincinnati. 


Sept. 28-30. Annual meeting United 
Typothetae of America in Cincinnati. 


Sept. 28-29. Boston Conference on 
Distribution at Hotel Statler. 


Sept. 28-Oct. 2. Second annual At- 
lantic Coast Premium Exposition at 
Hotel Astor, New York City. 


Sept. 30.-Oct. 2. Annual conven- 
tion Direct Mail Advertising Associa- 
tion at Netherlands-Plaza Hotel, Cin- 
cinnati. 

Oct. 1-3. Annual convention Ameri- 
can Photo-Engravers Association at 
Hotel Statler, Boston. 


Oct. 5-7. Annual conference Na- 
tional Industrial Advertisers Associa- 
tion at Benjamin Franklin Hotel, 
Philadelphia. 


Oct. 6-8. Annual convention Out- 
door Advertising Association of 
America at Traymore Hotel, Atlantic 
City. 


Oct. 8-11. Annual meeting Associa- 
tion of National Advertisers at the 
Greenbrier, White Sulphur Springs, 
W. Va. 


Oct. 13-14. Fall meeting Inland 
Daily Press Association in Chicago. 


Oct. 15-16. Annual meeting Audit 
Bureau of Circulations at Hotel Ste- 
vens, Chicago. 


Oct. 19-21. Annual convention, Ad- 
vertising Typographers of America 
at While Sulphur Springs, W. Va. 


Nov. 12-14. Annual meeting Life 
Advertisers Association at Edgewater 
Beach Hotel, Chicago. 


Nov. 18-20. National 
Trade Convention in Chicago. 


Foreign 


Shipping Management 


to Harris, Hoffman 


Breskin and Charlton Publishing 
Corporation, New York, has sold 
Shipping Management to Sylvan Hoff: 
man, president, and Lawrence S. 
Harris, vice-president, of Harris-Fox-: 


Hoffman Corporation, New York, 
which publishes American Roofer, 


Black Fox Magazine, and Beach and 
Pool, The magazine is being pub- 
lished by a new company known as 
Shipping Management, Inc. 

Charles A. Breskin will continue 
as editorial director, with Breskin 
and Charlton Publishing Corporation 
retaining an interest in the publica- 
tion. Earl K. Collins, of Harris-Fox- 


Hoffman Corporation, will be man- 
of 


aging editor 
ment. 


Shipping Manage- 


Foreign Trade 
Business Gain 


Cited by Nichol 


Quebec, Aug. 14.—Revival of inter- 
national trade through conclusion of 
numerous trade treaties by the 
United States was cited here today 
by Frederick W. Nichol, vice-presi 
dent and general manager of the In 
ternational Business Machines Cor 
poration, New York, as “one of the 
most promising indications of con 
tinuing business improvement.” 


Will Tour Europe 


Mr. Nichol, an official of the Amer: 
ican Foreign trade council and ac 
tive in numerous other foreign trade 
organizations, sails from here tomor: 
row for a tour of Europe, planning 
to conduct a series of sales meetings 
on the Continent. 

“Our business so far this year has 
been at the highest rate in the com 
pany’s history,” he declared, “and 
the outlook continues favorable. 

“Imasmuch as International Busi: 
ness Machines Corporation serves 
the whole gamut of American ané 
Canadian business, industry, finance 
and government, its present activity 
is barometric of improved world 
wide business conditions.” 


Named by Photo-Modes 


Photo- Modes, Ine., Indianapoll§ 
has named Pettinger-LaGrange, Ine, 
of that city to handle its advertisi2é 
Harry L. Bird is the account exec! 
tive. This company, which produce 
photographic enlargements for 
partment stores and other lines = 
business, recently moved into its new 
studio at 1221 N. Pennsylvania St- 
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“a of Advertisin span lige 
+26.6 | 4 The first article in the series, by 
ies bs —_— Arthur Brisbane, appeared in the 
+234 Be New York Aug. 13.—The Adver- Advertising Almanac for September. 
+3 Svising Almanac, 316 West 57th The October issue of the Almanac 
—*'" [HRtreet, has announced a new plan to| Will carry an article by Albert D. 
+138 [Mdvertise advertising. The plan, Lasker, president of Lord and 
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iready has won the co-operation of In this article Mr. Lasker pin tt 
Juany leading newspapers, is to have| “Advertising is Salesmanship-in. 
- Meaders in American industry write | Print. Those five words, which in 
in MPrticles on advertising from their the last three decades have become 
Moint of view as practical business | 8° familiar to advertising ears, still 
hol Been. hold the golden key to advertising 
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Reprints of these articles are sold | SUCCESS. — . 
ht cost to any newspapers which de- grained in everyone who practices 
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ision of PeoMMunities. The object of the cam-|5imple and clear as their meaning 
ar aign is to promote a better under-| iS there are times when the basic 
y pees salesmanship of advertising is over- 
e to looked.” 
ce-presk Many other prominent business 
the In BOOM leaders have consented to partici- 
wy pate in writing this series of pages. 
2 of te t 4 The Advertising Almanac goes 
of con: igges since 1929 to 4,000 retail executives each 
it. ; . month, but in addition to this circu- 
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1e Amer @ $600,000 Expansion in General | newspapers. 
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; fall Chevrolet production. 
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F @ $177,480 in Private construction| sales and production manager of 
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ed, “and 5 ster eprouates ee ae Before joining the Shepard sta- 
able. % hiss: "ae prairensed gine ‘s Peng | tions, Mr. Voynow was a member of 
1al Busi Py aoe — the production department of WLW, 
n serves ‘| © Construction UP 50% in Fort At-| Cincinnati. He is a brother of Ed- 
ican and bs kinson; building increases in| Ward Voynow, vice-president of Ed- 
, finance Fy other towns covered by the| Ward Petry Co., recently signed to 
t activity 4 3azette. Railroads ship 20%,| represent the Yankee Network for 
da world FF more building materials. five years. 
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Schrafft Gets Movie 


Castle Films have produced a 
sound motion picture for W. F. 
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CENTRE SQUARE at LEHNS COURT, EASTON; PENNSYLVANIA 


CHAINS LOOSE 
BOLTS ON TAX 
IN CALIFORNIA 


Seek Public Support at Near- 
ing Referendum 


Los Angeles, Calif., Aug. 13.—With 
a stiff battle looming on the Califor- 
nia chain store tax referendum, 
representatives of the chains are in- 
tensifying their efforts today to 
defeat the measure passed by the 
1935 legislature. The referendum is 
to be held in conjunction with the 
general November election. 


Petition Halts Tax 


Meantime independents, seeking to 
uphold the tax, have been spurred 
by a $5,000 contribution from the 
National Association of Retail Gro- 
cers for campaign purposes. The 
contribution was the first move by 
advocates of the tax toward a con- 
certed public appeal in the state and 


gave further significance to the Cali- 


fornia vote as a test of sentiment 
nationally on such taxation. 

The tax was halted shortly before 
it was to become effective last year 
by an initiative referendum under 
the California law which enables the 
calling of a referendum by petition 
of 3 per cent of the voters. 


Seek Public Support 


With the referendum nearing, the 
chain stores have already launched 
vigorous efforts toward procuring 
public support to uphold the referen- 
dum action. 

The principal activity of the chains 
currently is a weekly radio program 
titled, “The California Hour,’ with 
a definite appeal to community pride 

Centering on amateur talent re- 
cruited from metropolitan areas, the 
program includes weekly prizes with 
a build up for capital prizes to be 
awarded later on an_ elimination 
basis. 

Essay Contest Held 


An essay contest also has been 
sponsored by chains throughout the 
state offering $1,500 in prizes for the 
best short essays on “Why I Buy in 
Chain Stores.” 

The chains’ appeal to voters on the 
radio program is confined to brief 
announcements of their desire to be 
good neighbors and make living 
easier and more enjoyable. The point 


is stressed that 90 per cent of chain 
stores in California are California 
owned. 

Backing this good will and vote- 
luring radio effort, newspaper adver- 
tisements of the Safeway Stores have 
devoted considerable space to plug- 
ging the presentation. The radio 
program is signed on the air as spon- 
sored by “California Chain Stores,” 
with no individual companies men- 
tioned. 

Further indicative of the hot bat- 
tle portending was the appeal made 
at the NARG convention by W. D. 
Hadeler, secretary of the California 
Retail Grocers and Merchants Asso- 
ciation, who urged associations ip 
other states to aid the Californians 
in their efforts to uphold the tax. 


NBC Will Take Over 
KYW September 1 


National Broadcasting Company 
will take over the program and sales 
management of KYW, Philadelphia, 
effective Sept. 1. The station, owned 
by Westinghouse Electric and Mfg. 
Co., has been operated by the Levy 
Brothers since its removal from 
Chicago in 1934. 

Leslie Joy, who has been in Phila- 
delphia as NBC coordinating officer, 
becomes station manager. James 
Begley will continue as program 
manager, and Ralph Sayres as sales 
manager. 
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G TO SPORTS AFI 


SPORTS AFIELD, 
AND DO you KNOW 
THAT THAT'S FROM 
TWO TO FOUR TIMES 
THE GAIN OF OTHER 
SPORTING MAGAZINES 


‘< «SS ws A 


ELD KEEPS ON! 


The only sporting magazine to publish a rotogravure pictorial section each month, Sports 
Afield has attracted 50,000 new subscribers so far in 1936. A. B. C. guarantee is now 
185,000, although way back in April, A. B.C. report showed a 204,607 net paid for that 
month ... a handsome bonus for the advertiser. And watch SPORTS AFIELD go up! 


SPORTS AFIELD. . bags the limit of America’s spending sportsmen 
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Three Car Companies 


Invade Trailer Field 


(Continued f 


and roadability. To do so limits in- 
terior comforts and roominess, but 
this group plans lengthy tours with 
only short stop-overs or week-end 
trips to lakes or outlands and is will- 
ing to sacrifice some of the com- 
forts. 

The other school wants its trailer 
to be a home. It may have a square, 
box-like exterior, and it may increase 
gasoline consumption appreciably, 
but it must have the interior com- 
forts, head-room and arrangements 
of a home for those who plan to 
live from nine months to a full year 
in their coach. 

The use of steel body construc- 
tion is in the minds of all designers. 
The safety factor as well as the 
sales appeal of a steel body to match 
the tow car offers inducements for 
that design, and many of the 
coaches presented at this year’s 
shows include metal construction. 
Pierce-Arrow introduced steel frames 
and aluminum body paneling in its 
model, Hayes offered a steel chassis 
with steel body paneling up to the 
window line, while various other 
producers presented steel construc- 
tion ranging from rails to serve as 
floor foundation to practically full 
metal construction. 


No Definite Figures 


With its sudden growth the trailer 
industry has had small opportunity 
to organize or lay many definite 
plans for its future. There is no 
one in the country today, it appears, 
who can give an accurate estimate 
as to the number of trailer manu- 
facturers, and an attempt to arrive 
at the number of house trailers on 
the highways is equally vain. 

The manufacturing field spreads 
throughout the entire country and 
ranges in size from the back-yard 
builder who produces from one to 
ten trailers a year for customers in 
his immediate neighborhood to the 
largest, which emulate in production 


rom Page 1) 


activities and are equipped similarly 
to their automotive neighbors. Out 
of the field in time will come some 
form of order with the progressive, 
well-organized manufacturers assum 
ing positions of national reputation 
as they advertise and make them- 
selves known to the public, experts 
say. 

The back-yard producer will be 
squeezed out as production in the 
factory lines is able to approach 
satisfaction of consumer demand. 
Individuals who are now building 
their own coaches also will turn to 
the factory trailers when they real- 
ize that they can buy and get de- 
livery on a unit which far excels 
their home-made efforts at a price 
well below their own outlay. 


Look Into Future 


Outstanding throughout the indus- 
try is the question of just what ef- 
fect additional entries from the 
automotive field will have upon even 
the firmly entrenched trailer build- 
ing pioneers. Another field of spec- 
ulation is the effect that house trail- 
ers will exercise upon passenger 
automobile designs of the future. 
The opportunity for a passenger car 
producer to present an automobile 
and its house trailer coordinated for 
efficiency of operation and comfort 
is widely discussed. 

Also practically untouched is the 
field beyond house trailers, namely 
mobile housing. Developing steadily 
but slowly due to mechanical limi- 
tations, the mobile housing group 
considers house trailers merely the 
initial step. This group insists that 
the house on wheels—five rooms 
and a bath with sun porch and re- 
movable steel foundation legs—is 
the proper solution to the low-cost 
housing problem. Cited as advan- 
tageous to the group who might be 
expected to benefit from the more 
traditional low cost home, the roll- 
ing home is pointed out as the an- 


by 


Getting them through is Railway 


WITH A 
CAPITAL “R” 


= 
RAILWAY EXPRESS 


Express’ own specialty. On urgent 


shipments of mats, electros, engravings or printed matter, we can in 
many instances give over-night service with delivery nights, Sun- 
days and holidays. Railway Express picks up all shipments by fast 
motor truck, forwards them on swift passenger trains, delivers promptly 


on arrival. With 23,000 offices at 


your disposal across the continent, 


we reach anybody practically anywhere, at any time. All transac- 
tions are checked from beginning to end by a receipt at pick-up and 
another on delivery, and automatically include liability up to $50. It's 
a through, personal service, no delays, no sidetracking, and no extra 
charge for this extra-careful handling. @ For super-swift speed use 
nation-wide Air Express — border -to- border — coast-to-coast, 2500 


miles over night. For service or 
Railway Express office. 


RAILWAY 


information telephone the nearest 


EXPRESS 


AGENCY, INC. 


NATION-WIDE. R 


AIL-AIR SERVICE 


JOINS AGENCY 


Arthur W. (Tiny) Stowe, who has 
dissolved his own radio organiza- 
tion to become radio director of 
Hays MacFarland & Co., Chicago. 


swer to the seasonal or transient 
workman who desires to maintain a 
home of his own near his work. 
Thirty manufacturers’ displayed 
models at Manistee with an addi- 
tional 12 showing accessories and 
equipment. At Sandusky additions 
to the group which moved from the 
Michigan show brought the total 
above 50 exhibitors in both groups. 
Included in the exhibitors of trailers 
at the shows in addition to Pierce- 


Arrow and Federal were Kabin 
Koach Company, Detroit: U.S. 
Coach Company, Champaign, III; 


Roycraft Coach Company, Chesan- 
ning, Mich.; Trotwood Trailers, Inc., 
Trotwood, Ohio; Palace Travel 
Coach Company, Flint, Mich.; Royal 
Wilhelm Furniture Company, Stur- 
gis, Mich.; Schelm Brothers, Peoria, 
lll.; Covered Wagon Company, Mt. 
Clemens, Mich.; York-Hoover Body 
Company, York, Penna.; Kozy Coach 
Company, Kalamazoo, Mich.; Split 
Coach Company, York, Penna.: 
Vagabond Coach Company, New Hud- 
son, Mich.; Anderson Coach Com- 
pany, Marshall, Mich.; Alma Trailer 
Company, Alma, Mich.: Schult Trail- 


ers, Elkhart, Ind., and the Elcar 
Company, Elkhart, Ind. 

Included in the accessory exhibi- 
tors were Bendix Corporation, South 
Bend, Ind.;: Mullins Manufacturing 
Company, Salem, Ohio: Perfection 
Stove Company, Cleveland, Ohio: W. 
D. Foreman Company, Chicago: 
Hinde and Dauche, Sandusky, Ohio: 
Kar-A-Van Industries, Chicago: At- 
wood Vacuum Machine Company, 
Rockford, Ill.; Vacuum Equipment 
Company, Detroit; J. G. Goss Com- 
pany, Detroit; The Paper Founda- 
tion, Chicago; Coleman Lamp and 
Stove Company, Chicago: Theodore 
Bargman, Detroit: Jackomatice Cor- 
poration, New York, and Rim and 
Wheel Service Company, Cleveland. 


Gasoline Strike Threat 


Stops New Orleans Taxes 


A threatened one-day gasoline 
strike by New Orleans operators of 
independent service stations, sched- 
uled for Aug. 11 as protest against a 
proposed increase in gasoline taxes. 
was postponed indefinitely when 
George Graveis, president of the Servy- 
ice Station Association of New Or- 
leans, was assured by Mayor-Desig- 
nate Robert Maestri that no taxes 
would be imposed that would force 
stations out of business or cripple 
them, 

It was intimated that proposed 
taxes on gasoline pumps, amounting 
to $1 per month per pump, and a 
license tax on service stations would 
be dropped when the new city sales 
tax and other measures are adopted. 
Various civic groups are advocating 
a city sales tax of 2 per cent, to be 
levied in addition to the recently- 
adopted state sales tax of the same 
amount. 


. . 
Lavena in Campaign 
Lavena Corporation, Chicago, has 
opened a campaign for Lavena, two- 
minute oatmeal skin cleanser, in 35 
metropolitan newspapers and The 


American Weekly, to run weekly for 
the remainder of the year. Dain D. 
Fuller is the Lavena president. Lord 
& Thomas are the agency. 


per in., $4.75; 4 to 6 in., per in., $4.50 
per in., $4.00; 13 to 15 in. per in., 
contracts. 


The rates for this department are as follows: 
“Help Wanted” and “Situations Wanted,” 30 cents a line, minimuy 
charges $1. 
All other classifications (single insertion rates): % inch, $2.75; 1 to 3 in, 


7 to 9 in., per in., $4.25; 10 to i2 jp’ 
$3.75. Write for discounts on tern, 


POSITIONS WANTED 


—== 


POSITIONS WANTED 


REFORMED HA-HA MAN 
REVEALS ALL 


Past: Ten years as voluminous con- 
tributor to all the important humor- 
ous journals. The material ranged 
from one-line gags to full-page arti- 
cles, and included ideas for covers, 
inside illustrations, departments, con- 
tests and assorted novelty features. 
Same period: Editor of several na- 
tional magazines. 
Present (over a year of it, really): 
Successful free-lance work for ad- 
vertising agencies. Material placed: 
Newspaper, magazine, theatre pro- 
gram, blotter, circular and radio ad- 
vertising. 
Future (some of it, anyway): Should 
be spent as copywriter and idea man 
extraordinary with an aggressive 
agency, in a spot Gomanding Freeource. 
fulness and originality. New York 
City preferred, but I'd take a good 
connection anywhere. 

Address: Box 806 
ADVERTISING AGE, New York City 


College Man, Christian, intimately 
acquainted with all branches of ad- 
vertising, with experience as execu- 
tive, salesman, promotion and_ re- 
search man, wants position. Wide 
acquaintance with national adver- 
tisers and agencies both in New 
York City and elsewhere. References 
from the biggest men in the busi- 
ness. Give me a job and you'll get a 
good man. 

Address Box 802, ADVERTISING 

AGB, 330 W. 42nd St., N. Y. C. 


SECRETARY 
Young Christian college graduate, com. 
petent stenographer, with 10 months 
photo-engraving, and 8 months’ print. 
ing experience, desires position as sep. 
retary to executive in publishing, jp. 
dustrial or advertising firm. Will 
anywhere for right opportunity. 
Box 824, ADVERTISING AGE, Chicag 


HELP WANTED 


SALES HELP WANTED 
Advertising Salesman for Week} 
New York County Newspaper. Mus 
have personality. To Canvass Eas 
Side Territory. Liberal Commissio; 
Apply 6 P. M. ; 
E. 8S. N., 196 E.. Broadway, N. Y. City ’ 


MISCELLANEOUS 


HERE IS SOMETHING NEW! 


Our truly remarkable process repro. 
duces all sorts of illustrated adver. 
tising literature, sales letters, charts 
diagrams, testimonials, booklets, et 
Typesetting or cuts unnecessary! 
500 COPIES $2.63 
Additional hundred copies, 22c 
Send for samples 
LAUREL PROCESS, 480 Canal, N, Y.(, 


PHOTO POST CARDS Bn 


Actual Reproductions of zee" 
Photos .. . . . $16.00 per 10upa°> 
8x10 Size for Salesmen’s 501 
Samples .. . . . $10.50 per 10) 5a 
Graphic Arts Photo Service, Box 3(j : 
Hamilto my: 


n, Ohio. 


Vagabond King 
to Go on Air 
in Lux Program 


New York, Aug. 13.—-John Boles, 
singing star, will have the lead in 
the Lux Radio Theater version of 
“The Vagabond King” on the Co- 
lumbia network Monday, Aug. 17. 
The Lux show is heard from 9 to 
10 p. m., EDST. The agency is 
J. Walter Thompson Company. 

Effective Aug. 17, Thomas J. Lip- 
ton, Inc., has renewed “The Dream 
Singer” with Al and Lee Reiser, 
which is heard on Mondays and Fri- 
days at 7:45-8 p. m., EDST, over NBC 
station WJZ, New York. Frank 
Presbrey Company, New York, is the 
agency. 

Welch Grape Juice Company has 
renewed its program, “Irene Rich in 
Lady Counsellor,” effective Aug. 21. 
Miss Rich is heard on the coast-to- 
coast NBC-Blue network Friday eve- 
nings at 8-8:15 p. m., EDT. H. W. 
Kastor & Sons Advertising Company, 
Chicago, is the agency. 


Gallup Is Honored 


The New York Herald-Tribune was 
the sponsor of a talk by Dr. George 
Gallup which was broadcast on sta- 
tion WABC, New York, Friday eve- 
ning, Aug. 7 at 6:35-6:45 p. m., EDST. 
Batten, Barton, Durstine & Osborn 
directed the broadcast. 

“Magazine of the Air,’ sponsored 
by Estate Stove Company, Hamilton 
Ohio, renewed its contract for its 
Thursday evening broadcast at 9:30- 
10 p.m., EDST on WLW and WGN, 
Mutual stations. The effective date 
was Aug. 6; the agency, Ralph H. 
Jones Company, Cincinnati, O. 


Upholds County Right 
to Raise Copy Funds 

The attorney general of Texas has 
issued an opinion upholding consti- 
tutionality of a proposed tax levy in 
El Paso County for advertising pur- 
poses. 

Validity of the tax was questioned 
on the grounds that it was a special 
rather than a general act, but the 
opinion held that the act might sub- 
sequently apply to other counties, 
and that advertising had previously 
been construed in high court deci- 


the meaning of the law. 


oi 


n 


Two Appoint Brown 


American Rotary Tools Compan) 
New York, Artco cutting tools, ani) 
woodworking machinery, and Un 
verse Travel Service, also of Ne 
York, have appointed Brown Adve 
tising Agency, New York. Magazine} 
will be used for the first, and new 
papers for the latter. William Hy 
Eichhorn is account executive. 


Renner Heads Course ~ 
Conrad J. Renner will be chairma 
of the public speaking course givel ™ 
by the Advertising Club of New Yori! 7 
He is with the advertising depar' 
ment of the New York Herald T 
bune. Dr. Walter O. Robinson cop 
tinues as instructor. } 


WSM 


50,000 WATTS 


- Nashville, Tennessee 


Selling, not radio time, but 
showmanship that moves 
the sponsor’s product! 

ant your product 
moved ? 
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ADVERTISING AGE 
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Information 
for 
Advertisers 


The following documents may be 
secured without charge from compa 
nies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
yertiser or advertising agency exec- 


utive writing on his business letter- 


head. 


No, 1,002. A Confession, a Promise, 

a Prophesy. 

This is the first of a series of pro- 
motion pieces to be issued by Cri- 
Service over a 36-month 
period. Fundamental difference be- 
tween Criterion Naborhood Posters 
and other forms of outdoor advertis- 


ing is cited. 


terion 


No. 1,003. Chevrolet—Enterprising 
and Consistent. 

Issued by Outdoor Advertising, 
Inc.. this booklet presents the story 
of Chevrolet Motor Company’s out- 
door advertising activities by C. P. 
Fisken, advertising manager. De- 
tailed illustrations are included of 


1,004. Radio Ownership. 

Columbia Broadcasting System in 
this booklet presents the “delayed” 
Section 1 of “Radio in 1936,’ issued 
in May. The new data includes total 


ize by families in market areas. A 
section also is devoted to radio set 
sales, replacements and repairs in 


n Radio Research of total radio 


Circulation Facts. 

The Wichita Falls (Tex.) Record 
ews and Wichita Daily Times in 
his promotion piece, present a mar- 
et picture of Wichita Falls by busi- 
ess and residential sections with a 


05, 


culation by districts. A further cir- 
culation breakdown by counties in 
Texas and Oklahoma with salient 
total circulation figures for June 
round out the presentation. 


1,006. Distribution of Pay Days and 
Wages Earned in Greater Montreal. 


Based on a survey of wage earners 
in the area, the Montreal Star pre- 
sents in this booklet a breakdown of 
pay day frequency and the percent- 
age of the total payroll released on 
the business days of the week. The 
booklet relates pay day distribution 
to advertising trends as a general 
guide for advertisers. An analysis of 
purchasing power distribution with 
comparisons of English and French 
speaking population also is included. 


No. 998. Performance Report of Old 

Manse Syrup. 

This book, prepared by Walter 
Mann & Staff, discusses the 1927-31 
performance of Criterion panels for 
Oelerich & Berry Co., Chicago. Many 
of these panels are located at grocery 
stores, while others are situated at 
nearby spots where neighborhood 
travel is heavy. Results, in terms of 
sales figures both through chain and 
independent stores, are given. 


No. 913. Evidence. 


A 16-page analysis of the spending 
habits of the readers of Hunting € 
Fishing and National Sportsman, 
based on a survey conducted by the 
Bureau of Commercial Research of 
Erwin, Wasey & Co. One section of 
the booklet is devoted exclusively to 
a study of reader expenditures for 
automobiles, gasoline, motor oils and 
automotive accessories. 


No. 958. $125,000,000 Worth of 
Advertising Experience. 


A study of the advertising prac- 
tices of Chicago department stores, 
showing the amount of advertising 
they placed in all Chicago news- 
papers from 1920 to 1935. Published 
by the Chicago Tribune. 


No. 901. The Literary Digest’s Mo- 
tor Truck Poll. 


Complete results of a special motor 
truck poll made among its subscrib- 
ers are given in this booklet of 
The Literary Digest. Results reveal 


STEEL COMPANY 
Be VARADY OF VIENNA . . 


W. B. BaGGaLey 
President 


a 


A CHANGE OF NAME 
and OWNERSHIP 


August 12, 1936, the name Sellers Service, Inc., 

advertising agency, established 1926, was 

changed to Baggaley, Horton & Hoyt, Inc. 

All of the stock in the new company is owned 
by the officers and employes. 


= . 
a” 
Clients of the agency include: 
ATLAS BREWING COMPANY _ Prager Bew 
BOOTH FISHERIES CORPORATION Fish & Sea Food 
FANSTEEL METALLURGICAL CORP. . Rare Metals 
H. J. HEINZ COMPANY o 0 0 0 « ST Varieties 
(outdoor) 
HINCKLEY & SCHMITT . ; . «Beverages 
J. W. MARROW MANUFACTURING CO. . Cosmetics 
MORTON SALT COMPANY Salt 
(outdoor) 
QUAKER OATS COMPANY Cereals & Aunt Jeming 
(outdoor) 
THE PINEX COMPANY oe Pines 
JOHN R. THOMPSON COMPANY. National Restaurant Chain 
W. A. SHEAFFER PEN COMPANY . Pens, Pencils, Skripg 


* VASCOLOY-RAMET DIVISION —VANADIUM-ALLOYS 


* 
Baggaley, Horton & Hoyt, inc. 
Advertising 
8 So. Michigan Ave., Chicago 


S. V. Horton 
rv 


« « «+ Machine Tools 


© © © @ « « Cosmetics 


W. S. Hoyt 


ice President Vice President 


the number of Digest subscribers en- 
gaged in businesses and industries 
which operate motor trucks, how 
many trucks they operate, type of 
vehicles used and the positions of 
those who replied. 


No. 943. The Age of Profit for House- 

hold and General Advertisers. The 
Age of Profit for Drug and Cos- 
metic Advertisers. 

The second and third volumes of a 
three-part survey of the Fawcett 
Women’s Group market conducted by 
Ruthrauff & Ryan, have been re- 
leased. The second book covers 
brand preferences of high price spe- 
cialties, including automobiles and 
accessories, radios, etc., with the 
year of purchase. The book also in- 
cludes figures on vacation travel, life 
insurance, etc. The third volume 
covers 67 classifications in the drug 
and cosmetic field. 


No. 955. Radio Listening in Auto- 
mobiles: An Analysis. 

From 20,000 mail and 1,000 per- 
sonal interviews among owners of 
automobile radios, Columbia Broad- 
casting System has analyzed the 
auto radio listening habits of the 


nation. The average auto radio is 
tuned in 2.6 hours every weekday, 
and 3.2 hours every Sunday, while 
2.7 persons listen to each auto 
radio, this survey says. 


No. 923. The Redbook of Authors 
and Illustrators. 


Besides listing the authors and il- 
lustrators who _have appeared in 
Redbook, and describing the publi- 
cation’s editorial policy, this brochure 
gives statistics on the average Red- 
book family, and circulation figures 
showing Redbook’s value to the ad- 
vertiser from a quantitative, as well 
as qualitative standpoint. 


No. 948. “C’mon In.” 


Radio station KMBC has issued 
this pamphlet, which describes the 
station’s early morning farm pro- 
gram and gives graphic illustrations 
of the results it has produced. 


No. 928. A Quick Picture of Booth 
Newspapers’ Michigan Market. 


‘This is a brochure with maps and 
illustrations, containing data on edi- 
torial features, circulation, and the 
Michigan market covered, by the 
eight Booth newspapers. 


Dutch Cleanser 
Radio Program 
Goes on Chain 


Chicago, Aug. 14.—The Cudahy 
Packing Company radio program for 
Old Dutch Cleanser will be expanded 
to a group of network stations Sept. 
28, it was announced today. The pro- 
gram, “Batchelor’s Children,” has 
been aired locally over WGN for a 
year. 

Under the expansion arrangement, 
WGN and WLW, Cincinnati, of the 
Mutual Broadcasting System, will 
carry the program at 10:15 a. m. and 
Columbia Broadcasting System sta- 
tions WABC, New York; WCAU, 
Philadelphia; WJAS, Pittsburgh, 
WHK, Cleveland; WJR, Detroit, and 
KMOX, St. Louis, will carry the 
morning program at 9:15 daily 
E. S. T. 

Roche, Williams & Cunnyngham, 
Inc., Chicago, is the agency. Maga- 
zine and newspaper advertising for 
Old Dutch Cleanser will continue un- 
changed it was said. 


(Photograph Courtesy Kaufmann & Fabry Co.) 


A veil and some beads do attract attention but do 
not necessarily make a good dancer. Reversing the thought, it 
takes more than equipment to make good photo-engravings. 


An 8x10 copy of the picture is yours for the asking 


REVERE PHOTO ENGRAVING CO. 


712 Federal St., Chicago 


WABash 8816 


So | - =) 
s 5 . Re GA ch Oe a eee .* ae 
: Pini Ps ies . iv Mtl $e ees oe ant bes OP 
et! gd 9 gage ore Pn Bic? sae» Hele +5 : oe z rae oe Sa a71) fn te, 
ete aes ee en Wis Pie ce Sate Shera des ses se, a ate me. ee i ai 
oy ¥ + * “i a saad ty, - ae ‘e ‘ ‘ 7 ‘ t ie re ere he < el i. ¥ Lea 
ok ee oh Se nats ee Fs oe ae ; a oF Sh St a is Pies fa a Mie ag Bis Fae r ly 
‘ < ie a = eS . “l ae ONL fret eS Lhe salle Daa ae RT ee $ ? ee a 
vote ES 5 iis Rahie oP ae Ae ee, ty hie ea ae a sie hah tes Nee Ree ee ee ee oe 3 : ; i = 7 =f or, 
a Ae a6 a : * wi . pores ra: ifs be en a Ae oP PE oy Ne Tae Roos et Sey Oe ree age ee ee Bie : ny Ss f + ee , S aa Tt 
ke Peg Bit eee i Bs ; va = J =i ’ aie , tt s hs Titian, eres we” ae vt x. * Ne tial oan alg BIE sees ae ea Sige =e hes Fr Pa ON ae geo pier - 7 7. ae 
on Pane, ee ae pete an Lae ee Dense aaa As . ft spe Be a oe ‘ ; a sae Sey Mee sy apie id page Fey OE 4 sak Beco gee antes a Le la eats 
. '‘ i Z aa t Py) a al P ‘ 4 - es ae 6k . a , ; > t % es #4 cae, as ie ae oats ore © pe ae +e: es Br ay be 
4 . , fat -—. % as =r . Aaa? ve. se iss ‘ i f Pye P) ra me ats * Si vaet a 73 
: ~~ 4 i ie a8 |e ’ eS x i. oS ata 
. : ax { ut i “pes ee 
1936 Be ical 
ere thes OF 
a ae 
— ee  —————————————— 
Le = 3 = 
+. eet ae 
; eee ia ps 
’ 41 Fare 
| eRe 
——__—— Hage, Spall, a 
Bm gS 3 ge. 2 
owe ee 
nine 
to 3 in. 
1° ’ ; 
mY in., j ‘ « * 
nm term & 
—_—__ | 
ee 
ite, com. at uy 
month: @ = acl 
s’ print ng ae 
_ print. = 2 
A AS Ber. | 
Will go i ie 
; ee: 
‘oni : a 
nie ee 
labios 2. op ney. 
——_—_—<—— A hase 
a eta 
re 
. oicmd net 
W € ee r 
Yr. es 
aSS ee eat en) 
wa es 
| | = 
a | ' Rat 
a et 
ee or 
—— | eaten Beg cece 
NEW! ee aa unt eo) Oe * ae Prank. &, Ee, * a hee 
4 el Sgt) OP ee od >, eee as oS a8 oe ne ue Biles eis 
Se OS Se fics eee SO ae ’ , con ee 
3S repro- oe get Retivaie he Ghai . : bai oe ogee aS 38 A . aoe 
7 | Seat k doe ee | tS OS eae Frit, a tae cc OM ee | ae ar i aie 
ad adver- } ae 7 : + See pale tee Po Rete Fetes ae eee i: sae + fade pea 
S, chart eae . a ty ete acre ' f ‘ “ Daye ee Peo 
, charts | > : . ae - BREE ae NG ie SS a aR Eig 
‘let ' 4 2 . ; at ae 4 Ek, aoa a er a ae megs ye 
1 € é i, = = ee ‘ ie A ae eee Se ceo Pee 
oN Se ie . oe ed y: pies mee Ss ie een we Pa ne 
| ee! - Be Ae ae RES es, SO ae Bes 
| a ee ‘ : A ee ar peg é Bt eeu ae oo 
} ge ‘ oes : aes ee ye eae lee Coa 7 
| 3 sie : ee " Ss oe ae ssa ae a RAS eee ~ - 
a ‘ Se a ae oe ere e a 
Ye a 4 ® oe +e ee eer ce ere | a cs . 3 
— 7 - a aoe. re % - 
| SS eS = oe ee 7 Re or Aca ee al ee en atts ee 
| a on j Be + : peta a et,’ AS ig bo ‘ ETSI ey aint 
; ak as , . . . Et eae Soe) Stage 8)" alk 8 
an ’ Cee. es: oe 
(7 0 , oe = yy ae ne et - 
pig 8 = aa ’ - te Pea rams ot, tg “7 a. rn 
es . dec’. SS Sn. > ere ee 
ae > : j ie aS eA prt: a? a 7 
Perak i : a <a m SMe o co he FRR Fn a” aE _ 
¢ Ree. “on <9 4 _ is al 4 Pe 4 ee Boies, iat * 
nll — , 7 Se @ Bee 
pa “a ae f = sn eS — 
| ea a Be y eal is 7s ee BP Fd Song : 
es > Be a ae en . " Sy Oe , oS Maar ae ge has 
ERs “ a tes ae € pes Ba" = Pi Be he ae area vir 
| — . fa > Se ae ce oo ea a Tg CERoE:. fees < ay ake Tae ee 
; eb.” ‘ aE = ae oo ak 43° Sade ties 
i ‘ ee “= 2 ‘ia r, 3 or eee She Al we er = oie +f is aaa 
—— | 7. 8 ae on sia 
PL heat . aa Le ae ae i ity oF ND oy iz 
o> os aa s Sa ey ey eee oa Ji: eae Sf : re 
De ee ae s 3 ee om ’ a e.. =e ae ee ee tae th 
| ene ae uc ¢ ‘. Bie “S > “a y is i ~~ e 4 Poe en est ee iF ee —e oe x 
Bs) A Maa ne "a eS . ' A Rema ae Skt. oT es ee Pee. oe ; 
ee i Bae , 2 ” em ay , aera iy ‘ 7 - ees 
pment ee : F ee Ps sgl ro he aa ees 
Pe ee i ea. @ » 4 Fa @ eee % oo Re Ag as Te i earn 
ae dhe Ree Oe % meg i © eg 3 heres s eg E oe eg , - bat ae eo ae ’ erat 
} ee oat ee ae 4. oe ee ee ee “ee “2 ecow ae ae = 
| te ie i ep eis ¢ Sa a . a ‘ ty i: r ss aa ae &. phi an Hie a ae r 
a8 Po) a Bee : * eae a eS oe ee ce 
} + Sia eh PS ae es : - ’ — <s e e) ey *, Beet R \ ae 
pa aa i ery poet ee ES ee gk f oie a { Pe oo : il bo gi ye etic aes Siaee hi ae 
yer = | SOR oer r 3 . & Ss + —— age ete. , ac Drs. Seok he one 
; = ' ae ce. % . = ae $ lh af —_ <* ey ; “ae, ed ee abraennets 
————————————————————————————— rs Pe ee ; ey a * . papag hfe ok oh ‘ yy ae an e sa nS th ae } 7 
a a ee ee eee a ee ne ee ee reese tae ee = a ‘ oN “ie aa aioe we ‘ See an + Rigel elie 
P ae Leary eee f € hae a 4 4 Ba, f “ade tag ea eS orl 
Hen) Pass, | Sa age Boa te a gk Gans Lee ae.” ee ae 
eos eee | as pecs ag hee a * Fe “oe i tye pte 
a | eg Poe.” er CBS ae eee + fo a ee pars ee . ae [ae ml J ee SO eae eee Sie ee 
oe Atle, ©. te oF Oe gee agree : ee EN ¥  ¥ — \ oe. See Fs ae ere E So yae an 
sey Ce 1 es Sia See Sora ee Pree, ork On e <a 4 BS RE oe a ie Re ne ie Cara gC By Petr: 
Sn i aS ae Soc) RR” a eR ras Sigs nt BAR 3 Bie, a abe i et =a re + al Ce Ay 
gi eh pate eae reer Ta ee eS aa Bee ky P . ee pa oe a Pee UAB ot pel eane 
aes see oa aie aan ae Sagat ti Pe as 3 - * oS eae Bre . ae ab PS sat Ge yp: i - oes early aoe re me Sfiliee 
x ae Sy et pane bes < SN x4 3 Bey Se Re ee FPO é af 9 led ae RR aR Re: Se Saek # ‘ 
ae oe va. So. aa 82 ae SOs 
: . aed. é A ace “ ee . Se aS < ote ‘ 3 a Pee ‘Ke oh ay = 
: , : : eae ee o3285% ae a ¢ at x ee : Se 
: “ Re ate ae a Z é ; co ', . eee a LLNS aes S > See oe anet ¥ ee 
| pers se, Se i é : ‘ oes i aS : oe oe i ape eee es ae 
4 Wes e = ae ; eee % . ope cay x» te: 7 : SETS ley iS Set Sh oe 
. Es Se Tee) See, Oe. See “ . ~ ets * jeer. ke 4 ; ee “ae ee é eh ra Pies ay 
re > ee ry leeieteos tial? ete gs? ‘ Pare Ras :. so as de i i) ia © Cs ae ies ae 
t ee Pit ae st sha ee Pe ee a mabe. 
F ogee i . as es 2a ee eames cP a 
x a: ca j te ae 3 ee x : ee ss a Bc 
4 es en ee , : cai os ; : j ss a i a ; j r ean 
wet a ae oe x 
: mp fine? aie Sse ‘ : a ”* ae a Seek har xb ‘ 7 
¢ Le 4 * : ae peas See — es 7a ve we ag : 
f eae. : os c : a ¥ i ae r Zs atest 3 ; S aes Be : mat 
ees i i es A * ¢ ; pe: wey . 4 gale ¢ f hee eae Pe ae eae 
’ f ; ? : * 2 hai 3 ya", x Bees ro § : “ haan é tsk 
Soge 5 ‘. vs Le eg cae OD em +e : y ; : eae 
% ; a ee ae ; he ‘ Ree swe : pote 
t | = oe Bail os oe . ee Ss ; : e = 
ic ad “alt Lot xs ag 7 ame 
q an S ¥ ia . im "4 “4 3 + ee it . 
4 . 4 C 7 = ie ‘ ¥ ~ re ae * ee > te 
cc ais eae aks ee pet sa ie sa fais 3 fey: : “- F Ax & Se bes 
7 Ae eae a ie genet te ee 2 s - ; : ae “ay = im : er 
; ee a ok Sie Seat) Sarees : aa SS ee (a) aioe i : 3 . aa Se 3 Pea, 2 
, a ee es ic ae ee ae ps ee, a ie ei x ‘ & 3 a nual 
F Be de SB te nts at oge a i aT Bok :  < e : pee 
pie te Ee ME cog Re cea A Po Ue ce : 5s oe po : deers 
f ie ae (eek? eh ee $. fo Se — . 2 F wt a6 he : Er ee 
3 ey ee Ag AES a See Ce ; mo hed 4 ee ok aoe es 
Des Cee nre pee tee Od Sie ae - : a a : 4 a . 4 gies a 
1e, but sees Ce ON ee ae Hi mere te <r ae 2 he Se Be i, 7 
’ Se eee tet Se ee = > (aa : ae i rr 
‘ oe CER IA Hae ae ine ame agg: ote me ie i a oe ‘ ae SRS. 
moves eae et abe of a” | — , 2 ae oa ae 
' ’ ie RAR a ae SO Sean aad ee ee a oe hes — ptt 
| uct! tee, sue ee ee a = +3 nA i a5 ; a cee ee Re a . re ‘ oe ne patie 
Se dot vols See ace aM = Ree er Psy aie bs : ‘ F e aS ee ees Ver lee 
duct Le Tage ea Re ee ae ae he tat ee a ee ae eS Bie aca 
Peet. ah eee) a eS ) Fee Bhs o a % te ae Bc i ae! 
SiN FN ee, i Gea egite cick ada SaaS ve ya, ag eee i a a ae “te a a 7 ws me ae , gee ites Stan 
ees Nectar yc oases ar é idee bbs ae 51, ee: J Me . ee ee see iat 
4 aes (Gee Bc PT sae ae 0 eee + a 5 ee ay Brat age 
; ae iy oe coin i eames eee Pee ee fom; ‘an ae. a ee, # Bay year 
| ERE es ea Se Os ee ce eee oe aoe ; me pee 
» a 2 Pe SAL Sh oe 4 ta ‘ ee wD La ae Co 
— a a ge ee Re — aes OSS ae Le 
CH sic yet ties 25 So oS eo ee ae 
caer te ae Mae See eee oe a Ea ee. a. oS. 4  - ee hy 
Y SU 5 2 a ae Po RD HEE Bis ee a ee es en — 2 ae. ig 2 — sc eas ‘ 
le art ities Ack ae eae tg pe Ree ae eas or ae es eee . ee tee a a ote e% 
£ See WC re eR en ee : ee fe Li a ee ee 
a a as Pe aa aa Sie co aaa y F oii ie ii eae : Coo: ee ee a ; 3 a aye jk eee an 4 
oo 5 gow epee OPER A hay eh ik Br 2 ype oes eee 4 ‘ x _ a eile ies there 
7 ae piles. a ——_— |. aa ee eS poe sya dere 
<f Sy ae eee ib ge aka Ad en aa a we 0 ee aa Mer itty 
i - ity ea oe ’ eae , es  & ee be eth — Peed ia ree 
et a gee eee . ae. ' _ aan st pare 
4 . ce bas ee ee : ee ag ‘a ei ome cy ban 
ae -_ 4 nti r¢ eT by ‘1 SE oe ees Se =k - Ss ie og |. TS a yi Hie 18 tae ae A 
ise ‘ oh ny Baa ces eis. Rese @ 7% wn 28s # «og Re Pe oar ee apie : 
4 } Sits Be Sh a ae & fe aes ‘eae ae i 
3 7 E oe ees Sis . Bo «of ies ’ aoe eee, 9 
| | . Ts £ ae ae 
P ; ; ia och Sco" ae Bes Pee ae 2 ei jis ene “ : 
; yas “eee eee a Se eee 
4 7 ih sane aes ye oe a rae fi . eee : . 
eae arts ee ok x . ‘ at Sam ak sea |: 
ae Re a = eas we % 3 x rae - Ps a ts 
j 2 Coes mee 1. elias ccc ee RR cr a : 
7 7 ae ent oo Be 2 en oh aS ge ee 5 [Segal iia Sl a 
M E \ ; ee al - gic mm inl em es, ene + he 4 Cogs, r Pee He ag: . 
Pe age ty a a he << ee 7 Pode : ’ ai > als re a* ‘> ee Le pe as eg, ieee a oe! 
q ¥ Pe ee ae a a eee De ae ges Salicaare . are a wy a a J+). OR aio 5 
ee nT ee, Pe, ee ee Pei. fc ee ; ee ee isch - ; 
, ; <r - eles eee eer ge Me ho he Sve an a 
y = a | ee 
} 
| 
| 
| ee 
W 
| r 
Netwot S| een — ae ee 
LS REELS GIES, LOS MILER LOTTE EDN TOES IOILE IEE RNESE TD DS LRECELE DLE LECCE A SAGE! SATB LSE AEA LABS ATED INES NS OPES : 
hae 
Po eee 
pin 
~ - ee 
: ‘ tye! 
wh ca . ee ale 
SAeGerar a ree. psd: iba hu SP aa rate agen 2 eee 1 ie ij ’ ‘ i es 
ae See ee bab Beye ne Peta: Jer ei Siaae reecne Ss iat Bis ha siete . 7 yy ee me? ty SP 
ree ‘ pant a ‘ : PE i Lr Ata ite Bice tt eet gc or. pe es pp des 2 ae +4 ad : ayes c 4 ee ty 
Syn ah si} rue pment eames” Sisk y eee ge pO RRO ER pene eR Sita! SS SOON Sollee anes es 
; t kate iy ke ge ee RY UG oy eh a hee ne ORE eed, ON hag | er act ee ’ 7 —-~ 
3 n ty i fe AERA ie See a Se gh Ditas SE Hebe ne apcee TES NE fo AR aes atin fig Meares 2 : i ek » 4 Soe: 
; i 2 ee ia Beh pon Meco eee ieee RAO fa NA RCER ha  eeey Awe, ara BE boc en ee Cn eae ed are ist tetera a Recep: is? 
. 3 hae. ge riggs Ws z ‘“ 3%, 7 = > tee ne SNe eS Oe Ee eee oh aie oS Ag sien suet joie ie Bae : GIRARD 2 ae a ee oa 
: i parte 2 : wo EIS SET ES Shy - A Pace Ree ee uhm et 
J ante Sealy eas ve ce a8 in gs ip A AF Bs Ee, eek le lee ie Se ARs 2 aE RES et are: 
a oe see, Dat Fi gel awe ane 


i ee ata ee 

ee ‘ fe rae - : oe es af Spee oot es ee 
Te et ee MOR CRS ad ay Ye Wate 2 7 ee oe ets eee 
set cre. > te 
42 ADVERTISING AGE August 17, 1936 A 
i - 


’ 
IN ITS FIELD} 
RETURNS | 
m % First H 
Mentions . 
Woman's World .. . .48.6°/, 
Magazine “A” ..... 34.2% 
Magazine “B” .....17.2% 


By Ewing Galloway, N. Y. 


A similar survey made among 5,000 retail druggists also 
showed that WOMAN’S WORLD has an outstanding 
preference in its field among their women customers. 


FE ASKED nearly 12,000 retail grocers in the coun 

towns to tell us which one of the three magazine 

in our field has the greatest influence among thei 
women customers. Return post cards were checked firs 
second and third—opposite names of magazines. 


If you wish to see the summary of this survey we will gladhf | 
show it to you on request. 


CHICAGO SAN FRANCISCO NEW YORS 
Palmolive Building 155 Montgomery Street 461] Eighth Avent 
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PHOTOGRAPHIC sce 
REVIEW OF 
THE WEEK 


CHEVROLET PASSES OUT CORRECT TIME 


Business seems to have intruded at the annual Oldsmobile picnic in 

Lansing. V. C. Havens (left), advertising manager, seems serious as 

he listens to D. P. Brother, Detroit agency man handling the account, 
and D. E. Ralston, general sales manager. 


(Left) Cutout of Merle Oberon, movie star, in heroic proportions, as it stands 
in drug stores in behalf of Wrigley's gum. (Story on Page 35.) 


REVISED REPUBLICAN POSTER APPEARS ON BOARDS 


Seven modern painted bulletins, equipped with electric clocks, have been installed 
in Minneapolis by the Chevrolet division of Generai Motors. Three-dimensional 
neon letters identifying the advertiser surmount the timepieces. Left to right, 
Henry F. Baker, of General Outdoor; Otto Nonn, of Chevrolet, and Herb Miller, 


Minneapolis Civic & Commerce Association. rs ; ol 2 Ny go grr en ~ q zw Pe LAN r A JOB 


REGULAR JOBS 


ADVERTISEMENT PULLS AFTER 36 YEARS oo EES om NB aS rad 


tte 


Designed to appeal both to those on relief and those who pay the bills, this revised version of the original G. O. P. poster has 
been released through Benjamin Eshleman Co., Philadelphia. The original demanded "relief from relief.” 


. 


OLDSMOBILE PRODUCES 200,000TH 1936 CAR 


8$25 Starts a Hot,Soda 
Business—Outlit Complete 


This is the price of our SPECIAL COMPLETE 
COMBINATION HOT SODA OUTFIT No, 876.1 
shown ig pur new catalogue) including besides 
a Hands and all essential equipment 
supplies sufftctent for dispensing $68.40 worth 
of delicious hot beverages. 

A plain business proposition, and it's easy td see the point—the profit, 


nu ow this SPECIAL COMPLETE OUTFIT ree can serve just as good hot drinks as 
ve ® $250 outfit, but we can sell you one at that or any price Between, if you want it 
ur line is complete. 


heyenere will he more “hot soda” dispensed this coming AR 


or : Winter than ever 
io ae” and you'll be better pleased getting your share o 
s #0 elsewhere, Forestall competition by getting in li 
eda equipment. 


Cut off the coupon and mail it—and you will pew 
HOT SQDA CATALOGUE, just off the press. Ma, 7 


The Liquid Carl@hig® . J 


tly 
of 
4 re Y vps Milwaukee Baltimore i 
; ew York it. Louls Cincinnat Minneapolis Atlant 
Thi . . R : Impromptu ceremony which marked completion of 200,000th 1936 Oldsmobile at Lansing, Mich. J. J. Carter (left), manu- 

is color advertisement ran in 1900 and the Chicago advertiser has facturing manager, and D. E. Ralston, vice-president and sales manager, hold the hoop, with President C. L. McCuen [in 
lust received an inquiry from C. H. Clark, St. Stephen, N. B. front of Mr. Ralston), admiring the latest Olds. 


@ than watching 
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To catch, 


to hold, 
to capitalize on 


trention 


is the first objective of all advertising. But after 
winning the eye, each advertisement has a bigger 
job to do: it must create respect, build confidence, 
make sales. In this the editorial policy of the 
medium is all-important. 


Editorial policy is the lodestone which attracts a maga- 
zine’s readership. It determines the number, but more 
important, the intelligence of a magazine’s readers. On 
editorial policy alone depends the reader’s attitude to- 
ward a magazine—his confidence, his respect. If the 
editorial policy gives authority to what a magazine says, 
this authority carries over into the advertising columns. 


TIME ’s editorial policy is simply this: to put all the 
important news of every week into curt, clear and com- 
plete form so that it will stick in the reader’s head. Con- 
sequently TIME attracts few casual readers. Aware of 
TIME’s objective, its readers read for a purpose. Know- 
ing that nothing goes into TIME unless it is important, 
they read from cover-to-cover. 


Thus to more than 600,000 families TIME has be- 
come the prime U. S. news-authority—and what TIME 
Says carries weight. Advertisements in TIME become 
part of the weekly news-reporting upon which these 
intelligent people depend. 


TIME 


The Weekly Newsmagazine 
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